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B^ore  he  earned  his  stripes. 


Photo:  National  Baseball  Library,  Cooperstown,  NY.  ®  1987.  The  Babe  Ruth  Estate  &  Babe  Ruth  Baseball. 


Babe  Ruth.  In  1920  he  began  going  to  work  in  a 
pinstripe  suit  instead  of  red  socks.  And  soon  he  became 
the  biggest' swinger  in  New  York. 

But  even  before  the  Babe  broke  into  baseball  with 
Boston,  The  Boston  Globe  was  breaking  stories  from  all 
over  the  world.  From  the  Reds  in  Cincinnati  to  the  Reds 
in  Russia.  From  Philadelphia  Athletics  to  Filipino  poli¬ 
tics.  Wherever  there  was  news,  The  Globe  sent  it  home. 

Which  is  why  long  before  the  Babe  was  a  hit  with 
the  Yankees,  Yankees  all  over  New  England  hit  it  off 
with  The  Boston  Globe. 

®he  iS^o£tton  (ilobe 

A  wholly  owned  subsidiary  of  Affiliated  Publications,  Inc. 


Babe  Ruth-1914. 


MR.  LINCOLN’S  HOME  AGAIN. 


TEe^tate Joumal-I^gistejr 

ILLINOIS’  CAPITAL  NEWSPAPER 

^  a  Coplt<{  Meu^spopi 


The  only  house  Abraham  Lincoln  owned  was  in 
serious  structural  trouble.  Years  of  wear  by  half  a 
million  tourists  annually  had  literally  shaken  the  house  to 
its  foundation.  And  the  National  Park  Service  decided 
to  shut  it  down  for  more  than  a  year  and  do  a 
complete  restoration. 

When  Abraham  and  Mary  Todd  Lincoln  bought 
the  house  in  1844,  they  paid  $1,500  for  the  house  and 
lot.  The  federal  government  spent  $2.2  million  in 
restoring  it  and  preserving  it  for  generations  to  come. 

As  one  of  Mr.  Lincoln's  friends  and  neighbors.  The 
State  lournal-Register  has  always  been  proud  of  its 
connection  with  the  Great  Emancipator.  We  own  and 
maintain  the  Lincoln  Depot,  the  station  from  which  Mr. 
Lincoln  departed  Springfield  for  Washington  to  become 


our  sixteenth  president.  So  we  were  particularly 
pleased  this  spring  to  celebrate  the  rededication  of  the 
Lincoln  Home  with  a  special  section. 

As  you  travel  this  summer,  stop  in  Springfield  and 
visit  the  Lincoln  Home.  You  won't  believe  what  they've 
done  with  the  old  place. 


For  a  free  copy  of  "The  Lincoln  Home: 
a  national  treasure/'  write: 

Nancy  Evans,  Promotion  Manager 
The  State  Journal-Register 
One  Copley  Plaza 
Springfield,  IL  62705 
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Introducing  the  NP  2299  Inserter 

Pocket  Your  Profit 


'  Your  insertion  methods  have  a  tremendous  impact  on  your  bottom  line. 
That’s  why  you  need  a  system  that’s  fast.  Accurate.  Easy  to  operate. 
And  able  to  handle  your  growing  inserting  needs— both  daily 
and  Sunday!  You  need  the  new  NP  2299  from  Harris  Graphics. 

The  NP  2299  is  without  question  the  world’s  premiere  inserter. 
Introduced  at  ANPA/TEC  ’88,  the  2299  gives  you  the  kind  of 
r  performance  and  flexibility  you  need  in  your  mailroom,  like 

V  inserting  on-line  at  straight  press  speeds— even  while  de- 
^  livering  as  many  as  21  inserts  in  a  single  jacket!  It  can  also  i 

L  handle  five  inserts  into  a  jacket  at  a  rate  of  60,000  per  A 

hour  through  three  deliveries. 

Plus,  the  NP  2299  handles  all  your  insert  and 
zoning  functions. ..  adjusts  easily  from  single  to  Knt 
quadruple  delivery  modes...  and  automat-  Knm, 
ically  repairs  a  missed  section. 

Furthermore,  the  NP  2299  uses  the  new 
fully  programmable  ICON  (INserter  Kmljm 
CONtrol)  system  to  make  automatic 
repairs,  monitor  zone  control  (up  to 
1000  individual  zones  per  delivery)  Kmiij 
and  determine  all  other  key  func- 

Call  Roger  Miller,  Director 

v  of  Sales,  at  (513)  278-2651  mUlf  j 

to  find  out  more  about 
the  NP  2299  inserter.  JMmKjl 

your  pocket!  wIm 
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AUGUST 

8-11— Newspaper  Advertising  Co-op  Network  Summer  Sales  Conference, 
Montreal.  Quebec.  Canada. 

18-20 — West  Virginia  Press  Association  Annual  Convention,  Davis. 
28-31— New  York  Newspaper  Publishers  Association  Annual  Convention, 
The  Sagamore,  Bolton  Landing,  N  Y. 

SEPTEMBER 

8 — National  Literacy  Day 

8-11 — Maryland-Delaware-D.C.  Press  Association  Summer  Conference, 
Dunes  Manor  Hotel,  Ocean  City,  Md. 

14-16— Pennsylvania  Newspaper  Publishers  Association  Classified  Sales 
Conference,  Allentown  Hilton,  Allentown,  Pa. 

14- 17— National  Conference  of  Editorial  Writers  Annual  Convention,  Fort 

Worth,  Texas. 

15- 17 — Michigan  Press  Association  Annual  Display  Advertising  Conference, 

Troy  Hilton,  Troy,  Mich. 

15- 17— Mid  America  Newspaper  Conference,  Rock  Lane  Lodge,  Branson, 

Mo. 

16- 18 — Missouri  Circulation  Management  Association  Meeting.  Brecken- 

ridge  on  the  Lake,  Osage  Beach,  Mo. 

16-20 — Southern  Circulation  Managers  Association  Fall  Meeting,  Jackson¬ 
ville,  Fla. 

21-22 — Michigan  League  of  Home  Dailies,  Fall  Meeting,  Grand  Traverse 
Resort,  Traverse  City,  Mich. 

21-23 — Interstate  Advertising  Managers  Association,  Bel  Aire  Hotel.  Erie, 
Pa. 

25-27— International  Newspaper  Marketing  Association  Eastern  Region 
Conference,  Sheraton  Society  Hill,  Philadelphia,  Pa. 

27-10/2 — Women  in  Communications  National  Conference.  Hyatt  Capitol  Hill, 
Washington  D.C. 

28-30— Suburban  Newspapers  of  America  Editorial  Conference,  Westin 
Crown  Center,  Kansas  City,  Mo. 

28-30 — Pennsylvania  Newspaper  Publishers  Association  Annual  Meeting, 
Bel  Aire  Hotel,  Erie,  Pa. 

OCTOBER 

1-2— Wisconsin  Newspaper  Association  Fall  Conference,  Madison,  Wis¬ 
consin. 

5- 7— American  Association  of  Sunday  and  Feature  Editions,  Opryland 

Hotel.  Nashville. 

6- 7 — Southern  Production  Program,  Inc.  Annual  Meetmg,  San  Diego, 

Calif. 

6- 8 — Missouri  Press  Association  Annual  Convention,  Holiday  Inn  Execu¬ 

tive  Center,  Columbia,  Mo. 

7- 9 — Tennessee  Press  Association  Ad  Managers'  Retreat,  River  Terrace, 

Gatlinburg.  Tenn. 

Seminarsl  Workshops!  Clinics 

AUGUST 

8-12— ANPA  Web  Offset  Newspaper  Press  Operations  Seminar,  The 
Newspaper  Center.  Reston,  Va. 

21-24 — American  Press  Institute,  Copy  Editors  Workshop,  Columbus,  Ohio. 

21- 26— The  Poynter  Institute  for  Media  Studies  Graphics  Center:  Newspaper 

Design  &  Typography  for  College  Seniors  and  Graduate  Students, 
St.  Petersburg,  Fla. 

22- 26 — ANPA  Color  Scanner  Operations,  The  Newspaper  Center,  Reston, 

Va. 

28-31 — American  Press  Institute  Workshop  For  Reporters,  San  Jose,  Calif. 
28-31— American  Press  Institute  Workshop  for  Reporters,  Austin,  Texas. 
28-31 — SNPA  Foundation  Seminar  on  "Covering  Presidential  Campaigns," 
Atlanta,  Ga. 

SEPTEMBER 

7-9 — ICMA  Circulation  Management  Seminar,  Columbus,  Ohio. 
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The  4th  Estate 

By  Doug  Borgstedt 


About  Awards 


NJPA  winners.  The  Ashnry  Park  Press  took  38  awards  in 
the  New  Jersey  Press  Association's  Better  Newspapers 
Contest  and  its  environmental  writer,  Todd  Bates, 
received  the  association's  journalistic  achievement 
award. 

The  Record,  Hackensack,  won  33  awards,  while  the 
Biulinfiton  County  Times,  Willingboro,  won  25  awards, 
followed  by  the  Trenton  Times,  which  won  20.  The  New 
Brunswick  Home  News  won  17  awards. 

The  Princeton  Packet  won  40  awards  in  the  weekly 
newspaper  division,  while  the  Hunterdon  County  Demo¬ 
crat,  Flemington,  won  36  awards. 

Fourth  Estate  Award.  Neil  Morgan,  editor  of  the  San 
Dieffo  Tribune,  will  receive  the  annual  Fourth  Estate 
Award  given  by  San  Diego  State  University's  College  of 
Professional  Studies  and  Fine  Arts  and  Department  of 
Journalism. 

Woman  of  Achievement.  Jean  Wylie  Huyler  of  Tacoma, 
Wash.,  has  been  named  Woman  of  Achievement  by  the 
National  Federation  of  Press  Women  for  her  service  to 
journalism,  her  community  and  to  NFPW. 

Huyler  is  a  past  N  FPW  president  and  a  past  Washington 
Press  Association  president.  Her  career  has  included 
being  a  reporter,  editor,  photographer,  lecturer  and, 
finally,  head  of  her  own  communications  firm. 

Top  NFPW  Journalist.  Carol  Ankney  of  Sturgis,  Mich., 
was  the  sweepstakes  winner  in  the  National  Federation  of 
Press  Women  communications  contest.  Ankney  is  senior 
editor  of  the  Stiu  ftis  Journal,  where  her  winning  entries 
appeared. 

NFPW  president's  award.  Helen  Szablya,  president  of 
the  Washington  Press  Association,  was  awarded  the  first 
National  Federation  of  Press  Women  Affiliate  President's 
Award  for  outstanding  leadership. 

The  award  recognized  Szablya  of  Bellevue,  Wash.,  who 
fled  from  a  communist  country,  for  her  leadership  in 
program  development  and  membership  growth  of  WPA. 
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Starting  Sunday,  August  7, 

Wichita  win  feel 
the  wattop  of  USA  Weekend! 


Starting  Sunday,  August  7,  The  Wichita  Eagle-Beacon  will  be  carrying 
USA  Weekend,  the  most  exciting  weekend  magazine  in  the  USA. 

USA  Weekend  will  delight  and  inform  Eagle-Beacon  readers  and  give  advertisers  a 
powerful  new  voice  in  the  largest  morning  and  Sunday  newspaper  in  Kansas. 

With  the  addition  of  The  Wichita  Eagle-Beacon  the  total  circulation  of 
USA  Weekend  is  a  powerful  1 5,089,080  —  and  growing. 


i’SA  Weekend  distinguishes  itself  in 
its  willingness  to  try  new  eoncepts. 
We  like  that  " 

Keith  Murray 
General  Manager 


I  SA  Weekend  is  u  big  hit  among 
young  readers  and  oeeasional 
readers  —  the  very  people  whose 
habits  we  re  most  eager  to 
influenee. 

Reid  Ashe 
Publisher 


I  'SA  Weekend  provides  us  with  a 
new  dimension  for  expanding  our 
ever-growing  Sunday  market. 

We  ’re  looking  forward  to  its 
addition  to  our  successful  Sunday 
package. " 

BUI  Mix 

Circulation  Director 
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Editorial  workshop 

By  Roy  H.  Copperud 


Laying  eggs  No.670 

In  its  Fourth  of  July  issue  Newsweek  featured  a  longish 
piece  by  Garrison  Keillor  philosophizing  about  America 
and  reminiscing  about  Fourths  of  his  boyhood.  It  carried  a 
heading  purportedly  lifted  from  the  article,  “Laying  on  our 
backs  looking  up  at  the  stars."  As  my  eye  slid  over  the 
vernacular  layinfi  (for  /W/ig)  1  concluded  that  Keillor  had 
written  in  the  countrified  style  of  Lake  Wobegon. 

As  1  read,  I  kept  an  eye  cocked  for  the  quoted  words, 
just  out  of  force  of  habit.  But  although  Keillor  expressed 
himself  in  a  laid-back  style,  it  was  not  relaxed  enough  for 
“laying  on  our  backs."  He  used  the  strictly  correct  form: 
“and  then  we  lay  down  on  our  backs  ..."  He  had 
recourse  to  various  forms  of  lie  in  the  piece,  and  got  them 
all  right.  So  what  can  we  conclude  but  that  the  Newsweek 
editor  who  wrote  the  heading  either  did  not  know  the 
correct  form  of  lie  or  else  gratuitously  introduced  a  home- 
spun  touch  that  did  not  fot.  A  fine  way  to  treat  a  distin¬ 
guished  contributor! 

There  seems  to  be  widespread  confusion  over  lie  and 
lay,  apart  from  deliberate  departures  for  effect.  Perhaps  a 
little  review  of  fundamentals  would  be  in  order.  Lie  is 
intransitive,  which  means  it  does  not  take  an  object;  lay  is 
transitive,  and  does.  (But  lay  is  also  the  past  tense  form  of 
lie).  First,  lie:  “1  always  lie  (not  lay)  down  after  lunch" 
(present  tense).  “We  were  lying  (not  layinfi)  on  the  grass" 
(present  participle). “We  lay  (not  laid)  there  all  afternoon" 
(past  tense).  “She  had  lain  (not  laid)  down  with  a  head¬ 
ache"  (past  participle).  There  is  no  place  for  laying;  or  laid 
as  forms  of  lie  though  the  wrong  usages  “Soon  they  were 
all  laying  down"  and  “We  laid  down  in  the  meadow"  are 
common  enough  so  that  they  may  well  become  standard. 

Now  for  lay,  which,  as  noted,  takes  an  object:  “lay  the 
dishes  in  the  cupboard"  (present  tense);  “1  already  laid 
them  there"  (past  tense):  “The  hen  is  laying  eggs"  (present 
participle);  “They  had  laid  down  the  law"  (past  participle), 
paticiple). 

It  is  evident  that  troubles  with  lie  comes  from  using 
forms  of  lay,  mostly,  perhaps,  laid  instead  of  lay  for  the 
past;  “The  building  materials  laid  (correctly,  lay)  out  in 
the  rain."  Luvmg  also  pushes  aside  lyiiif>,  as  in  New.s- 
week’s  heading.  “Laying  down  on  the  job"  is  often  given 
thus,  but  strictly  it  would  be  /v/z/g. 

A  pupil  explaining  where  lie  found  a  wallet  told  the 
teacher.  “It  was  laying  on  the  floor."  “Lying,  George," 
corrected  the  teacher.  “1  am  not,"  the  boy  protested. 


Wayward  words 

1  first  came  across  withdrawl  ([or  withdrawal)  in  the 
writings  of  college  students,  and  dismissed  it  as  Just  one  of 
those  things  to  which  the  immature  are  prone  —  these 
days,  perhaps,  proner  than  ever.  But  since  then  1  have 
found  it  disfiguring  the  printed  prose  of  banks,  corpora¬ 
tions,  and  advertising  agencies. 

*  *  * 

“You'll  be  able  to  turn-it-up  when  you  want  without 
bothersome  distortion."  “With  the  cost-of-living  going 
on  ...  "  “The  military  and  the  press  square  off  once 
again."  These  are  all  the  work  of  writers  without  the 
smallest  feel  for  hyphens;  the  hyphens  are  all  wrong. 


About  Awards 


Book  critic  honored.  Cohanbus  (Ohio)  Dispatc  h  book 
critic  George  Myers  Jr.  has  won  Ohio's  1988  Governor's 
Award  for  the  Arts  for  his  writings,  and  an  Ohio  Arts 
Council  Fellowship  in  Creative  Writing,  worth  S5,()()(). 


Outstanding  Adviser.  Associate  professor  Donald  A. 
Lambert  of  Ohio  University  has  been  selected  as  the  1988 
Outstanding  Campus  Adviser  by  the  Society  of  Profes¬ 
sional  Journalists,  Sigma  Delta  Chi. 

Billboard  wins  Clio.  A  painted,  three-dimensional  out¬ 
door  board  dominated  by  the  torso  of  a  baseball  umpire, 
whose  motorized  arms  wave  the  “safe”  sign,  wonjii  Clio 
for  the  Star  Tribune  of  Minneapolis.  St.  Paul.  The  headline 
read,  “Where  to  turn  when  the  dust  settles." 

Insurance  industry  award.  Tobie  Stanger,  staff  writer 
for  the  Asbury  Park  (N.J.)  Pre.ss,  received  the  Profes¬ 
sional  Insurance  Agents  of  New  Jersey  Media  Award 
during  the  group's  annual  convention  for  her  coverage  of 
the  insurance  industry.  Stanger,  who  was  covering  the 
event  for  the  Press,  was  presented  with  a  plaque  and  a  $250 
cash  prize. 

Distinguished  teacher.  B.  Kelly  Leiter,  dean  of  the  Col¬ 
lege  of  Communications  at  the  University  of  Tennessee, 
Knoxville,  has  won  the  1988  Distinguished  Teaching  in 
Journalism  Award  of  the  Society  of  Professional  Journal¬ 
ists,  Sigma  Delta  Chi. 


Good  recycler.  The  Allentown  (Pa.)  Morninp  Call 
received  the  Pennsylvania  Resource  Council's  1988  Recy¬ 
cling  Award  for  its  efforts  in  the  promotion  of  recycling. 

Lowell  Thomas  award.  Bob  O'Sullivan,  a  California- 
based  free-lance  writer  who  contributes  to  several  dailies, 
won  the  Grand  Award  in  the  Lowell  Thomas  Travel  Jour¬ 
nalism  Competition  sponsored  by  the  Society  of  American 
Travel  Writers. 

Equality  in  Journalism  Award.  Sheala  Durant,  a  college 
Junior  from  Detroit  who  is  majoring  in  communications, 
won  the  Mary  Lou  Butcher  Equality  in  Journalism  Award 
sponsored  by  the  University  of  Michigan  Department  of 
Communication  and  the  public  relations  firm  of  Casey 
Communications  Management  Inc. 

Hearst  winner.  Keith  Dunnavan’t,  a  University  of  Alaba¬ 
ma  graduating  senior,  was  awarded  first  place  in  the 
National  Writing  Championship  of  the  William  Randolph 
Hearst  Foundation  Journalism  Awards  Program  for  1987- 
88. 

Best  fire  coverage.  The  International  Association  of  Fire 
Fighters  announced  the  winners  of  its  1 988  Media  Awards 
Contest  for  best  stories  and  photos  broadcast  or  published 
in  the  U.S.  and  Canada  in  1987. 

The  newspaper  winners  were  Lisa  Leff  and  Christopher 
J .  Georges  of  the  Washington  Post  for  best  news  or  feature 
story  in  a  publication  with  more  than  100,000  circulation; 
Dean  Curtis,  Argus  Leader,  Sioux  Falls,  S.D.,  for  best 
news  or  feature  photo  in  a  publication  with  under  100,000 
circulation;  and  Kirby  Kennedy,  New  Haven  (Conn.) 
Register,  for  best  news  or  feature  photo  in  a  publication 
with  more  than  100,000  circulation. 


4 


EDITOR  &  PUBLISHER  for  July  30,  1988 


Just  touch  the  display  and  let  technology  makes  it  easy  to  adjust  ease  of  operation,  and  print  quality, 

advanced  microprocessor  technology  ink,  compensators,  registration,  or  The  particular  features  of  any  Goss 

run  the  Goss  Headliner  Offset®  press  RTP  tension.  Color-coded  graphics  Headliner  Offset  press  system  are 

system.  Plates  are  assigned  to  units  by  show  how  the  press  system  is  dependent  on  customer  selection, 

the  imposition  system.  Ink  zones  are  responding  to  commands.  And  when  Goss  Newspaper  Products,  Graphic 

preset  from  scanned  negatives  or  from  the  run  is  over,  there’s  complete  Systems  Division,  Rockwell 

a  laser  platemaker.  information  on  good  copy  count,  International ,3100  South  Central 

Plated  up  and  webbed  up,  touch  pulled  copy  count,  waste — all  the  Avenue,  Chicago,  IL  60650. 

MAKEREADY  and  ink  roll  up  is  information  needed  to  evaluate  opera-  312/656-8600. 

activated.  Registration  is  zeroed.  tions  and  to  plan  future  production. 

Compensators  move  into  position .  With  all  this  world  class  technol- 
And  RTPs  are  set  to  proper  tension.  ogy  under  fingertip  control,  it’s  no 

Touch  START  UP  and  the  press  is  wonder  that  the  Goss  Headliner 

up  and  running .  Offset  press  system  has  earned  a 

^  •  r  Aerospace/Electronics/ Automotive 

On  the  run  now,  microprocessor  world- wide  reputation  for  productivity.  General  industries  /  a  b  industrial  Automation 
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GOSS’NEWSPAPER  PRODUCTS 


Color  —  it’s  exciting, 
vibrant,  expiosive  —  it  gets 
attention  and  seiis  newspapers! 

Now,  more  than  ever  before, 
newspapers  are  offering  coior 
to  advertisers  and  using  coior  in 
their  editoriai  pages  . . .  and 
more  than  ever  before,  news 
papers  need  to  know  aii  there 
is  to  know  about  coior  — fiim, 
presses,  inks,  paper,  different  appii 
cations,  etc. 

On  September  24th,  1988  E&P  wiii 
publish  it’s  special  Color  Issue 
complete  with  pullout  section.  Editor 
iai  will  focus  on  all  aspects  of  the  use 
of  color  in  nev/spapers  including 
effectiveness  of  color  in  advertising, 
new  techniques  for  color  printing,  case 
histories  and  more! 

Stir  excitement  and  get  attention 
—  place  your  ad  message  in  E&P’s 
September  24th  Color  Issue! 
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Ferdinand  C.  Teubner,  Publisher  Publisher,  Chairman  of  the  Board,  1912-1959 


UNESCO’s  future 

The  new  secretary  general  of  the  United  Nations  Educational, 
Scientific  and  Cultural  Organization  (UNESCO),  f’ederico  Mayor, 
has  made  several  important  adch'esses  to  international  press  groups 
in  recent  months  outlining  the  task  of  his  organization  for  the  future, 
as  he  sees  it:  “In  the  context  of  the  United  Nations  system,  it  is  to 
promote  and  preserve,  in  the  fields  of  our  competence,  the  free  flow 
of  information.  Without  ambiguity,  without  nuance.” 

Editor&  Publisher  noted  June  4,  Page  6,  that  nowhere  in  his  talks 
did  Mayor  mention  the  New  World  Information  and  Communication 
Order  (NWICO)  which  had  been  a  favorite  project  of  his  predecessor. 
Amadou  Mahtar  M’Bow,  and  which  alienated  most  of  the  press  of  the 
Western  world  and  induced  some  governments,  including  the  U.S., 
to  withdraw  their  membership  and  their  financial  support. 

E&P  suggested  that  if  Mayor  is  successful  in  his  goal  to  reverse  the 
direction  UNESCO  has  followed  in  recent  years  he  may  win  back  the 
support  of  the  press  and  governments  of  the  West.  “Maybe  he  de¬ 
serves  that  support  right  now  to  help  him  achieve  his  goals  in  the  face 
of  the  entrenched  bureaucracy  he  must  be  up  against  within  the 
UNESCO  secretariat,”  E&P  ventured. 

Information  from  the  World  Press  Freedom  Committee,  which 
monitors  UNESCO  activities,  reveals  the  threat  to  Mayor’s  progi’am 
for  the  future  comes  just  as  much  from  membership  blocs  as  it  does 
from  the  secretariat.  At  a  meeting  in  Paris  May  25  to  June  10  a 
number  of  the  51-nation  executive  board  opposed  what  they  called 
“too  radical  a  break  with  the  past.”  WPFC  reports  that  10  nations 
including  Cuba,  Senegal,  the  Soviet  Union  and  India  questioned 
deletion  of  any  reference  to  NWICO.  East  Germany  called  for  “fur¬ 
ther  concretization”  of  NWICO. 

In  response  to  Mayor’s  47-page  outline  of  his  plan  for  the  1990-1995 
period,  the  executive  board  approved  by  consensus  its  own  15-page 
guideline  which  it  “invited”  Mayor  to  follow  in  drafting  his  progi’am. 
Among  the  many  statements  in  that  resolution,  WPFC  reports  was 
the  following: 

“It  is  perhaps  appropriate  to  explore  the  possibilities  of  a  new 
strategy  .  .  .  That  strategy,  while  recognizing  the  legitimacy  of  the 
call  for  a  New  World  Information  and  Communication  Order  seen  as 
an  evolving  and  continuous  process,  consists  in  providing  .  .  .  train¬ 
ing  of  communication  professionals  as  well  as  with  the  facilities  for  a 
media  education  which  would  lay  emphasis  on  the  development  of 
critical  acumen  among  users,  the  ability  for  individuals  and  communi¬ 
ties  to  react  to  any  kind  of  manipulation  and  to  become  familiar  with 
the  means  available  to  users  to  defend  their  right  of  reply.” 

So  it  is  evident  that  Mayor’s  change  of  direction  for  UNESCO  will 
not  come  about  without  a  struggle.  The  lure  of  the  New  World 
Information  and  Communication  Order  is  so  great  for  many  of  the 
developing  nations,  aided  and  abetted  by  those  from  the  Soviet  bloc, 
that  they  will  not  give  up.  The  debate  on  this  issue  will  continue  ad 
nauseam  in  future  UNESCO  meetings  as  it  has  in  the  past. 
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Letters  to  the  Editor 


Says  labeling  journalists  professionals  will  lead  to  licensing 


I  would  like  to  comment  on  Roy 
Copperud’s  Editorial  Workshop 
entitled  “Professionally  speaking.” 

Mr.  Copperud  feels  that,  as  a  mat¬ 
ter  of  fairness,  journalists  should  be 
designated  as  professionals.  He  also 
is  concerned  because,  under  the  law, 
the  designation  as  professional  could 
result  in  lower  pay. 

Explains 
endorsement 
of  VDT  bill 

We  may  have  been  the  only  news¬ 
papers  in  Suffolk  County  (N.Y.)  to 
endorse  the  VDT  bill,  but  we  did  it 
because  our  experience  tells  us  they 
are  hazardous  to  our  eyes  (E&P  edi¬ 
torial,  July  2).  Sure,  there  are  lots  of 
good  arguments  against  the  legisla¬ 
tion  (it’s  bad  for  business;  this  is 
really  a  matter  for  state  and  federal 
government),  but  the  overriding  con¬ 
cern  must  be  the  health  and  safety  of 
the  workers  who  use  VDTs. 

What  is  most  troubling  is  that  our 
industry  —  which  is  quick  to  criticize 
others  for  unsafe  standards  in  the 
workplace  —  by  and  large  chooses  to 
ignore  the  VDT  problem  out  of  pure 
self-interest.  Shame  on  us. 

Troy  Gustavson 

(Gustavson  is  executive  editor  and 
co-publisher  of  Times/Review  Newspa¬ 
pers.) 

Sets  the 
record  straight 

The  article  “Religious  scruples  ver¬ 
sus  fairness”  (E&P,  June  18,  P.12) 
contained  this  statement:  “McCarthy 
also  traveled  to  the  Atlanta  head¬ 
quarters  of  Cox  Newspapers  to  pre¬ 
sent  the  problem  and  discuss 
Serenity,  a  gay  and  lesbian  advocacy 
group.” 

To  set  the  record  straight,  neither 
Mr.  McCarthy  nor  any  other  member 
of  the  group  came  to  Atlanta  to  dis¬ 
cuss  the  issue.  In  fact,  no  one  from 
Serenity  contacted  management  at 
headquarters  at  all. 

As  the  article  correctly  indicated, 
at  issue  was  a  policy  dispute  between 
the  management  of  Cox  Newspapers 
and  one  of  our  publishers. 

Lynda  Stewart 

(Stewart  is  director  of  communica¬ 
tions  at  Cox  Enterprises  Inc.) 

EDITOR  &  PUBLISHER  for  July  30,  1988 


However,  beware! 

There  is  an  argument  that  goes  like 
this:  Doctors,  lawyers,  engineers, 
architects,  airline  pilots,  to  name  a 
few,  are  required  by  law  to  be 
licensed  to  practice  their  professions 
because  failures  in  competence, 
responsibility,  or  ethical  conduct  can 
result  in  great  harm. 

Journalists  also  have  great  respon¬ 
sibility,  and  great  harm  can  result 
from  irresponsibility,  incompetence, 
or  unethical  conduct,  so  that  they  too, 
as  professionals,  must  be  licensed. 

Those  who  have  followed  the 
development  of  the  concept  of  the 
New  World  Information  and  Commu- 
nications  Order  (NWICO)  at 
UNESCO  are  aware  of  the  efforts  of 
the  majority  of  nations  to  establish  an 
international  consensus  in  support  of 
government  control  over  communica¬ 
tion  and  the  instruments  of  communi¬ 
cation.  Licensing  of  journalists  is  just 
one  of  the  methods. 

Words  are  fragile  things  and,  like 
the  “spearmint  on  the  bedpost  over¬ 
night,”  the  word  “professional”  has 
been  pretty  well  chewed  out. 

At  the  top  of  the  spectrum,  the 
word  implies  high  academic  stan¬ 
dards,  rigorous  training,  peer  review, 
and  permit  by  way  of  government 
license  or  by  some  other  empowered 
body. 

Then,  we  have  professional  wres¬ 
tlers,  chess  players  and  gamblers. 
Whatever  it  is,  they  do  it  as  a  trade, 
for  money.  Here,  “professional” 


means  “not  amateur,”  and  it  means 
“for  money.” 

The  phrase  “oldest  profession”  is 
no  novelty. 

As  Mr.  Copperud  points  out,  the 
word  “professional”  has  been  taken, 
in  the  U.S.A.  by  the  lawmakers  and 
bureaucracy,  to  have  a  special  mean¬ 
ing  in  labor  matters. 

Public  esteem  or  rate  of  pay  are  not 
dependent  on  a  designation  as  a  pro¬ 
fessional. 

Let  us  not  strengthen  the  hand  of 
those  who  favor  the  licensing  and  pro¬ 
hibiting  what  people  may  say  or  write. 

The  practices  of  medicine,  or  ten¬ 
nis,  or  prostitution  are  not  civil  rights 
or  human  rights.  The  right  to  speak  or 
write,  or  to  hear  and  read,  are  human 
rights  everywhere,  and  civil  rights  in 
civilized  nations. 

Journalism  is  a  noble  calling,  a 
skilled  craft,  a  respectable  trade,  or 
ignoble,  sloppy,  or  disreputable, 
depending  on  the  character  and  skill 
of  the  practitioner.  The  “profes¬ 
sional”  can  claim  no  more. 

Journalism  does  not  need  licensing, 
mandatory  membership  in  a  college,  a 
diploma  from  the  government  univer¬ 
sity,  or  peer  censorship,  or  labels  that 
imply  any  of  these.  Journalism  should 
be  regarded  as  a  high  public  service 
and  an  honorable  calling. 

Charles  E.  Scripps 

(Scripps  is  chairman  of  the  board  of 
Scripps  Howard.) 


Sometimes  It  Pays  to 
Take  a  Chance 

Two  years  ago  the  Press -Telegram  in  Long  Beach,  Calif., 
launched  a  unique  Q&A  column.  It  was  upbeat,  and  it  felt 
real.  The  topic  was  disability,  and  the  author  had  MS. 

FIVE  AWARDS  AND  HUNDREDS  OF 
READERS’  LETTERS  LATER: 

•  “The  appeal  is  much  wider  than  we  thought 
it  would  be.” — Carolyn  Ruszkiewicz,  lifestyle 
editor,  Press-Telegram 

•  “We’re  a  better  newspaper  because  of  this 
column.” — Harold  Glicken,  features  editor, 
Press-Telegram 

The  editors  in  Long  Beach  took  the  chance. 
Now  you  have  the  opportunity. 

LIVING  WITH  A  DISABILITY  by  Dianne 
Piastre  is  available  for  syndication  every  week. 
For  details  call  Pat  Ecke  at 
The  New  York  Times  Syndication  Sales  Corp. 
800-972-3550  or  (212)  645-3000 
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Confidentiality  ruled  a  contract 

Minnesota  jury  decides  that  a  reporter’s  promise  of  anonymity 
amounts  to  having  a  binding  oral  agreement  with  a  source 


By  Mark  Fitzgerald 

In  what  is  viewed  as  a  major  set¬ 
back  for  press  freedom,  a  Minnesota 
Jury  decided  July  22  that  a  newspaper 
reporter's  broken  promise  of  confi¬ 
dentiality  to  a  source  is  legally  the 
same  as  a  breach  of  contract. 

Some  First  Amendment  experts 
said  the  decision  could  open  a  virtual 
floodgate  of  lawsuits  against  news 
organizations. 

“1  believe  this  is  absolutely  unprec¬ 
edented,”  First  Amendment  lawyer 
Floyd  Abrams  told  the  Associated 
Press.  “If  not  reversed,  this  decision 
opens  the  door  for  an  enormous  range 
of  real  or  imagined  sources  to  claim 
that,  in  one  way  or  another,  they’ve 
been  victimized  by  press." 

The  case  had  a  virtually  immediate 
effect  on  news  coverage  when  the 
Star  Tribune  of  Minneapolis  —  one 
of  the  defendants  in  the  case  —  was 
forced  to  pull,  by  hand,  all  64(),0(){) 
copies  of  its  Sunday  Magazine  from 
its  weekend  editions  because  it  con¬ 
tained  an  article  quoting  by  name  a 
woman  who  said  she  had  been  prom¬ 
ised  anonymity. 

The  woman  had  threatened  to  sue 
and  editors  said  they  could  not  deter¬ 
mine  for  certain  whether  the  article’s 
writer,  a  free-lancer,  had  indeed 
promised  anonymity. 

Bya5-1  vote,  the  Hennepin  County 
jury  found  that  the  Star  Tribune  and 
the  St.  Paul  Pioneer  Press  Dispatch 
broke  what  amounted  to  an  oral  con¬ 
tract  with  a  public  relations  executive 
by  identifying  him  as  the  source  of  an 
article  after  their  reporters  had  prom¬ 
ised  confidentiality. 

The  jury  awarded  Dan  Cohen 
$200,000  in  actual  damages  and 
$500,000  in  punitive  damages. 

In  addition  to  the  concern  about 
confidentiality,  the  Twin  Cities  case 
involved  old  and  vexing  press  ethics 
problems  of  how  to  handle  campaign 


“roorbacks,”  those  charges  made  in 
the  last  days  before  an  election. 

In  this  case,  Dan  Cohen  was  a 
spokesman  for  Wheelock  Whitney, 
who  in  1982  was  the  Independent- 
Republican  Party  candidate  for  gov¬ 
ernor. 

Six  days  before  the  election, 
Cohen  —  on  the  condition  of 
confidentiality  —  gave  several 
reporters  documents  showing  that  the 
candidate  for  lieutenant  governor  of 
the  opposition  Democratic-Farm- 
Labor  Party  had  admitted  shoplifting 
six  dollars’  worth  of  merchandise  in 
1970. 


Two  news  organizations  —  the 
Associated  Press  and  WCCO-TV  — 
reported  on  the  charge  without  iden¬ 
tifying  Cohen  as  their  .source. 

(The  shoplifting  charge  against  can¬ 
didate  Marlene  Johnson  was  vacated 
in  1970  with  no  sentence.  Johnson  and 
DFL  gubernatorial  candidate  Rudy 
Perpich  won  the  election.) 

However,  editors  at  the  Star  Tri¬ 
bune  and  the  Pioneer  Press  Dispatch 
decided,  over  objections  from  their 
reporters,  that  Cohen  needed  to  be 
identified  so  readers  would  have  the 
fullest  information  about  the  cam¬ 
paign. 

As  a  result,  Cohen  charged,  he  was 
fired  from  his  $35,000-a-year  position 
as  a  public  relations  executive  with  an 
advertising  firm. 

Cohen  further  charged  in  his  suit 
that  his  ability  to  earn  a  living  was 
impaired.  At  trial,  there  was  testi¬ 
mony  that  Cohen  earned  $93,()(K)  last 
year  at  his  own  public  relations  firm. 


For  his  part,  Cohen  portrayed  the 
verdict  as  a  victory  for  trust  and  indi¬ 
vidual  rights. 

“This  has  to  do  with  the  relation¬ 
ships  between  people  and  the  rela¬ 
tionships  between  corporations  and 
individuals,”  he  said. 

“It’s  very  important  to  keep  your 
word,”  Cohen  added.  “That’s  the 
hard  currency  of  journalism.  That’s 
the  hard  currency  of  politics.  When 
that  currency  is  devalued,  we  all  suf¬ 
fer.” 

Similarly,  Cohen’s  lawyer,  Elliott 
Rothenberg,  said  the  verdict  simply 
put  the  First  Amendment  on  an  equal 


footing  with  other  basic  laws. 

“If  they  were  allowed  [to  renege 
arbitrarily  on  an  agreement],  you’d 
have  to  say  that  newspapers,  because 
of  the  First  Amendment,  are  above 
the  law  of  contracts,”  Rothenberg 
told  AP. 

•'  But  John  Finnegan,  senior  vice 
presidenf  and  assistant  publisher  of 
the  Pioneer  Press  Dispatch,  said  the 
verdict  ignored  “the  fact  that  the  edi¬ 
tors  involved  handled  the  story  hon¬ 
estly,  fairly  and  accurately.” 

“In  no-  way  did  we  misrepresent. 
Nor  were  we  guilty  of  fraud  in  our 
dealings  with  Mr.  Cohen,”  he  added. 

And  Tim  McGuire,  Star  Tribune 
managing  editor,  said  the  instructions 
to  the  jury  were  faulty. 

McGuire  said  that  the  judge  issued 
his  instructions  to  the  jury  “within  the 
context  of  contract  law,  with  no  First 
Amendment  context  at  all. 

“You  can’t  deal  with  an  agreement 
{Continued  on  pa^e  33) 


McGuire  said  that  the  judge  issued  his  instructions 
to  the  jury  “within  the  context  of  contract  iaw,  with  no 
First  Amendment  context  at  aii.” 
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Treading  softly 


The  Detroit  Free  Press  has  taken  a  cautious  editoriai  stance 
on  outgoing  Attorney  Generai  Edwin  Meese  as  it  awaits  his  JOA  ruiing 


By  Mark  Fitzgerald 

The  usually  politically  liberal 
Detroit  Free  Press  took  a  “cautious” 
editorial  approach  to  outgoing  U.S. 
Attorney  General  Edwin  Meese  111 
because  its  pending  joint  operating 
agreement  application  put  it  in  a  no- 
win  position,  its  publisher  says. 

“There  are  all  sorts  of  people  who, 
no  matter  what  we  say  [about  Meese] , 
those  people  will  say,  ‘Aha!  We  know 
what  you’re  doing!,’  ”  Free  Press 
publisher  David  Lawrence  Jr.  said  in 
a  telephone  interview. 

“We’ve  been  in  a  classic  no-win 
situation,”  he  said.  “We  don’t  call 
that  caution  ...  It  simply  is  what¬ 
ever  we  do  we  are  going  to  be  mis¬ 
understood.” 

The  fate  of  the  proposed  JOA 
between  Knight-Ridder’s  Free  Press 
and  Gannett’s  Detroit  News  has  been 
in  Meese’s  hands  since  Dec.  30  when 
an  administrative  law  judge  recom¬ 
mended  rejection.  Knight-Ridder’s 
board  voted  last  winter  to  shutter  the 
156-year-old  daily  if  the  JOA  is 
rejected. 

Though  Meese  has  no  deadline  for 
the  decision,  he  has  said  he  would 
make  one  before  he  leaves  office.  He 
has  said  he  would  leave  by  early 
August. 

According  to  a  study  of  Free  Press 
editorials  and  editorial  cartoons  about 
Meese  by  Washington  Post  media 
critic  Eleanor  Randolph,  the  newspa¬ 
per  “has  been  cautious  in  comparison 
with  some  other  papers  in  the  Knight- 
Ridder  chain.” 

Specifically,  the  Post  story  said, 
the  Free  Press  had  refused  to  run 
some  editorial  cartoons  about  Meese 
by  its  own  cartoonist.  Bill  Day. 

Those  cartoons  were  carried  by 
other  papers,  however,  through  the 
Tribune  Media  Services  syndicate. 

The  Post  quoted  Day  as  saying  that 
“prior  to  January,  1  did  a  number  of 
hard-hitting  cartoons,  but  after  Dec. 
31,  there  were  no  Meese  cartoons.  1 
asked  about  doing  them,  and  I  was 
told  ‘Don’t  even  show  me  an  idea.’  ” 

Similarly,  Free  Press  editorial  com¬ 
ment  on  Meese  has  been  muted  — 
even  compared  with  its  rival  — which 
normally  supports  the  Reagan 


David  Lawrence 
administration. 

For  example,  on  April  24  —  a  day 
before  Meese  was  to  appear  in 
Detroit  —  the  Detroit  News  ran  an 
editorial,  “Exit,  Mr.  Meese,”  which 
called  on  the  attorney  general  to 
resign. 


article  appeared,  the  Free  Press  ran 
an  editorial  about  Meese  saying  his 
conduct  was  “clearly  unacceptable 
for  the  nation’s  chief  law  enforcement 
officer.” 

“Commenting  on  Mr.  Meese’s  con- 
duct  makes  us  uncomfortable 
because  the  Free  Press’  petition  for  a 
joint  operating  agreement  with  the 
Detroit  News  awaits  his  decision,” 
the  editorial  said.  “That  ruling  could 
mean  the  life  or  death  of  this  newspa¬ 
per;  in  that  light,  virtually  anything 
we  say  about  Mr.  Meese  is  likely  to  be 
misunderstood.” 

Despite  its  reticence  on  Meese, 
however,  the  Free  Press  has  not  been 
shy  in  its  open  lobbying  for  a  JOA 
approval. 

in  a  front-page  Sunday  column  last 
winter,  publisher  Lawrence  asked 
readers  to  support  the  JOA. 

When  Knight-Ridder  responded  in 
legal  documents  to  the  JOA  rejection 
by  administrative  law  judge  Morton 
Needelman,  more  than  30  letters  sup¬ 
porting  the  JOA  from  unions,  reli¬ 
gious  organizations,  political  figures 
and  even  former  President  Gerald 
Ford  were  attached.  The  texts  of  most 


“We’ve  been  in  a  classic  no-win  situation,” 
[publisher  David  Lawrence]  said.  “We  don’t  call  that 
caution  ..  .It  simply  is  whatever  we  do  we  are  going 
to  be  misunderstood.” 


By  contrast,  when  Meese  did 
resign,  the  Free  Press  wrote  that  “the 
nation  can  be  grateful  that  the  prose¬ 
cutor  did  not  find  a  basis  for  indict¬ 
ment.” 

Publisher  Lawrence  acknowledged 
that  the  editorials  had  been  softer  and 
the  cartoons  did  not  run .  However,  he 
maintained  this  was  not  the  result  of  a 
high-level  policy  decision. 

“There  was  no  conscious 
policy  .  .  .  [only]  to  tell  the  truth  and 
be  as  fair  as  we  can  be,”  he  said. 

“The  most  precious  thing  we’ve 
held  on  to  [during  the  JOA  process]  is 
our  integrity  —  that’s  not  for  sale,” 
Lawrence  said. 

A  day  after  the  Washington  Post 


of  the  letters  indicated  they  were 
responding  to  appeals  from 
Lawrence. 

Another  Knight-Ridder  paper,  the 
flagship  Miami  Herald,  also  acknowl¬ 
edged  that  it  had  pulled  its  editorial 
punches  on  Meese. 

Herald  editorial  page  editor  Jim 
Hampton,  for  example,  said  when 
administrative  law  Judge  Morton 
Needelman  recommended  against  the 
JOA,  he  told  the  staff  cartoonist  Jim 
Morin  not  to  draw  any  further  edito¬ 
rial  cartoons  about  Meese. 

“All  of  this  changed  the  rules  of  the 
game,”  Hampton  told  the  Post.  “We 
comment  now  only  on  things  when 
our  integrity  requires  it.  On  optional 
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_ I  j _ A  HERD  OF  FORC^TFU.  ELEPHANTS _ 

The  two  cartoons  above  and  two  others,  originally  turned  down  by  the  Free  Press,  were  published  on  July  20  along  with 
a  story  about  their  rejection.  The  cartoon  at  left  was  made  available  through  syndication  to  other  newspapers;  the  one  on 
the  right  was  the  most  recent  to  be  rejected. 


occasions,  we  tend  not  to  say  any¬ 
thing  at  all  because  .  .  .we  do  have  a 
conflict  of  interest  here.” 

Knight-Ridder  itself,  which  has 
long  had  a  policy  of  allowing  its  news¬ 
papers  to  take  their  own  editorial 
stands,  did  not  dictate  the  positions 
the  Herald  or  Free  Press  took  on 
Meese,  said  Larry  Jinks,  the  chain’s 
senior  vice  president  for  news  and 
operations. 

“I  never  tell  editors  what  positions 
to  take,"  he  said. 

Indeed,  an  E&P  survey  of  about  a 
dozen  other  Knight-Ridder  papers 
showed  that  all  said  they  had  not 
changed  their  editorial  position  on 
Meese  because  of  the  JOA  question. 

"Absolutely  not,"  said  Dale  Allen, 
editor  of  the  Akron  Beacon  Journal. 
“I’d  be  absolutely  astounded  if  you 


heard  (Knight-Ridder  had  suggested  a 
policy]." 

"We  have  said  since  before  he  was 
appointed  attorney  general  that  Ed 
Meese  is  not  the  proper  person  to  fit 
that  position  and  we’ve  continued  to 
take  that  position  all  the  way  through, 
and,  we  will  continue  to  take  that 
position,"  said  James  O.  Goldsbor- 
ough.  associate  editor  of  the  San  Jose 
Mercury  News. 

Mercury  News  editorial  cartoonist 
Scott  Willis  has  been  no  kinder  to  the 
attorney  general,  Goldsborough  said. 

Probably  the  most  outspoken 
Knight-Ridder  paper  has  been  the 
Charlotte  Observer,  whose  cartoonist 
marked  Meese’s  resignation  with  a 
drawing  of  a  pig  wiggling  under  the 
fence  of  his  pen. 

"Having  cleared  the  high  standards 


he  set  for  himself,  the  attorney  gen¬ 
eral  makes  his  exit,"  the  caption  read. 

"We  haven’t  laid  off  him  at  all,” 
said  Tom  Bradbury,  an  associate  edi¬ 
tor  at  the  Observer. 

"To  my  knowledge,  no  one  has 
ever  told  us  to  lay  off  .  .  .and  I’d  be 
stunned  if  anyone  ever  did,"  Brad¬ 
bury  said. 

Many  of  these  Knight-Ridder 
papers  said  the  pending  Detroit  JOA 
has  not  been  on  their  minds  at  all. 
None,  in  fact,  had  editorialized  on  the 
proposal. 

"We  had  a  cartoon  [about  the  JOA] 
but  we  didn’t  run  it  because  of  a  lack 
of  local  interest."  Gary  (Ind.)  Post- 
Tribune  editor  Al  Johnson  said.  "An 
editorial  on  the  JOA?  No.  There 
again,  that’s  the  lack  of  local  inter¬ 
est." 


Guild  drops  opposition  to  Detroit  JOA 


By  Mark  Fitzgerald 

In  a  last-minute  reversal  July  25, 
the  Detroit  Newspaper  Guild  Local 
22  dropped  its  opposition  to  the  pro¬ 
posed  joint  operating  agreement 
between  the  Detroit  Free  Press  and 
the  Detroit  News. 

Now  that  proposed  largest-ever 
JOA  —  once  lambasted  by  all  Detroit 
newspaper  unions,  the  city’s  mayor 
and  several  suburban  publishers  — no 
longer  have  any  official  local  opposi¬ 
tion. 

Only  the  antitrust  staff  of  the  Rea¬ 
gan  administration’s  Justice  Depart¬ 
ment  continues  to  oppose  merging  the 
business  and  production  operations 
of  Knight-Ridder’s  Free  Press  and  the 
Gannett-owned  News. 

Spokesmen  for  U.S.  Attorney  Gen¬ 
eral  Edwin  Meese  III  said  he  expects 


to  make  a  decision  on  the  JOA  before 
he  leaves  office,  sometime  before 
Aug.  15. 

The  agreement  between  the  Detroit 
Guild  and  the  two  newspapers  calls 
for  a  limitation  of  75  involuntary  lay¬ 
offs  among  the  940  Guild  employees 
at  both  papers,  said  Free  Press  vice 
president  and  general  manager  Rob¬ 
ert  Hall.  Ultimately,  Hall  said,  the 
JOA  if  approved  would  eliminate 
about  500  jobs  of  the  2,2(K)  total  jobs 
at  both  newspapers. 

In  exchange  for  dropping  its 
opposition.  Hall  said,  the  Guild  also 
received  improved  pension  benefits 
for  workers  over  55,  a  job-training 
program  and  a  severance  plan  similar 
to  that  offered  to  the  five  other  news¬ 
paper  unions,  which  withdrew  their 
opposition  last  February. 


The  Guild  is  also  dropping  a  num¬ 
ber  of  lawsuits  and  National  Labor 
Relations  Board  actions,  including 
one  that  challenged  Knight-Ridder 
lobbying  on  the  JOA.  However,  it  will 
continue  an  arbitration  opposing  an 
earlier  deal  between  the  papers  and 
Teamsters  Local  372  giving  that  union 
jurisdiction  over  about  450  circulation 
department  employees. 

Luther  P.  Jackson  III,  the  chairman 
of  the  Free  Press  Guild  unit,  said  he 
and  other  union  leaders  personally 
oppose  the  JOA  and  are  "not  at  all 
happy  with  the  corporate  behavior  of 
Knight-Ridder  and  Gannett.” 

“1  supported  it  because  the  major¬ 
ity  of  our  members  wanted  it.  espe¬ 
cially  the  business  [department] 
workers."  he  said.  “The  bottom  line 
has  to  be  what  you  can  do  for  your 
people.” 
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Long  Island  battleground 

Ralph  Ingersoll’s  free  distribution  weeklies  have  become  a 
headache  for  Newsday  in  New  York's  Nassau  and  Suffolk  counties 


By  Andrew  Radolf 

Ralph  Ingersoll  II  is  reminding 
Newsday  publisher  Bob  Johnson  that 
there  are  still  battles  to  be  waged  on 
Long  Island. 

Newsday’s  push  into  New  York 
City,  particularly  Queens  and  Brook¬ 
lyn,  to  challenge  the  Daily  News, 
New  York  Post  and  New  York  Times 
for  readers  has  gathered  headlines. 

But  Ingersoll’s  move  in  the  last 
year  to  build  an  empire  of  free  distri¬ 
bution  weeklies  with  the  potential  for 
100%  household  penetration  in  Nas¬ 
sau  and  Suffolk  counties  has  com¬ 
pelled  Newsday  to  defend  its  home 
turf  by  offering  more  zoning  in  adver¬ 
tising  and  news  coverage. 

Community  Newspapers  Inc.,  a 
joint  venture  between  Ingersoll,  who 
is  chairman,  and  Warburg  Pincus 
Capital  Partners,  purchased  80%  of 
Chanry  Communications  in  May  1987 
from  Stan  Henry,  who  retained  the 
other  20%  of  the  company. 

Later  that  year,  Chanry  acquired 
two  other  community  publishers  on 
Long  Island  to  put  together  a  group  of 
free  distribution  Pennysaver  publica¬ 
tions  that,  according  to  Henry,  cur¬ 
rently  produces  72  editions  ranging  in 
size  from  48  pages  to  120  pages  and 
reaching  948,000  households  in  Nas¬ 
sau,  Suffolk  and  parts  of  Queens. 


Chanry's  Stan  Henry 

Ingersoll  and  Warburg  first  teamed 
up  in  1984  with  the  formation  of  Inger¬ 
soll  Newspapers  Inc.,  a  joint  venture 
substantially  similar  in  structure  to 
Community  Newspapers  Inc.  INI's 
first  acquisition  was  the  purchase  of 
33  free  distribution  weeklies  in  subur¬ 
ban  St.  Louis  from  the  Bick  and  Don¬ 
nelly  families. 

There  is  speculation  that  Ingersoll 
is  seeking  to  ring  New  York  City  with 
free  distribution  suburban  newspa¬ 
pers  the  way  he  ringed  St.  Louis. 

In  addition  to  its  Long  Island  publi¬ 


“If  he  wants  to  take  somebody  he  pays  $25  for  an 
article  and  compare  him  to  someone  working  five 
days,  40  hours  a  week  and  has  a  degree  —  that  just 
shows  how  little  Stan  knows  about  journalism.” 


Chanry  has  plans  to  expand  to  UK) 
editions  reaching  1.2  million  house¬ 
holds  “within  the  next  12  months,” 
Henry  said. 

In  a  recent  prospectus  for  a  public 
offering  of  $125  million  in  13%  reset 
notes,  CNI  said  Chanry  had  revenues 
in  1987  of  $32.3  million  on  “a  pro 
forma  basis  adjusted  to  take  into 
account  acquisitions  made  in  1987.” 

Henry  said  that  in  1988  Chanry's 
revenues  will  exceed  $35  million. 


cations,  Chanry  holds  an  option  to 
purchase  a  350,()(K)  distribution  group 
of  weeklies  in  Westchester,  Henry 
said.  And  in  suburban  northern  New 
Jersey,  Ingersoll's  management  firm, 
Ingersoll  Publications  Co.,  operates  a 
group  of  free  distribution  weeklies 
owned  by  the  Goodson  Newspaper 
Group. 

Unlike  St.  Louis  however,  where 
there's  just  one  major  metro,  any 
such  ring  in  the  New  York  area  would 


be  taking  on  several  heavyweight  dai¬ 
lies  including  Newsday,  the  Times, 
Post,  and  Daily  News,  as  well  as  the 
Star-Ledger  in  Newark,  The  Record 
in  Hackensack,  Gannett’s  10-daily 
Westchester  Rockland  Newspapers 
and  others. 

The  CNI  prospectus  stated  the 
attraction  free  distribution  suburban 
weeklies  have  for  Ingersoll: 

“Suburban  non-dailies  have  sev¬ 
eral  advantages  over  metropolitan 
dailies,  including  intrinsically  lower 
cost  structure,  the  ability  to  publish 
only  on  what  are  for  dailies  the  most 
profitable  days  (i.e.,  one  midweek 
and  one  weekend  day)  and  the  ability 
to  avoid  expensive  investments  in 
wire  services  and  syndicated  feature 
material. 

“At  the  same  time,  market  segmen¬ 
tation  permits  small  merchants  and 
advertisers  to  advertise  in  their  own 
local  areas  at  costs  lower  than  those 
of  full-run  metropolitan  dailies.  Thus, 
the  typical  suburban  non-daily  paper 
has  a  broader  advertiser  base  and 
does  not  rely  to  the  same  degree  as  a 
metropolitan  daily  on  major  retailers 
for  advertising  revenues.” 

The  plan  on  Long  Island,  Henry 
said,  is  to  make  the  Chanry  publica¬ 
tions  the  “newspaper  of  record”  for 
community  news.  “That’s  Ralph's 
words.  He’s  totally  committed  to 
Long  Island.” 

Chanry  presently  employs  35 
reporters  and  seven  editors,  Henry 
said.  “Each  reporter  covers  one  or 
two  towns.  That's  his  beat.” 

Advertisers  can  buy  any  combina¬ 
tion  of  the  Chanry  publications,  from 
one  to  72.  The  group  does  its  own 
production  on  a  17-unit  Goss  press 
with  three  folders  that  allow  printing 
of  three  editions  simultaneously. 

Currently,  Chanry  can  run  spot 
color,  but  it's  “looking  at  press  equip¬ 
ment  to  publish  full  color,”  Henry 
said. 

The  publications,  which  come  out 
every  Saturday,  are  carrier  delivered. 
Third  class  mail's  too  costly,  Henry 
said,  and  the  use  of  carriers  gives  him 
“control”  over  his  delivery  force  for 
better  service. 

For  an  advertiser  who  does  buy  all 


14 


EDITOR  &  PUBLISHER  for  July  30,  1988 


72  editions,  Chanry’s  combined  rate 
is  “twice  as  expensive  as  Newsday,” 
Henry  said.  But  “very  few”  advertis¬ 
ers  do  in  fact  “buy  across  the  board,” 
he  said,  and  on  a  cost-per-thousand 
basis,  “we’re  actually  cheaper.” 

Newsday’s  home  delivery  reaches 
46%  of  the  households  on  Long 
Island,  Henry  claimed,  while  his 
publications  offer  “100%  saturation” 
in  their  delivery  areas. 

The  real  savings  to  advertisers 
come  from  their  ability  to  tailor  their 
buys  to  their  marketing  needs,  he 
said.  “We  save  merchants  tremen¬ 
dous  amounts  of  money.  They  only 
have  to  buy  in  their  areas.” 

Henry  also  said  that  Chanry  is  now 
seeking  to  build  up  its  business  among 
regional  and  national  advertisers. 

Preprints  account  for  13%  of  Chan¬ 
ry’s  revenues,  he  said.  But  Chanry 
does  not  keep  a  record  of  advertising 
by  inches  or  pages,  Henry  said,  so  he 
was  unable  to  say  what  percentage 
preprints  are  of  his  advertising  vol¬ 
ume. 

In  response  to  the  competitive 
challenge,  Newsday  has  begun  offer¬ 
ing  a  “daily  regionalization  program” 
involving  both  editorial  and  advertis¬ 
ing  in  Suffolk  County,  the  one  furth¬ 
est  from  the  city.  There  are  four  such 
“regions”  in  Suffolk,  with  each 
regionalized  section  running  three 
pages  on  Monday,  Tuesday,  Thurs¬ 
day  and  Friday  and  six  pages  on  Wed¬ 
nesday. 

In  Nassau,  the  regionalization  pro¬ 
gram  also  consists  of  four  zones,  but 
the  sections  so  far  are  published  on 
just  Wednesdays. 

The  plans  are  to  expand  the  Nassau 
program  to  a  daily  basis  in  the  spring, 
after  Newsday’s  ninth  offset  press, 
due  for  installation  this  fall,  has  come 
on  line. 

Publisher  Bob  Johnson  explained 
that  Newsday  decided  to  regionalize 
in  Suffolk  first  because  that  county, 
with  three  times  the  area  of  Nassau 
(though  less  population)  is  more  geo¬ 
graphically  and  demographically 
diverse  and  also  presents  another 
competitive  challenge  in  form  of  the 
weekly  Suffolk  Life. 

Another  reason  for  going  slower  in 
Nassau,  Johnson  said,  was  that  until 
that  ninth  press  is  operating.  News- 
day  could  only  regionalize  there  at  the 
risk  of  adversely  affecting  press 
capacity  for  New  York  Newsday' s  cir¬ 
culation  drive  in  the  city. 

“You’ve  constantly  got  tradeoffs,” 
Johnson  said,  remarking  that  while 
Newsday  has  decided  to  “invest 
more”  in  meeting  the  competitive 
challenges  on  Long  Island,  it  “won’t 
affect  the  New  York  budget.” 

Johnson  said  Henry  was  accurate 
in  putting  household  penetration  for 


Newsday's  Bob  Johnson 

Newsday’s  home  delivery  at  46%, 
although  total  penetration  is  60% 
daily  and  65%  on  Sunday. 

Johnson  pointed  out  that  Newsday 
also  has  a  total  market  coverage  pro¬ 
gram  which  has  been  regionalized  the 
same  as  the  daily  and  is  mailed  via 
third  class  to  non-subscribers. 

The  TMC  program  gives  Newsday 
the  “same  !()()%  household  penetra¬ 
tion”  as  Chanry,  Johnson  said. 


international  and  city  news  which 
only  a  daily  newspaper  can  give.  You 
must  give  community  news  as  well. 
That’s  why  we  went  to  regionaliza¬ 
tion.” 

CNTs  prospectus  states  the  com¬ 
pany’s  losses  in  1987,  on  a  pro  forma 
basis,  came  to  nearly  $41  million.  The 
prospectus  also  states  that  CNl’s 
cash  flow  is  inadequate  to  cover  fixed 
charges,  including  interest  expenses. 
Part  of  the  proceeds  from  the  recent 
$  125-million  offering  is  to  provide  the 
company  with  additional  working 
capital. 

CNI,  in  its  prospectus,  states  it 
must  “significantly  improve”  its 
revenue  and  cash  flow  in  order  to 
meet  its  debt  obligations. 

Fox  referred  to  the  document  and 
wondered  if  CNI  can  continue  to 
invest  in  expanding  Chanry  while 
under  financial  pressure  itself. 

“1  see  a  company  that  has  a  very 
tough  financial  picture,”  Fox  said  of 
CNI.  “Highly  leveraged;  extending 
itself  way  out  on  a  limb.” 

The  retail  environment  on  Long 
Island  in  1988  has  been  tough.  Fox 
related.  Times  Mirror  Co.  figures  for 
the  year  through  the  end  of  May  show 
Newsday’s  local  ROP  volume  was 


“I  think  the  notion  that  aii  anybody  wants  is 
suburban  community  news  is  naive,”  added  Newsday 
marketing  director  Doug  Fox. 


While  claiming  that  Newsday’s 
TMC  and  regionalization  programs 
have  been  profitable  “right  out  of  the 
box,”  Johnson  conceded  that  Chanry 
has  established  itself  as  a  potent  mar¬ 
keting  force,  especially  for  weekend 
grocery  preprints. 

“Clearly,  they  have  some  business 
that  we'd  be  interested  in  having 
ourselves,”  he  said. 

Johnson  is  less  respectful  of  Chan¬ 
ry’s  claim  to  be  offtring  Newsday 
competition  in  news  coverage. 

“For  every  10  [reporters]  we’ve 
got,  he  may  have  one  or  two,”  John¬ 
son  stated,  adding,  “He  may  have  a 
correspondent  —  a  stringer  —  in 
each  town.  We  get  that  stuff  all  the 
time.  We  don’t  even  consider  those 
people  reporters.  If  he  wants  to  take 
somebody  he  pays  $25  for  an  article 
and  compare  him  to  someone  working 
five  days,  40  hours  a  week  and  has  a 
degree  —  that  Just  shows  how  little 
Stan  knows  about  journalism.” 

“1  think  the  notion  that  all  anybody 
wants  is  suburban  community  news  is 
naive,”  added  Newsday  marketing 
director  Doug  Fox.  “Readers 
demand  coverage  of  sports,  national. 


down  13.4%  compared  with  the  first 
five  months  of  1987. 

The  tighter  retail  market.  Fox 
believes,  will  make  it  harder  for 
Chanry  to  boost  its  ad  revenues 
through  either  higher  rates  or 
increased  volume.  And  Chanry  can 
only  do  so  much  cost  cutting  to 
improve  its  margins  and  “still  meet 
other  goals,”  he  believes. 

There’s  been  “no  wavering”  by 
Ingersoll  on  his  pledge  to  invest  in 
Chanry,  Henry  said.  “He’s  lived  up 
to  every  commitment  he  has  made.” 

As  for  its  advertising  revenues,  he 
stated,  “We’re  having  a  great  year.” 
However,  Henry  would  not  go  so  far 
as  to  say  Chanry’s  growth  has  come  at 
Newsday's  expense. 

“I'm  not  sure  where  it’s  coming 
from,”  he  said.  “I  can’t  say  it’s 
Newsday’s  accounts  that  have  shifted 
over  to  us. 

“This  is  an  idea  whose  time  has 
come,”  Henry  said  of  both  Chanry 
and  free  distribution  community 
publications  in  general.  “No  matter 
how  good  they  [Newsday]  are,  we're 
going  to  make  an  impact  on  the  mar¬ 
ketplace.” 
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Adler  reminisces 

Florida-based  ad  rep  looks  back  on  his  nearly  65  years  in 
the  newspaper  business;  says  he  has  no  plans  to  retire 


By  Debra  Gersh 

Leonard  Adler  has  been  in  the 
newspaper  business  for  nearly  65 
years,  and  he  says  he  wouldn’t 
change  a  minute  of  it. 

Adler,  72,  started  his  Florida-based 
independent  publisher’s  rep  firm  in 
1952,  and  as  chairman  of  the  board 
still  plays  an  active  role  in  the  com¬ 
pany’s  operations,  with  no  plans  to 
retire. 

“I’m  convinced  that  I’ve  sold  the 
guy  up  there  that  I  should  live  to  be 
105,  so  I’ll  quit  when  I’m  106,”  Adler 
said. 

He  began  his  newspaper  career  at 
age  eight  as  a  carrier  for  the  Brooklyn 
(N.Y.)  Eagle.  At  15,  he  was  forced  to 
quit  school  because  of  his  family’s 
financial  circumstances  and  landed  a 
full-time  job  compiling  the  directory 
for  the  travel  and  resort  ad  depart¬ 
ment. 

Adler  then  was  assigned  to  handle 
the  question  and  answer  section  for 
the  paper,  earning  $15  a  week,  but 
was  fired  after  four  weeks  for  reasons 
of  economy. 

“I  went  to  the  publisher  to  tell  him 
that  $15  a  week  wasn’t  economy,” 
Adler  said.  “1  spoke  to  his  secretary, 
because  I  couldn’t  get  in  to  see  the 
publisher  .  .  .  and  she  made  the  plea 
for  me.” 


The  following  Monday,  an  Eagle 
delivery  truck  pulled  up  in  front  of  the 
Adler  home,  and  the  driver  told  young 
Len  he  was  to  come  back  to  work. 

He  stayed  with  the  Eagle  for  10 
years,  during  which  time  he  partici¬ 
pated  in  one  of  the  first  newspaper 
strikes. 

“The  only  thing  we  won  was  the 
right  to  work  .  .  .  and  not  be  fired 
within  one  full  year,”  Adler  recalled. 
“Editorial  went  out  very  strongly,  but 


Leonard  Adler 


there  were  very  few  in  the  commer¬ 
cial  department  [who  participated].  1 
was  in  outside  classified  solicitation, 
and  some  inside  [sales]  people  also 
went  out. 

“We  felt  that  the  way  things  were 
going,  you  could  get  on  the  elevator 
with  a  publisher  and  he  could  order 
you  fired  for  wearing  the  wrong  tie,” 
Adler  noted.  The  strike  lasted  15!/2 
weeks. 

When  he  came  back  to  work,  how¬ 
ever,  Adler  said  he  was  told  to  sit  at  a 
desk  in  the  advertising  department 
and  do  nothing.  After  five  months,  he 


v>..s  put  back  to  work. 

'  They  gave  up  before  I  did,”  he 
said. 

He  was  assigned  to  sell  real  estate 
classified  in  the  Bedford-Stuyvesant 
section  of  Brooklyn,  a  predominantly 
black  neighborhood,  and  was 
instructed  by  the  paper  to  get  cash 
with  the  orders. 

Around  1940-41,  Adler  moved  to 
the  New  York  Daily  News,  which  was 
starting  up  a  classified  ad  department. 


“That  had  to  be  disbanded  shortly 
after  because  of  newsprint  rationing” 
due  to  the  war,  he  recalled. 

Adler  was  the  entire  real  estate 
department  before  being  reassigned 
to  sell  space  to  the  legitimate  theaters. 
Ironically,  when  on  strike  for  the 
Eagle  years  before,  Adler  had  pick¬ 
eted  in  front  of  the  Shubert  Theater, 
charging  it  was  “illegitimate”  for  run¬ 
ning  ads  in  the  Eagle  during  the  strike. 

After  returning  from  his  first  vaca¬ 
tion  to  Florida,  Adler  was  reassigned 
to  the  fledgling  WPIX  television  sta¬ 
tion,  despite  his  protests  that  he  had 
never  seen  a  television  show  and  did 
not  even  own  a  set.  While  selling  tele¬ 
vision  time,  he  continued  to  draw  his 
salary  from  the  newspaper. 

“We  had  a  station  that  nobody 
could  get”  because  of  its  weak 
antenna,  “so  we  couldn’t  sell  any¬ 
body,”  he  recalled.  “  ‘I’m  a  sales¬ 
man,’  1  said,  ‘There’s  got  to  be  a  way 
to  sell  this  crazy  television.’  ” 

But  selling  commercial  sponsor¬ 
ships  for  the  infant  medium  was  not 
easy. 

Loews  Theaters,  for  example,  told 
him  it  was  not  their  policy  to  talk 
about  television,  since  it  would  even¬ 
tually  go  away. 

Another  time,  Adler  recalled,  he 
invited  the  head  of  Castro  converti¬ 
bles  to  advertise  once  free  on  a  show 
featuring  Gloria  Swanson  in  order  to 
demonstrate  to  the  advertiser  how  tv 
could  sell  his  product  and  hopefully 
sign  a  contract  for  a  sponsorship. 

However,  in  those  days  action  was 
live,  and  after  the  spot  the  sofa-bed 
was  left  unfolded.  Swanson,  appar¬ 
ently  not  realizing  the  cameras  were 
on  her,  instructed  someone  to  “Fold 
this  thing  up,  it’ll  rupture  me.” 

Needless  to  say,  Castro,  whose  ads 
professed  that  even  a  four-year-old 
child  could  fold  up  the  beds,  was  not 
an  early  sponsor  on  WPIX,  and  Adler 
said  it  took  many  years  before  he  and 
the  executive  became  friends  again. 

Another  program  on  WPIX  in  the 
early  days  was  basketball  from  Seton 
Hall  University  in  New  Jersey. 

“We  couldn’t  sell  it  to  anybody,” 
Adler  said.  That  only  lasted,  how¬ 
ever,  until  he  arranged  to  have  the 


Adler  sold  resort  advertising  for  five  years  until 
deciding  to  set  out  on  his  own  in  1952,  when  he 
started  his  Florida-based  rep  firm  with  four  major 
newspaper  clients  . . . 
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wife  of  a  Little  Ferry,  N.J.,  auto 
dealer  smgThe  Star-Spangled  Banner 
at  the  start  of  the  games. 

“We  had  some  very  good  people  on 
staff  then.  We  were  so  new  at  it,  but 
the  station  eventually  took  off,”  he 
said. 

After  a  year  with  WPIX,  Adler 
went  back  to  the  News. 

“I  hated  the  idea,  but  it  was  the  best 
thing  that  ever  happened  to  me,”  he 
said. 

Adler  sold  resort  advertising  for 
five  years  until  deciding  to  set  out  on 
his  own  in  1952,  when  he  started  his 
Florida-based  rep  firm  with  four 
major  newspaper  clients:  the 
Washington  Star,  the  Detroit  News, 
the  Milwaukee  Journal  and  the  St. 
Louis  Post  Dispatch,  which  is  still  a 
client. 

“It  was  very  hectic  at  the  begin¬ 
ning,  but  it’s  been  an  enjoyable  life¬ 
time  career.  1  would  not  change  a 
minute.  I  love  the  business,  and  1  love 
sometimes  the  great  stupidity  of  it,” 
Adler  noted. 

In  1953,  the  Leonard  Company 
opened  branch  offices  in  Daytona, 
Hawaii  and  Mexico.  Today,  the  main 
office  is  located  in  Hollywood,  Fla., 
with  branch  offices  in  Orlando,  Fla., 
Tifton,  Ga.,  and  Honolulu,  as  well  as 
an  associate  office  in  Lenha,  Hawaii. 

Seventeen  years  ago,  Adler  was 
introduced  to  Mike  Shapiro,  who  had 
the  idea  to  sell  mail  order  in  Sunday 
supplements.  Top  Value  Media  was 
started  that  day  with  a  handshake  and 
today  represents  the  Metro  Sunday 
Newspapers  and  some  others  for  mail 
order. 

The  Leonard  Company  reps  for 
resort,  travel  and  real  estate  advertis¬ 
ing  in  Florida,  the  Caribbean,  Ber¬ 
muda,  some  Mexico  and  some 
Hawaii. 

“It's  very  nice  territory  if  you're  a 
vacationer.  If  you’re  working  here 
you  don’t  get  sunburned  because 
you’re  running  in  and  out  of  offices  all 


IN  BRIEF - 


Insiders  gaining 
bigger  share 
of  KRI  stock 

Knight-Ridder  Inc.’s  stock 
repurchase  program  has  resulted  in 
the  company  approaching  the  point 
where  “insiders”  will  own  50%  of  the 
outstanding  common  stock. 

According  to  stock  analyst  Kevin 
Gruneich  with  First  Boston,  reaching 
that  50%  point  is  a  major  goal  of  the 
stock  repurchase  program. 


day,”  Adler  said,  noting,  for  exam¬ 
ple,  that  covering  the  Caribbean  is 
very  difficult,  as  flights  are  not  as 
frequent  as  they  used  to  be. 

Working  in  such  a  climate,  how¬ 
ever,  has  allowed  Adler  to  get  away 
without  wearing  a  tie  to  work  for 
many  years. 

“I  don’t  believe  in  ties,”  he  said. 
“Frankly,  1  think  in  any  climate 
where  it’s  hot  you  should  not  wear  a 
tie.  When  my  salespeople  come  in  [to 
the  office]  I  tell  them  to  take  their  ties 
off.” 


New  York  Posf,  the  Pittsburgh  Post; 
the  San  Francisco  Chronicle  and 
E.xaminer,  Caribbean  only;  the  St. 
Louis  Post  Dispatch;  the  Syracuse 
Newspapers;  the  Trenton  Times; 
Travel  Agent  magazine;  and  the 
Reisehuro  Bulletin. 

Unlike  many  national  reps,  Adler 
said,  if  a  call  comes  into  his  office  for 
classified  or  retail  advertising,  his 
salespeople  will  quote  rates  and  take 
classifieds. 

“No  matter  what  you  rep  a  newspa¬ 
per  for,  you  should  have  all  the  infor¬ 


Top  Value  Media  hosts  an  incredibly  lavish  party  for 
clients  and  friends,  causing  one  of  the  most-asked 
questions  at  the  meeting  to  be:  “Are  you  going  to  the 
Adler  party?” 


He  recalled  an  episode  at  the  Los 
Angeles  Times  after  he  had  been  rep¬ 
resenting  the  paper  for  about  23  years 
(the  paper  is  no  longer  a  client).  The 
ad  director  called  him  in,  gave  him  an 
LA  Times  tie  and  asked  him  to  put  it 
on.  The  ad  director  then  called  in  a 
staff  photographer  and  had  him  take  a 
picture.  When  Adler  asked  him  why 
he  did  that,  the  ad  director  replied  that 
he  wanted  to  get  a  picture  of  Adler  in  a 
tie  just  once. 

Although  like  the  LA  Times,  a 
number  of  former  clients  have  opened 
their  own  Florida  offices  —  and  some 
have  simply  canned  the  rep 
company  —  the  Leonard  Company 
still  boasts  an  impressive  client  list 
which  includes:  the  Atlanta  Journal 
and  Constitution;  the  Chicago  Sun 
Times,  Caribbean  only;  the  Cincin¬ 
nati  Enquirer;  the  Cleveland  Plain 
Dealer;  the  Dallas  Morning  News; 
the  Journal  Newspapers;  the  Hay- 
market  Group  Ltd.;  La  Presse;  Le 
Soleil;  the  Newark  Star-Ledger;  the 
New  Orleans  Times  Picayune;  the 


“Given  the  general  market  focus  on 
takeovers  and  specifically  the  Sugar- 
man/Media  General  tussle,  we 
believe  management  would  like  to  hit 
that  50%  level  soon,”  Gruneich 
stated  in  a  recent  report  that  also 
pointed  out  that  the  company  has 
been  “aggressivley”  following  its 
repurchase  program. 

Gruneich’s  report  noted  that  in 
April  the  Knight-Ridder  board 
“upped  the  repurchase  authorization 
from  two  [million]  to  five  million 
shares.” 

He  said  that  a  five-million  share 


mation,”  he  said.  “1  feel  that  you 
must,  in  order  to  do  any  great  newspa¬ 
per  justice,  as  a  rep  you  must  take  any 
business  that  comes  along.” 

Each  year  at  the  winter  and  sum¬ 
mer  meetings  of  the  International 
Newspaper  Advertising  and  Market¬ 
ing  Executives,  Top  Value  Media 
hosts  an  incredibly  la.ish  party  for 
clients  and  friends,  causing  one  of  the 
most-asked  questions  at  the  meeting 
to  be:  “Are  you  going  to  the  Adler 
party?” 

The  count  at  the  winter  meeting, 
which  usually  has  a  larger  attendance, 
is  about  300  guests,  while  nearly  200 
people  attend  the  event  during  the 
summer  conference. 

“Few  parties  can  compare,”  he 
aptly  commented,  explaining  that  he 
insists  on  planning  the  menus  and  that 
there  be  no  limit  on  anything  —  hors 
d’oeuvre  trays  must  always  be  full  — 
and  if  the  hotel  will  not  agree  to  that, 
then  it  loses  the  business. 

“I’ve  enjoyed  every  minute  of  a 
long  career,”  he  said. 


repurchase  would  “lift”  insiders’ 
ownership  to  the  50%  level. 

Knight-Ridder  spokesman  Frank 
Hawkins,  however,  declined  to  con¬ 
firm  Gruneich’s  report. 

Hawkins  did  say,  however,  that 
insiders  such  as  family  members, 
employees,  retirees  and  board  mem¬ 
bers  hold  about  44%  of  the  company’s 
approximately  57.8  million  outstand¬ 
ing  common  shares. 

Given  Hawkins’  44%  insider-own¬ 
ership  figure,  it  would  take  a  repur¬ 
chase  of  approximately  3.5  million 
shares  to  reach  the  50%  level. 
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Message  to  lournalism  faculty: 


Bridge  the  gap 


By  Will  Lindley 

It  is  urgent  that  more  journalism 
faculty  start  bridging  the  gap  between 
campus  and  the  professional  world, 
according  to  the  president  of  the 
Association  for  Education  in  Jour¬ 
nalism  and  Mass  Communication. 

Though  only  40%  do  so  now, 
“more  of  us  are  headed  in  this  direc¬ 
tion,”  said  David  H.  Weaver,  Univer¬ 
sity  of  Indiana,  at  the  AEJMC  annual 
convention  in  Portland,  Ore. 

Faculty  are  “not  only  crossing 
boundaries  between  the  academic 
and  professional,  but  also  debating 
different  schools  of  thought  and  dif¬ 
ferent  approaches,”  he  said. 

Weaver  disclosed  results  of  a 
survey  to  find  out  how  faculty  relate 
to  the  two  worlds;  893  full-time  pro¬ 
fessors  from  303  schools  responded. 

They  turned  out  to  be  surprisingly 
like  their  colleagues  in  other  depart¬ 
ments  in  point  of  hours  worked, 
course  loads,  interest  in  teaching  amd 
research,  levels  of  job  satisfaction 
and  scholarly  productivity. 

Still,  journalism  and  mass  commu¬ 
nication  faculty  have  a  special 
problem  —  they’re  expected  to  keep 
some  contacts  between  the  university 
and  the  professional  side.  The  survey 
showed  that  only  40%  do,  a  fact 
Weaver  deplored. 

“I  am  suggesting  that  it  is  terribly 
important  to  keep  some  conversation 
going  between  the  university  and  the 
professional  world  of  mass  communi¬ 
cation,  even  if  it  results  in  only  dis¬ 
agreement,”  he  said. 

However,  he  cautioned  against  a 
“proliferation  of  industry-specific 
classes”  and  “overspecialization  in 
either  research  or  teaching.” 

The  task  of  keeping  up  with  both 
worlds  is  increasingly  difficult,  he 
said,  with  criticism  that  faculty 
neglect  the  liberal  arts  and  the  study 
of  ethics;  or  give  too  much  attention 
to  esoteric  research;  or  do  not  show 
enough  research  productivity;  or 
have  not  provided  leadership  for 
media  problems;  or  do  not  have 
enough  real-world  experience  in  the 
subjects  they  teach. 

“Often  these  criticisms  are  basec 
on  sketchy  information  or,  worse  yet, 
on  stereotypes  built  from  a  few  anec¬ 
dotal  cases,”  he  said.  “It’s  time  to  rid 
ourselves  of  this  academic  inferiority 


complex  and  to  celebrate  our 
strengths  as  synthesizers,  not  only  of 
the  university  and  professional  tradi¬ 
tions,  but  also  of  the  many  different 
schools  of  thought  within  our  univer¬ 
sities.” 

Journalism  school  enrollment,  ris¬ 
ing  for  years,  leveled  off  in  fall  1987, 
but  at  record  numbers,  with  190 
schools  reporting  a  total  of  88,777 
students,  according  to  Professor  Paul 
V.  Peterson  of  Ohio  State. 

Advertising  had  the  largest  number 
of  graduates  in  the  1986-87  school 
year,  23.8%  of  the  total;  news-editor¬ 
ial  was  second  with  17.5%,  followed 
closely  by  radio-television,  and  then 
public  relations. 

Peterson  noted  that  while  for  40 
years  60%  of  students  were  men,  the 
balance  evened  in  1977  and  now  there 
are  60%  women. 


than  for  any  other  reason,”  and  that 
applies  from  newsroom  to  pressroom, 
he  said. 

Stickel  didn’t  endorse  the  sugges¬ 
tion  that  journalism  schools  should 
develop  more  management  courses. 

“We’ll  train  them,”  he  responded 
briskly  to  that  idea,  adding  that  news¬ 
papers  are  spending  a  lot  of  time  these 
days  on  training,  whether  in  advertis¬ 
ing  sales  or  the  coaching  of  writing 
and  editing. 

However,  an  advertising  executive 
described  a  different  pattern.  Carle- 
ton  Prince,  San  Francisco,  senior  vice 
president  of  the  Foote,  Cone  &  field¬ 
ing  technology  organization,  said 
fewer  agencies  are  training  people. 
The  frequent  turnover  of  skilled  peo¬ 
ple  means  they’re  likely  to  leave  any¬ 
way,  he  said. 

The  agency’s  solution  is  to  hire 


“I  am  suggesting  that  it  is  terribiy  important  to  keep 
some  conversation  going  between  the  university  and 
the  professionai  worid  of  mass  communication,  even 
if  it  resuits  in  oniy  disagreement,”  he  said. 


Michigan  State  led  all  reporting 
schools  with  3,925  majors,  followed 
by  Texas-Austin,  Syracuse  and  Cali¬ 
fornia  State-Fullerton.  There  were  57 
schools  with  more  than  500  majors  in 
journalism  and  mass  communication. 

The  question  of  whether  journalism 
schools  should  put  more  emphasis  on 
management  training,  or  let  the  col¬ 
leges  of  business  claim  that  turf,  was 
covered  in  another  convention  ses¬ 
sion. 

Fred  A.  Stickel,  president  and 
publisher  of  the  Oref^onian,  Portland, 
Ore.,  noted  greater  opportunities  in 
management  since  chains  have  taken 
over  three-fourths  of  the  dailies. 
When  families  owned  the  newspa¬ 
pers,  the  younger  generation  was  pro¬ 
moted  to  the  executive  level,  he  said, 
while  today  publishers  “have  to  make 
it  on  their  own.” 

Studies  have  shown  that  the  back¬ 
grounds  of  publishers  are  not  similar 
in  training  and  education,  he  said,  but 
all  need  certain  skills,  including  good 
oral  and  written  communication. 

“I’ve  seen  more  supervisors  termi¬ 
nated  for  inability  to  manage  people 


bright  graduates  and  then,  when  they 
advance  to  a  certain  level,  send  them 
to  university  management  programs. 

The  discussion  caused  faculty  to 
ask  whether  the  emphasis  on  skills  in 
journalism  courses  underprepared 
future  administrators. 

“If  you  don’t  teach  management, 
somebody  else  is  going  to,”  Prince 
said. 

Robert  Hartley,  Seattle  public  rela¬ 
tions  executive,  suggested  there  was 
a  good  case  for  line  management 
roles. 

DeAnn  Evans,  University  of  Utah, 
noted  that  there  were  not  too  many 
people  on  journalism  faculties  who 
were  trained  in  management. 

Stickel  indicated  that  management 
ability  is  something  that  is  difficult  to 
develop,  depending  to  a  considerable 
extent  on  personal  traits.  He  said 
good  managers  have  a  holistic 
approach,  “an  appreciation  for  what 
each  department  does  and  how  all 
those  things  go  together.” 

He  displayed  to  the  assembled 
faculty  a  book  he  recommended. 
Strategic  Newspaper  Management. 
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Reporters  must  abandon  their 
romantic  idea  about  American 
Indians  if  they  want  to  get  accurate 
stories  about  what  is  really  happen¬ 
ing,  Native  American  media  experts 
told  another  AEJMC  session. 

“Romancing  the  reservation” 
means  that  journalists  don’t  ask  the 
questions  they’d  normally  think  of, 
said  Mark  Trahant,  former  editor  and 
publisher  of  Navajo  Times  Today,  the 
first  Indian  daily,  and  now  a  reporter 
for  the  Arizona  Republic.  “For  the 
most  part  Indian  reservation  politics 
are  not  much  different  from  politics  in 
a  small  town.” 

On  breaking  stories,  the  press  does 
well,  he  said,  but  for  in-depth  report¬ 
ing,  it  is  difficult  for  anybody  to  get 
data  even  though  it  is  a  commonplace 
observation  that  Indians  have  been 
studied  excessively. 

An  expert  on  the  Indians  of  Central 
and  South  America  deplored  the  way 
the  media  overlook  Indian  problems 
there.  It  doesn’t  matter  whether  it  is 
leftists  in  Nicaragua  or  rightists  in 
Guatemala,  Bolivia  and  Brazil,  the 
treatment  of  Indians  by  governments 
is  the  same,  said  Armstrong  Wiggins, 
director  of  the  human  rights  program 
for  the  Indian  Law  Resource  Center, 
Washington,  D.C. 

The  general  attitude  is  that  “Indian 
people  do  not  have  enough  sense  to 


deal  with  their  future,”  he  said. 
“Some  of  their  decisions  are  like 
dealing  with  your  pets  or  worse.” 

“What  happened  a  long  time  ago  in 
this  country  is  happening  in  Central 
and  South  America,”  he  said. 
“There’s  a  different  war  in  Nicaragua 
besides  the  Sandinistas  and  the  con¬ 
tras,  but  you  don’t  see  that,”  he  said 
of  media  coverage. 

In  Bolivia  and  Guatemala,  Indians 
far  outnumber  the  people  who  make 
decisions,  he  said.  “Basically  colo¬ 
nialism  still  exists  at  every  level,”  yet 
the  press  usually  divides  the  people 
into  ruling  class  and  peasants,  fol¬ 
lowing  European  history. 

“Because  we  do  not  fit  into  West¬ 
ern  civilization,  it  is  very  difficult  for 
you  to  understand  our  philosophy, 
our  thinking,”  he  said. 

He  particularly  criticized  the  New 
York  Times  and  the  Washinfzton  Post 
for  shallow  coverage  based  on  pre¬ 
conceived  ideas. 

Despite  all  the  attention  by  the 
press  to  South  Africa,  “The  Indian 
question  is  the  most  serious  human 
rights  problem  of  our  time.”  Wiggins 
said. 

Noting  the  scattered  attendance  at 
what  was  planned  as  a  major  session, 
he  said  he  hoped  the  meeting  was  a 
beginning. 


Frank  Blythe,  executive  director  of 
the  Native  American  Public  Broad¬ 
casting  Consortium  in  Lincoln,  Neb., 
traced  how  stereotypes  of  the  Indian 
began  and  still  exist. 

Noting  that  Indians  in  what  is  now 
the  United  States  did  not  develop 
written  languages,  he  said  broadcast 
media  ought  to  be  a  natural  for  them, 
yet  there  are  only  16  Indian  public 
radio  stations  and  two  or  three  com¬ 
mercial  stations.  Radio  would  be  an 
especially  good  way  to  perpetuate 
Indian  languages,  he  said.  As  for  tele¬ 
vision,  there  is  one  Indian  public  sta¬ 
tion  at  Lame  Deer,  Mont.,  and  a  com¬ 
mercial  station  is  being  planned  in 
Tulsa. 

Meanwhile,  he  said,  the  media 
should  have  guidelines  on  Indian  lan¬ 
guage,  character,  and  other  informa¬ 
tion  which  would  decrease  racial  ten¬ 
sions. 

Trahant  told  the  journalism  profes¬ 
sors  there  were  3(X)  tribal  newspapers 
where  they  could  provide  help,  and 
Indian  youth  should  be  encouraged  in 
journalism  careers. 

Blythe  thought  there  should  be 
more  courses  on  cultural  heritage.  It 
was  noted  that  reporters  coming  onto 
a  reservation  often  do  not  know  the 
legal  basis  of  Indian  lands,  for  exam¬ 
ple. 


Arizona  judge  won’t  ban  shoppers  by  JOA  newspapers 


A  federal  judge  has  refused  to  grant 
a  preliminary  injunction  barring  the 
distribution  of  free  distribution  shop¬ 
pers  in  Green  Valley  by  the  Arizona 
Star  and  Tucson  Citizen,  which  are 
parties  to  a  joint  operating  agreement. 

Judge  William  D.  Browning  of  the 
U.S.  District  Court  in  Tucson,  said 
the  plantiffs,  Walter  Wick  et.  al., 
including  the  Green  Valley  News  and 
Sun,  failed  to  show  they  suffered  irre¬ 
parable  hardship  from  loss  of  adver¬ 
tising  as  a  result  of  the  defendants’ 
circulation  of  shoppers  in  its  market. 

“They  have  shown  that  only  one 
account,  Osco  Drugs,  has  switched 
from  plaintiffs’  to  defendants’  distri¬ 
bution,  and  they  have  not  shown  that 
unfair  competition  was  the  cause  of 
this  switch,”  the  judge  stated.  “The 
plaintiffs  also  show  a  reduction  in 
advertising  revenues  from  certain 
automobile  dealerships,  although  the 
defendants  show  a  similar  reduction 
in  automobile  advertising  in  the  same 
period. 

“The  degree  of  injury  is 
slight  .  .  .  Without  a  showing  of  irre¬ 
parable  injury,  no  injunction  should 
issue.” 

The  Green  Valley  newspaper  had 


contended  that  the  Tucson  dailies 
were  precluded  from  publishing  any 
total  market  publications  under  the 
Newspaper  Preservation  Act.  The 
News  and  Sun  also  alleged  that  it  has 
suffered  economic  hardship  since  the 
Star’s  Graffiti  and  Citizen’s  Contem¬ 
porary  began  circulating  to  non-sub¬ 


scribers  in  Green  Valley. 

However,  attorneys  for  Tucson 
Newspapers  Inc.,  the  joint  agency  for 
the  two  dailies,  contended  that  the 
News  and  Sun,  with  909f^  market  pen¬ 
etration,  was  seeking  to  eliminate 
competition  and  preserve  its  domi¬ 
nance  in  Green  Valley. 


Order  to  block  drug  tests  is  suspended 


A  California  state  court  order  to 
block  pre-employment  drug  testing 
by  a  legal  publishing  firm  owned  by 
Times  Mirror  Co.  has  been  suspended 
by  a  state  appeals  court. 

In  a  decision  made  public  June  27, 
the  1st  District  Court  of  Appeals 
voted  2-1  to  grant  Matthew  Bender  & 
Co.  of  Alameda  County  and  Times 
Mirror  Co.  a  stay  of  a  June  8  order  by 
a  Superior  Court  judge  halting  the 
testing  program. 

“What  Matthew  Bender  and  Times 
Mirror  intend  to  do  is  go  forward  on 
the  entire  comprehensive  drug  and 
alcohol  program,  of  which  the  drug 
testing  is  only  one  part.”  said  Victor 
Schachter,  a  lawyer  for  both  compa¬ 
nies.  He  said  the  program  also 


included  counseling  and  rehabilita¬ 
tion. 

The  appeals  court  order  allows 
testing  to  resume  while  the  appeal  is 
pending,  which  could  take  a  year  or 
more. 

Matthew  Bender,  based  in  New 
York  with  offices  in  Oakland,  Calif., 
required  all  job  applicants  since  April 
1987  to  take  a  urine  test  as  part  of  a 
medical  examination.  The  company 
said  it  was  following  Times  Mirror 
policy. 

The  suit  was  filed  by  two  women 
whose  applications  for  the  jobs  of 
legal  writer  and  copy  editor  trainee 
were  rejected  after  they  refused  to 
take  urine  tests. 

—  AP 
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LEGAL  BRIEFS 


Court  throws  out 
libel  award 

A  three-judge  panel  of  the  Pennsyl¬ 
vania  Superior  Court  has  thrown  out 
an  $800,000  libel  verdict  against  the 
Philadelphia  Inquirer,  ruling  that  for¬ 
mer  U.S.  Attorney  Robert  E.J.  Cur¬ 
ran  failed  to  prove  during  a  1984  trial 
that  the  newspaper  had  acted  reck¬ 
lessly  when  it  published  the  story  on 
which  Curran  based  his  suit. 

In  a  31 -page  opinion  by  Judge  Wil¬ 
liam  F.  Cerone,  the  judicial  panel  con¬ 
cluded  that  the  newspaper  had  acted 
without  actual  malice  and  had  com¬ 
mitted  an  honest  error.  It  held  that  an 
error  of  this  type,  when  it  involves  a 
public  official,  is  protected  by  the 
First  Amendment. 

The  court  opinion  also  held  that 
when  Inquirer  reporter  Robert  R. 
Frump  wrote  the  article,  he  had 
“ample  reason”  to  believe  it  was 
true.  The  article  involved  a  press  con¬ 
ference  in  which  it  reported  that 
David  Marston,  who  succeeded  Cur¬ 
ran  as  U.S.  attorney  in  Philadelphia, 
said  that  a  Justice  Department  com¬ 
plaint  involved  Curran  for  not  vigor¬ 
ously  prosecuting  white-collar  crime 
if  the  suspects  were  politically  well- 
connected. 

Two  days  later,  the  newspaper 
published  a  correction  that  Marston 
had  merely  made  general  comments 
about  politics  and  prosecutions, 
“with  no  reference  to  accusations 
about  Curran.” 

A  jury  in  Delaware  County  (Pa.) 
Court  had  awarded  Curran  $350,(K)0 
in  compensatory  damages  and 
$450,(KX)  in  punitive  damages. 

Reporter  Frump  testified  during  the 
trial  that  he  had  made  incorrect 
assumptions  in  writing  the  story, 
which  was  telephoned  to  him  by 
another  reporter  covering  the  press 
conference. 

Daily  sues  over 
power  outage 

The  Patriot  News  Co.,  Harrisburg, 
Pa.,  has  filed  suit  in  Dauphin  County 
Court  against  the  Pennsylvania 
Power  &  Light  Co.,  seeking  to 
recover  a  loss  of  $45,865.77  when  it 
was  unable  to  publish  the  Patriot  on 
May  30,  1987,  because  of  an  electrical 
outage. 

The  outage  occurred  when  a  short 
circuit  caused  an  explosion  and  fire  in 
underground  cable  lines,  leaving  the 
morning  paper  without  electrical 


power  from  5  p.m.  May  29  to  3  a.m. 
the  next  day,  according  to  the  suit. 

It  is  charged  by  the  newspaper  that 
the  outage  was  the  result  of  the  power 
company’s  carelessness  and  negli¬ 
gence,  involving  failure  to  inspect  and 
maintain  the  underground  electrical 
system  properly. 

According  to  the  suit,  PP&L  failed 
to  use  reasonable  diligence  in  design¬ 
ing  and  installing  the  electrical  system 
and  failed  to  make  needed  repairs  to 
prevent  the  erosion  of  the  system. 
The  paper  claimed  the  power  com¬ 
pany  also  failed  to  warn  it  about  the 
conditions  which  “created  an  unrea¬ 
sonable  risk  of  harm  to  the  continuity 
of  business.” 

Defense  attorney 
allowed  to  discuss 
case  with  media 

Handing  down  an  opinion  in  a  case 
involving  statements  to  the  media  by 
a  lawyer  who  sought  to  balance  leaks 
from  the  police  attacking  his  client's 
credibility,  Vermont’s  state  Supreme 
Court  has  ruled  that  defense  counsel 
is  not  subject  to  restrictions  limiting 
an  attorney’s  ability  to  discuss  cases 
with  the  media. 

The  ruling  was  triggered  by  miscon¬ 
duct  charges  filed  by  the  St.  Johns- 
bury  police  chief,  Bruce  Pratt,  against 
attorney  Richard  Axelrod,  whose 
client,  David  Morrison,  was  shot  in 
the  chest  by  a  St.  Johnsbury  police 
officer. 

The  St.  John.shnry  Caledonian- 
Record  published  stories  quoting 
both  police  sources  and  investigators 
contending  that  Morrison  had 
threatened  to  shoot,  was  suicidal  and 
that  the  police  officer  was  warranted 
in  firing. 

Just  days  before  a  grand  jury  was 
scheduled  to  hear  the  case,  Morrison 
and  his  lawyer  met  with  a  Caledonian- 
Record  reporter. 

Judge  Stephen  Martin  found  when 
the  jury  was  convened  that  14  of  23 
prospective  jurors  had  read  about  the 
case  and  that  five  of  the  14  had  formed 
opinions.  He  discharged  the  jury,  but 
a  second  grand  jury  refused  to  indict 
either  Morrison  or  the  police  officer 
who  shot  him. 

Pratt  then  brought  his  complaint 
against  Morrison’s  attorney  and 
sought  a  ruling  from  the  state’s 
Supreme  Court. 

Adopting  reasoning  used  by  a  fed¬ 
eral  appeals  court,  the  state’s  high 
court  held  that  defense  counsel 
should  not  be  limited  in  discussing  a 
case  with  the  media. 


Ex-Canadian  official 
drops  libel  suit 

Former  Defense  Minister  Robert 
Coates  has  dropped  his  libel  suit 
against  the  Ottawa  Citizen  after  an 
out-of-court  settlement  in  which  the 
newspaper  said  there  had  been  no 
intention  to  suggest  Coates  had 
breached  national  security  when  he 
visited  a  West  German  strip  bar  in 
1984. 

Coates  resigned  on  Feb.  12,  1985, 
just  hours  after  the  Citizen  reported 
that  Prime  Minister  Brian  Mulroney’s 
office  had  been  advised  of  the  then- 
minister’s  visit  to  a  West  German  bar 
and  told  that  his  activities  “may  have 
posed  a  security  risk.” 

The  Citizen,  as  part  of  the  settle¬ 
ment,  said  it  had  been  referring  to  the 
manner  in  which  Mulroney  had  been 
advised  of  the  matter. 

Mulroney  told  the  press  he  was 
“delighted”  by  the  settlement,  but 
ignored  questions  on  whether  he 
might  reappoint  Coates  to  the 
cabinet. 

Names  of  city  job 
applicants  are  part 
of  the  public  record 

Names  and  addresses  of  unsuc¬ 
cessful  applicants  for  municipal  jobs 
are  a  matter  of  public  record  and  can¬ 
not  be  withheld  on  grounds  of  confi¬ 
dentiality,  the  Maine  Supreme  Judi¬ 
cial  Court  said. 

In  its  6-0  decision  on  July  6,  the 
justices  said  the  city  of  Bangor  must 
comply  with  a  newspaper's  request 
for  the  identities  of  applicants  for 
chief  of  police. 

The  Banftor  Daily  News  had  gone 
to  court  after  the  city  rejected  its 
request.  The  city  had  won  the  first 
round  in  Superior  Court,  prompting 
the  newspaper's  appeal  to  the  high 
court. 

V.  Paul  Reynolds,  managing  editor 
of  the  News,  applauded  the  decision, 
saying  the  fact  that  it  was  unanimous 
made  it  “even  more  pleasing.” 

In  siding  with  the  News,  the  jus¬ 
tices  ruled  that  the  Freedom  of 
Access  law  requires  applicants’ 
names  to  be  made  public. 

In  its  advertisements  for  the  job, 
the  city  had  assured  applicants  that 
their  names  and  resumes  would  be 
kept  confidential.  It  argued  that  pub¬ 
lic  disclosure  of  the  names  could 
inhibit  the  city’s  efforts  to  obtain  the 
best  available  candidates  for  the  post. 

—  AP 
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Publishers  on  Parade 


“It’s  good  to  have  Parade  back 
on  The  Hartford  Courant  team’’ 


MJCHAEL  DAVES 


HisFat""  ^ 


“Over  five  years  elapsed  from  the  time  we  discontinued  Parade  in  The  Hartford  Courant  and 
the  time  we  welcomed  it  back  last  year.  During  its  absence,  our  ombudsman,  Henry  McNulty, 
reported  that  Parade’s  absence  was  a  frequent  complaint  among  our  readers. 

“So  once  our  own  local  magazine.  Northeast,  began  receiving  strong  reader  and  advertiser 
support,  we  decided  to  let  Northeast  and  Parade  work 
together  to  attract  and  hold  readership.  Parade  returned  to 
our  Sunday  package  in  September  of  ’87  and  our  readers  _ 

have  been  more  than  pleased.  One  reader  actually  wrote  to 

“Today,  as  The  Hartford  Courant  continues  to  hold  a  ^ 

strong  base  of  longtime  readers,  we  know  Parade  will  also 
help  attract  newcomers  who  know  Parade  from  other  areas. 

In  more  ways  than  one,  it’s  good  to  have  Parade  back  on 
The  Hartford  Courant  team.” 


EBfTOR  AND  PUBUSHER 
HAfn'PORD  OXfRANT 


Featured  in  over 300 newspapers 
every  Simday. 


For  more  informution  on  why  Parade  is  important  in  major  markets, 
eontact  Carlo  Mttorini  at  (212)  573-7111,  and  talk  publisher  to  publisher. 


PROMOTION 

Advertisers  spend  a  busy  day  with  the  Houston  Chronicle 


By  Debra  Gersh 

“ Abracadabra.  Alakazam.  Cus¬ 
tomers  appear.  Sales  multiply.  And 
presto,  profits  are  unbelievable. 

“Creative  advertisinft  is  a  maf>ical 
sales  tool.  It  can  charm  a  passiufi  eye, 
halt  a  hand  as  it  tries  to  turn  the  pa  fie, 
change  disinterest  into  e.xcitement, 
transform  readers  into  customers  and 
multiply  sales." 

So  began  a  promotional  flier  from 
the  Houston  Chronicle ,  inviting 
advertisers  both  local  and  national 
and  ad  agency  people  to  “Making 
Magic,”  a  daylong  event  focusing  on 
creativity  in  newspaper  advertising. 

More  than  800  guests  attended  the 
day’s  activities,  which  included 
morning  speakers,  a  luncheon  ACE 
(Advertising  Creative  Excellence) 
Awards  ceremony  honoring  creativ¬ 
ity  in  newspaper  advertising  and  key¬ 
note  remarks  from  syndicated  car¬ 
toonist  Jeff  MacNelly,  and  five  after¬ 
noon  breakout  sessions. 


Lainie  Gordon,  Chronicle  public 
relations  coordinator,  explained  that 
there  was  no  charge  to  attendees  for 
the  day,  but  “the  trade-off  was  that  it 
was  a  long  day." 

The  event  was  also  used  to  intro¬ 
duce  advertisers  to  MagiChron,  the 
Chronicle's  new  computer  pagination 


system,  which  can  design  ads  using 
computer  graphics  and  make  easy 
changes  in  copy,  Gordon  added. 

“It’s  a  real  leadership  type  of 
approach,”  remarked  Jack  Sweeney, 
Chronicle  vice  president/sales  and 
marketing.  “It  focuses  in  on  using 
print  more  effectively,  especially  for 
small-  and  medium-sized  advertisers 


[and]  gets  the  agencies  thinking  about 
us”  as  television  numbers  begin  to 
fall. 

Although  when  he  spoke  to  E&P  it 
was  too  early  to  chart  any  actual 
return  in  ads  from  the  event,  Sweeney 
said,  “We  feel  this  will  definitely  lead 
to  new  business.  Once  we  introduce 


that  type  of  involvement,  it  leads  to 
new  ads. 

“You  have  to  do  a  lot  of  pump 
priming  to  keep  the  [advertising] 
revenue  coming  in,”  he  added.  “A  lot 
of  people  run  print  schedules,  but  the 
execution  is  not  there.” 

Sweeney  also  commented  that 
“just  because  you  sell  the  space,  [the 
newspaper’s  involvement]  does  not 
end  there.” 

About  four  years  ago  the  Chronicle 
hosted  a  similar  program  to  introduce 
a  then-new  computer  system,  but 
Sweeney  said  that  was  more  num- 
bers-driven,  as  opposed  to  the  latest 
event  which  focused  more  on  the 
creative. 

Morning  speakers  featured  Richard 
J.V.  Johnson,  Houston  Chronicle 
president  and  publisher;  Robert  H. 
Levenson,  vice  chairman/creative 
director,  Scali  McCabe  Sloves  Inc.; 
Priscilla  A.  Waring,  vice  president, 
Gallup  &  Robinson;  Jack  Trout, 
president.  Trout  &  Ries  Advertising; 
and  a  presentation  of  creative  ad  suc¬ 
cesses  by  Chronicle  ad  director 
Dwight  Brown,  display  ad  director 
Joycelyn  Marek,  and  classified  man¬ 
ager  Ron  Sellars. 

Breakout  sessions  covered  topics 
such  as:  an  introduction  to  Magi¬ 
Chron;  a  discussion  of  the  strategic 
thinking  behind  certain  creative  cam¬ 
paigns;  how  to  use  co-op  in  the  mar¬ 
keting  strategy;  improving  creative 
by  analyzing  your  own  and  your  com¬ 
petitors’  ads;  and  selecting  the  best 
environment  for  the  message  and  how 
to  target  that  message  using  reader- 
ship  studies  and  lifestyle  analysis. 

Printed  materials  produced  by  the 
Chronicle,  featuring  black  paper  bor¬ 
dered  with  purple  and  all  using  the 
“magic”  theme,  included  an  accor- 
(Continued  on  page  33) 


We  are  pleased  to  announce  that 

Peter  R.  Kent 

has  become  a  partner  in  our  firm  providing 
Merger  &c  Acquisition  and  Corporate  Finance  services 

Wessels.Arnold(yHenderson 

an  investment  banking  and 
institutional  brokerage  firm 
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“It  focuses  in  on  using  print  more  effectiveiy, 
especialiy  for  smali-  and  medium-sized  advertisers 
[and]  gets  the  agencies  thinking  about  us  . . 
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Your  double  width  presses  demand  a  printing  blanket 
capable  of  surviving  high-speed  press  room  environ¬ 
ments.  That’s  why  quality-conscious  pressmen 
depend  on  the  industry’s  newest,  compressible  offset 
blanket-the  Vulcan  2000  XTRA  No  Pak.™ 

We’ve  developed  the  Vulcan  2000  XTRA  No  Pak 
specifically  for  use  on  your  GOSS  Headliner  offset 
presses  which  have  blanket  cylinder  undercuts 
of  .074’’.  This  newly-engineered  blanket: 

•  enhances  paper  web  feed  control, 

•  resists  “gapping”  tendencies, 

•  inhibits  gauge  loss  and  “sinking", 

•  reduces  plate  and  press  wear,  and 

•  lessens  ink  and  paper  piling. 

The  unique  printing  face  of  the  2000  XTRA 
makes  it  compatible  with  most  of  your  inks  and 
solvents,  and  it  gives  you  excellent  ink  transfer 
and  web  release. 

When  you  need  dependable  print  quality- 
paper  after  paper— choose  the  blanket  that’s 
making  all  the  headlines!  / 


Reeves  Brothers,  Inc. 
Graphic  Arts  Division 
REEVES  PO Box  1531 

Spartanburg  SC  29304 
^  1-800-344-0714 


©1988  Reeves  Brothers,  Inc. 
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Ads  help  in  fight  against  drugs 

Study  shows  advertising  can  change  attitudes  of  youth  toward  drugs 


By  Debra  Gersh 

A  new  study  released  by  the  Media- 
Advertising  Partnership  for  a  Drug- 
Free  America  shows  that  advertising 
can  have  an  effect  on  people's  atti¬ 
tudes  toward  drugs. 

The  study  was  conducted  in  two 
parts  —  the  first  in  February  1987 
before  the  Partnership's  ads  began 
and  the  second  in  February  and  early 
March  of  1988.  It  looks  at  samples 
from  four  age  groups  and  tracks  their 
attitudes  toward  drug  use  and  drug 
users  over  the  two-year  period. 

In  high  media  areas,  where  more  of 
the  Partnership's  messages  were 
seen,  “there  is  strong  evidence  that 
the  advertising  is  a  powerful  contrib¬ 
uting  factor  in  the  improvement  in 
drug  attitudes,”  according  to  the 
study,  coordinated  by  the  Gordon  S. 
Black  Corporation. 

Most  of  the  attitudinal  changes 
were  seen  in  areas  of  high  media  con- 
centration.  The  top  10  markets 
received  an  average  of  four  times 
more  Partnership  advertising  than  the 
rest  of  the  country. 

For  example,  among  children  aged 
nine  to  12,  even  though  there  was 
very  little  advertising  aimed  at  this 
group,  the  study  found  that  disagree¬ 
ment  with  three  pro-drug  statements 
increased  from  8%  in  1987  to  139f 
in  1988  in  the  high  media  areas,  com¬ 
pared  with  a  change  from  3%  to  5^  in 
the  balance  of  the  U.S. 

Teen-agers,  who  showed  the  few¬ 
est  changes  overall,  showed  dramatic 
results  when  the  high  media  group 
was  looked  at  separately. 

For  example,  in  1987,  659f  of  the 
teen-agers  in  the  high  media  areas 
agreed  that  taking  drugs  scared  them. 
In  1988  that  number  jumped  to  769? 
for  an  1 19?  increase.  For  the  balance 
of  the  U.S.,  the  percentage  who 
agreed  that  drugs  scared  them  in  1987 
was  66%  and  rose  only  four  percentage 
points  to  70%  in  1988. 

Similarly,  there  were  significantly 
greater  increases  among  teen-agers  in 
high  media  areas  who  see  drug  users 
in  a  negative  way. 

The  adult  segment,  18  years  and 
older,  showed  fewer  positive  attitude 
changes,  but  those  in  high  media 
areas  demonstrated  significantly 
greater  attitude  shifts  against  drugs 


than  adults  in  the  balance  of  the  coun¬ 
try. 

The  most  discouraging  finding 
among  adults,  however,  was  that  32% 
of  parents  say  their  children  have  nev¬ 
er  been  exposed  to  drugs,  while  the 
study  found  that  189?  of  children  aged 
nine  to  12  have  been  approached  to 
buy  or  use  drugs,  409?  of  16-  and  17- 
year-olds  have  friends  who  use 
cocaine  occasionally,  and  769?  of  16- 
and  17-year-oIds  said  they  have 
friends  who  use  marijuana  occa¬ 
sionally. 


College  students,  who  were  not 
broken  out  into  a  high  media  group 
because  of  the  small  sample  size, 
showed  the  greatest  attitudinal 
changes  of  all  the  age  groups,  partic¬ 
ularly  in  declines  in  “occasional” 
cocaine  use,  which  decreased  from 
1 19?  in  1987  to  69?  in  1988. 

The  denormalization  of  drugs  h  .s 
begun,  said  Gordon  S.  Black,  presi¬ 
dent  and  CEO  of  the  corporation  that 
coordinated  the  study,  at  a  recent 
press  conference  to  announce  the 
findings. 

The  attitudes  about  drugs  can  be 
changed,  and  advertising  has  been 
shown  to  be  a  major  force  in  helping 
that  change,  he  said,  noting  that  the 
more  media  time  and  space  provided 
the  faster  the  changes  can  occur. 

Thomas  Hedrick,  executive  direc¬ 
tor  of  the  Partnership,  noted  that  the 
group  has  two  major  goals  for  1988- 
89:  to  convince  the  media  of  the 
importance  of  their  involvement  and 
of  the  effectiveness  of  the  advertising; 
and  to  continue  to  create  new'  adver¬ 
tising  messages. 

The  strategy  of  the  Partnership  is  to 
“denormalize”  drugs,  with  the  ulti¬ 
mate  solution  lying  in  the  reduction  of 
demand  rather  than  trying  to  cut  off 
the  supply,  commented  Allen  Rosen- 
shine,  president  and  CEO  of  the 
Omnicom  Group  Inc.  and  chairman  of 
the  Partnership's  creative  review 


company. 

“Affecting  attitudes  and  behavior 
is  well-suited  for  advertising,”  he 
added,  noting  that  the  creative  stan¬ 
dards  for  the  volunteer  campaign 
have  been  equal  to  the  efforts 
expended  for  regular  agency  clients. 

Advertising  is  key,  said  Fred  Pos¬ 
ner,  senior  vice  president/managing 
director  for  research  and  marketing  at 
N  W  Ayer  Advertising  and  chairman 
of  the  research  and  strategy  task  force 
for  the  Partnership,  crediting  the  Part¬ 
nership's  strategy  planning  to  a  task 


force  of  individuals  from  the  adver¬ 
tising  industry,  the  media  and  drug 
experts. 

The  study  compared  matched  sam¬ 
ples  of  Americans  who  were  recruited 
in  89  mall  or  central  locations.  The 
college  students  were  recruited  in 
central  locations  on  130  campuses. 
Respondents  filled  out  the  question¬ 
naires  in  private  and  full  confidential¬ 
ity  was  provided. 

Samples  were  chosen  to  replicate 
the  overall  population  as  closely  as 
possible,  and  there  was  no  statisti¬ 
cally  significant  amount  by  which  the 
two  waves  of  research  differed. 

The  broadcast  and  print  media 
together  have  donated  more  than  $  1 50 
million  in  time  and  space  to  the  cam¬ 
paign.  Twenty-eight  advertising  agen¬ 
cies  have  donated  32  television  com¬ 
mercials,  25  radio  commercials  and  80 
newspaper  and  magazine  ads. 

Seattle  Times  Co. 
raises  some  prices 

The  Seattle  (Wash.)  Times  Com¬ 
pany  recently  announced  changes  in 
some  Seattle  Times  and  Seattle  Post- 
Intelligencer  home-delivery  and 
newsstand  prices. 

These  changes  allow  carriers  their 
first  raise  in  more  than  four  years, 
according  to  the  company. 


The  broadcast  and  print  media  together  have 
donated  more  than  $150  million  in  time  and  space  to 
the  campaign. 
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VITALITY! 

GROWTH! 

NEW  ENGLAND! 


Reach  the  growing  communities  of  New  England  with 
your  ad  in  these  New  England  newspapers  .  .  . 


MASSACHUSETTS 


CONNECTICUT 


RHODE  ISLAND 


Bangor  Daily  News  (M) 

Maine  Weekend 

The  Lewiston  Daily  Sun  (M) 

Lewiston  Journal  (E) 

Sunday  Sun-Journal  (S) 

Maine  Sunday  Telegram  (S) 
Portland  Press  Herald  (M) 

Portland  Express  (E) 

NEW  HAMPSHIRE 

Concord  Monitor  (E) 

Union  Leader  (M) 

Nashua  Telegraph  (E&S) 

New  Hampshire  Sunday  News  (S) 


Boston  Globe  (M&S) 

Boston  Herald  (M&S) 

Cape  Cod  Times  (Hyannis)  (M&S) 

The  Enterprise  (Brockton)  (E&S) 

The  Daily  Transcript  (Dedham)  (E) 
Gardner  News  (E) 

The  Lowell  Sun  (E&S) 

Daily  Evening  Item  (Lynn)  (E) 

The  Middlesex  News  (E&S) 

The  Patriot  Ledger  (Quincy)  (E) 

Salem  Evening  News  (E) 

Union-News  (Springfield)  (AD) 
Republican  (Springfield)  (S) 

The  News  Tribune  (Waltham)  (E) 

Daily  Times  and  Chronicle  (Woburn)  (E) 
Worcester  Telegram  (M-S) 

Worcester  Gazette  (E) 


The  Advocate  (Stamford)  (AD&S) 
Bridgeport  Post-Telegram  (M&E) 
Bridgeport  Post  (S) 

The  Day  (New  London)  (M&S) 
Greenwich  Time  (AD&S) 

Hartford  Courant  (M&S) 
Manchester  Journal  Inquirer  (E) 
Meriden  Record-Journal  (M&S) 
Middletown  Press  (E) 

New  Britain  Herald  (E) 

New  Haven  Register  (M&S) 
Waterbury  American  (E) 
Waterbury  Republican  (M&S) 


The  Times- Argus  (Barre-Montpelier) 
Burlington  Free  Press  (M&S) 
Rutland  Herald  (M&S) 


The  Newport  Daily  News  (E) 
Providence  Bulletin  (E) 
Providence  Journal  (M&S) 
The  Westerly  Sun  (E) 
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Kodak 


Official 

Professional  Film 
ofttie1988 
Olympic  Games 


Kodak  professional  film.  Official  Language  of  the  '88  Olympic  Games 
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Ownership  changes 


The  News-Gazette,  a  six-day  news¬ 
paper  in  Randolph  County,  Ind.,  and 
its  companion  controlled-distribution 
weekly,  the  News  &  Advertiser,  have 
been  acquired  by  Park  Communica¬ 
tions. 

The  News-Gazette  is  Park's  4()th 
daily  newspaper  and  its  third  daily  in 
Indiana. 

*  *  * 

McClatchy  Newspapers  Inc.  of 
Sacramento.  Calif.,  has  agreed  in 


principle  to  purchase  the  business  and 
assets  of  Senior  Spectrum  Inc.  and  its 
subsidiary.  Silver  Age  Publishing 
Ltd.,  publishers  of  10  separate  tabloid 
newspapers  with  combined  circula¬ 
tion  of  I89,(K)()  in  39  California  coun¬ 
ties. 

The  purchase  price  will  be  about 
$1.6  million. 

Nine  of  the  papers  publish  under 
the  Senior  Spectrum  banner  and  serve 
readers  over  50.  The  1 0th  paper 
serves  Rancho  Murieta,  a  community 


about  30  miles  southeast  of  Sac¬ 
ramento. 

*  *  * 

David  Qualls  has  sold  his  one-third 
interest  in  the  McLoud  (Okla.)  News 
to  Glenda  Kuhn,  who  has  been  editor 
since  March  1987  and  became 
publisher  on  June  9. 

*  *  * 

The  Day  Publishing  Co.  of  New 
London,  Conn.,  has  purchased  the 
Hometown  Shopper,  a  weekly  adver¬ 
tising  publication  that  is  mailed  to 
more  than  30,000  homes  in  the  Gro- 
ton-Stonington,  Conn.,  and  Wes¬ 
terly,  R.l.  area. 

The  Hometown  Shopper  will  be 
operated  independently  from  the  Day 
newspaper. 

*  *  * 

Whidbey  Press  Inc.,  Oak  Harbor. 
Wash.,  owned  by  David  Black  of  Vic¬ 
toria,  B.C.,  has  purchased  the  10,000 
weekly  circulation  Central  Kitsap 
Reporter  in  Silverdale,  Wash.,  and 
the  6,000  weekly  circulation  Bain- 
bridge  Island  Profiles,  Winslow. 
Wash.,  from  Cooley  Publishing  Co. 

Jane  Cooley,  who  founded  the 
Reporterin  1981  and  Island  Profiles  in 
1987,  will  remain  publisher  of  both 
newspapers. 

Black  recently  purchased  the 
nearby  Port  Orchard  Independent. 

Media  broker  John  L.  Fournier  Jr. 
of  Bend.  Ore.,  represented  Cooley  in 
the  transaction. 

*  *  * 

Hill  Newspapers  Inc.,  publisher  of 
four  weeklies  and  a  shopper  in  the  San 
Francisco  Bay  area,  has  purchased 
Mineral  King  Publishing  Co. 

Included  in  the  purchase  are  the 
Exeter  Sun,  Farmersville  Herald, 
Woodlake  Echo  and  the  Three  Rivers 
Current  —  all  weeklies  —  and  the 
Foothills  Advertiser,  a  shopper.  Their 
combined  circulation  is  13,500, 
bringing  total  circulation  for  Hills' 
operations  to  133.000. 

Violet  Spencer  will  remain 
publisher  and  chief  operating  officer 
of  Mineral  King. 

Hill  Newspapers,  owned  by  W.A. 
and  Mary  Brown,  was  represented  by 
Pacific  Marketing  Resources. 

*  * 

Worcester  County  Newspapers, 
Southbridge,  Mass.,  announced  it  has 
acquired  three  more  weeklies:  the 
Observer  Patriot,  Observer  Extra  and 
Home  Plus  in  Putnam.  Conn. 

*  *  * 

Straus  Media  of  northern  New 
Jersey  has  purchased  the  Sparta  Inde¬ 
pendent.  a  weekly  in  Sussex  County, 


Small 

Business 

Speaks 

Out! 


MFIB 


Small-business  owners  are  a  big 
tbree  at  the  polls.  Of  NFIB's  more 
than  500, ()()()  members; 

•  9 1  %  are  registered  to  vote 

•  80%  ciLst  ballots  in  the  last 
election. 

How  are  they  leaning  this  year? 
For  up-to-the-minute  polling 
results,  call  us  at  the  Republican 
Convention  in  New  Orleans. 
(800)255-3396 
(504)486-2262 

National  Federation  of 
Independent  Business 
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N.J.,  from  Mr.  and  Mrs.  Norman  Sil- 
bernagel. 

♦  *  ♦ 

Woodward  Communications, 
Dubuque,  Iowa,  will  purchase  the 
15,500  circulation  Daily  American, 
Poplar  Bluff,  Mo.,  from  the  Wolpers 
family  for  an  undisclosed  sum. 

John  Park  Jr.  &  Son,  Raleigh, 
N.C.,  represented  the  sellers  in  the 
transaction. 

*  *  ♦ 

Intercounty  Newspaper  Group, 
with  properties  in  New  Jersey  and 
Pennsylvania,  has  purchased  two 
paid-circulation  weeklies  in  south 
New  Jersey:  the  Community  News  in 
Burlington  County  and  the  New  Egypt 
Press  serving  New  Egypt  in  Ocean 
County  and  North  Hanover  in  Bur¬ 
lington. 

*  *  * 

Catherine  G.  and  Alexander  J. 
Peaselee  have  sold  the  4,200  paid 
weekly  circulation  Charlottesville/ 
Albemarle  (Va.)  Observer  to  an 
investment  group  headed  by  William 
L.  Lescure. 

Catherine  Peaselee,  who  has  been 
editor  and  publisher  since  the 
Observer’s  founding  in  1978,  will 
remain  editor. 

*  *  * 

Suburban  Newspapers  of  Virginia 


has  acquired  the  Mechanicsville 
Local,  a  community  newspaper  for 
eastern  Hanover,  from  Jim  and  Carrie 
Varian. 

SNV  publications  include  the 
Goochland  Gazette,  Henrico  County 
Line  and  the  Chesterfield  Gazette. 
The  company’s  publications,  with  the 
addition  of  the  12,600  weekly  Local, 
have  combined  circulation  of  165,000. 

*  *  * 

Adams  Communications  Corp.  has 
agreed  to  acquire  the  39,500  circula¬ 
tion  Royal  Oak  (Mich.)  Daily  Tribune 
from  Ingersoll  Newspapers  Inc. 

Adams,  which  owns  the  53,000  cir¬ 
culation  Macomb  Daily  in  Utica, 
Mich.,  also  recently  acquired  the 
Orange  Coast  Daily  Pilot  in  Costa 
Mesa,  Calif.,  from  Ingersoll. 


The  Clearlake  (Calif.)  Observor,  a 
7,500-circulation  daily,  and  its  shop¬ 
per,  the  Lakeport  Sun,  was  sold  by 
Dean  and  Daryl  DeVries  to  the  Times 
Publishing  Co.  of  Erie,  Pa. 

Times  Publishing,  whose  principals 
are  Michael  Mead,  Frank  P.  Mead 
and  Edward  M.  Mead,  own  the 
Observor’s  competition,  the  lO.O(K)- 
circulation  Lake  County  (Calif.)  Rec¬ 
ord-Bee. 

The  Observor  and  Sun  will  be  con¬ 


solidated  with  the  Record-Bee. 

The  transaction  was  handled  by 
Bob  Bolitho  of  Bolitho-Sterling 
Newspaper  Service. 

N.H.  weekly  moves 

The  weekly  Seacoast  Scene  of 
Hampton,  N.H.,  has  relocated  its 
offices  to  the  Hampton  Mall. 

Judi  Doubek  has  been  named  editor 
and  Brenda  J.  Ownes,  previously  pro¬ 
duction  manager,  has  joined  the  edi¬ 
torial  staff  as  associate  editor. 

Political  convention 
coverage  promoted 
in  ad  from  Ottaway 

Ottaway  Newspapers  Inc.  has  pre¬ 
pared  an  informational  ad  promoting 
Ottaway  News  Service  coverage  of 
the  Democratic  and  Republican 
National  Conventions. 

The  camera-ready  ad,  delivered  to 
the  22  daily  Ottaway  newspapers, 
explains  that  ONS  will  be  covering 
the  conventions,  offering  exclusive 
local  coverage.  Pictured  in  the  ad. 
which  runs  five  columns  by  18  inches, 
are  the  14  Ottaway  reporters  who  will 
be  covering  the  conventions. 


IN  CONSUMER  ADVICE 
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Reliable  tax  advice  is  now  available  in 
THE  TAX  ADVISER™,  a  new  weekly  Q&A 
column  from  NEA.  George  Smith,  a  tax 
expert  and  CPA,  helps  readers  plan  ahead 
wisely  for  tax  time. 

“THE  TAX  ADVISER”  IS  PART  OF 
THE  NEA  ADVANTAGE. 


For  more  information  about  the  NEA  ADVANTAGE,  call  Brad  Bushell  at 
1-800-221-4816  (in  New  York,  212-692-3700).  United  Media  Canada,  1-800-668-4649. 


™  NEWSPAPER  ENTERPRISE 
i!i  ASSOCIATION 
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NEWSPEOPLE  IN  THE  NEWS 


Jack  Doyle 

Jack  E.  Doyle,  formerly  general 
manager  of  the  Boulder  (Colo.)  Daily 
Camera,  has  been  named  general 
manager  of  the  Akron  (Ohio)  Beacon 
Journal.  Both  are  Knight-Ridder 
newspapers. 

Doyle  will  report  directly  to 
publisher  John  McMillion.  All  depart¬ 
ments,  with  the  exception  of  news 
and  editorial,  will  report  to  Doyle. 

Doyle  started  his  career  at  the 
Detroit  Free  Press  in  1957,  and  has 
worked  at  several  Knight-Ridder  dai¬ 
lies. 


Mark  Behan  has  been  promoted  to 
editor  and  Gary  Kebbel  has  been 
promoted  to  managing  editor  at  the 
Post-Star,  Glen  Falls,  N.Y. 

Behan  was  managing  editor  for  two 
years  and  Kebbel  was  assistant  man¬ 
aging  editor  during  the  same  period. 

Before  joining  the  Post-Star,  Behan 
had  been  city  editor  of  the  Albany 
Times  Union  and  Kebbel  had  been 
city  editor  of  the  Ithaca  (N.Y.)  Jour¬ 
nal. 


Bruce  Sankey,  a  former  business, 
city  and  news  editor  for  the  St.  Louis 
Post-Dispatch,  has  been  named  busi¬ 
ness  editor  of  the  Arizona  Republic  in 
Phoenix. 

Former  business  editor  Naaman 
Nickell  remains  in  a  supervisory  role 
in  the  business  department. 


The  advertising  department  of  The 
Record ,  Hackensack,  N.J., 
announced  several  appointments. 

Rick  Paoli  has  been  named  retail 
manager,  after  serving  as  classified 
manager  the  past  three  years. 

James  Toolen  has  been  appointed 
classified  advertising  manager.  A  28- 
year  veteran,  he  most  recently  served 
as  ad  manager  of  the  newspaper’s 
Passaic/Morris  headquarters  in 
Wayne,  N.J. 

Rod  Rodrigues  is  the  new  adver¬ 
tising  manager  in  Passaic/Morris. 

Lou  Stancampiano  has  been 
named  regional  manager/major 
accounts. 

Carol  Danilin  continues  as 
regional  manger/major  accounts,  with 
increased  responsibility  for  all  senior 
account  executives. 


Steve  Anderson,  formerly  outside 
sales  regional  classified  advertising 
manager  for  the  Los  Anf>eles  Times, 
has  been  promoted  to  assistant  direc¬ 
tor  of  classified  advertising,  sales  and 
marketing. 

He  replaces  and  reports  to  Larry 
Kline,  who  was  previously  named 
director  of  classified  advertising. 


The  Connecticut  Law  Tribune, 
based  in  Stamford,  announced  the 
following  appointments. 

Robert  Schauer  is  the  new  display 
advertising  manager,  coming  from 


LEE  DIRKS  &  ASSOCIATES 

We  specialize  in  assisting 
owners  in  exploring, 
negotiating,  and 
consummating  the  sale 
fc  of  their  daily  newspapers 

or  their  daily  or  non-daily 

newspaper  groups.  , 


Lee  E.  Dirks 


Owen  Van  Essen 


Suite  210  255  E.  Brown  St.  Birmingham,  Michigan  48011 

313-646-4230 


Gannett  Westchester  Rockland 
Newspapers. 

Caroline  V.  Clarke,  reporter, 
joins  the  Tribune  from  the  North 
Jersey  Herald  &  News. 

Ira  Kaplan,  sales  representative 
for  advertising  and  circulation,  joins 
the  Tribune  from  Systems  Inc. 


Sawyer  Ferguson  Walker,  a  news¬ 
paper  advertising  sales  representative 
firm,  announced  several  management 
promotions. 

Charles  S.McKeown  has  been 
named  general  sales  manager. 

Louis  R.  Albert  Jr.  has  been 
named  Chicago  regional  manager. 

Grenville  N.  Willis  has  been 
named  Boston  regional  manager. 

Paul  W.  Mueller  has  been  named 
superviser  of  the  food  sales  group  in 
New  York. 

Marlon  (Joe)  Pucket  has  been 
named  to  a  sales  position  in  the  com¬ 
pany’s  Los  Angeles  office. 


Four  individuals  have  been  pro¬ 
moted  to  senior  management  posi¬ 
tions  at  Community  Newsdealers 
Inc. ,  a  wholly  owned  subsidiary  of  the 
Boston  Globe  which  handles  distribu¬ 
tion  throughout  New  England. 

Promoted  are  Stephen  Cahow  to 
executive  vice  president  and  general 
manager;  Louis  Brambilla  to  senior 
vice  president  for  operations;  Kevin 
M.  Daly  to  vice  president-finance; 
and  Daniel  F.  Collins,  to  vice  presi¬ 
dent-human  resources. 


Liora  Hirth,  senior  account 
executive  the  past  two  years,  has 
been  promoted  to  director  of  adver¬ 
tising  at  Hartford  Woman,  a  monthly 
newspaper. 


Mark  W.  Ingham,  personnel  rela¬ 
tions  associate  with  the  American 
Newspaper  Publishers  Association  in 
Reston,  Va.,  has  been  named  execu¬ 
tive  director  of  the  Newspaper  Per¬ 
sonnel  Relations  Association,  also  in 
Reston. 


Melanie  Reuter,  formerly  News¬ 
paper  in  education  Coordinator,  has 
been  named  NIE  manager  for  the 
Columbus  (Ga.)  Ledger-Enquirer. 
Reuter,  who  joined  the  newspaper 
last  year,  recently  completed  her 
master’s  degree  in  religious  education 
at  Duke  University. 
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Ferguson  Rood 


Fkrguson  E.  Rood  will  retire  at  the 
end  of  August  as  vice  president/ 
research  of  Cox  Newspapers,  a  divi¬ 
sion  of  Cox  Enterprises.  Rood  has 
been  with  Cox  for  32  years  and  pio¬ 
neered  the  field  of  newspaper 
research  for  the  Atlanta  Journal  and 
Constitution. 

He  later  served  10  years  as  the 
Atlanta  dailies'  advertising  director. 
Since  1986,  Rood  has  worked  at  the 
division  level,  advising  various  Cox 
newspapers  on  their  research  and 
marketing. 

Succeeding  Rood  are  Caroi.ink  C. 


Caroline  John 

John,  named  vice  president/market¬ 
ing  and  research,  and  Jay  C.  Camp¬ 
bell,  the  new  vice  president/adver¬ 
tising  for  Cox  Newspapers. 

John  joined  the  division  headquar¬ 
ters  in  Atlanta  from  Cox  Arizona 
Publications,  where  she  was  vice 
president  and  general  manager  for  the 
past  two  years.  She  began  with  Cox  in 
1974  as  marketing  manager  for  the 
Constitution  and  Journal.  She  was 
promoted  to  circulation  sales/mar¬ 
keting  director,  circulation  director 
and  vice  president  of  the  Atlanta 
newspapers  before  moving  to 


Joy  Campbell 

Arizona  to  work  with  the  Cox  news¬ 
papers  in  Mesa,  Chandler  and  Tempe. 

John  is  past  president  and  current 
chairman  of  the  International  News¬ 
paper  Marketing  Association. 

Campbell  went  to  Atlanta  from  the 
Dayton  (Ohio)  Daily  News,  where  he 
has  been  advertising  director  the  past 
year-and-a-half.  Previously,  Camp¬ 
bell  worked  in  a  similar  capacity  for 
Gannett's  Utica,  N.Y.,  newspaper 
and  in  various  advertising  manage¬ 
ment  positions  for  the  Cincinnati 
Enquirer. 


Gary  Moseman  has  been  named 
managing  editor  of  the  Great  Falls 
(Mont.)  Tribune.  Associate  editor  for 
the  past  four  years,  Moseman 
replaces  James  C.  Clark  who  had 
been  appointed  to  succeed  retiring 
managing  editor  Terry  Dwyer  but 
then  withdrew  his  name  for  personal 


Rick  Linsk  has  been  appointed  the 
first  Middlesex  County,  N.J., 
reporter  for  the  Ashury  Park  Press. 

*  *  * 

The  Observer  Publishing  Co., 
publisher  of  the  Observer-Reporter, 
Washington,  Pa.,  announced  a 
realignment  of  duties  for  several  of  its 
officers. 

Edward  DeVogue,  vice  president 
and  treasurer  since  1979,  was  named 
general  manager  and  will  he  responsi¬ 
ble  for  revenue  development  and  all 
business  functions  of  the  company. 

Patti  J.  Lacock,  vice  president 
and  corporate  secretary  since  1979, 
was  named  director  of  human 
resources  and  will  be  responsible  for 
all  personnel  development  and 
administration. 

Thomas  P.  Northrop,  assistant 
vice  president  since  1984,  was  also 
named  operations  director  and  will 


oversee  production,  real  estate  and 
support  service  operations. 

Bill  Northrop  Jr.  was  named 
assistant  vice  president  and  market¬ 
ing  director.  He  joined  the  company 
in  1986  after  five  years  with  the  St. 
Petersburfi  (Fla.)  Times. 

Mark  Vater,  company  controller 
since  1987,  will  assume  additional 
financial  responsibilities  previously 
assigned  to  DeVoge. 

*  *  * 

Direct  Link  Media,  Inc., 
announced  the  appointment  of  Rob¬ 
ert  T.  Aissa  as  advertising  director  of 
Youth  Beat,  the  weekly  newspaper 
supplement. 

^  i|C  ^ 

Mary  Jane  Kilcrease  has  been 
named  marketing  services  manager 
for  the  Olympian,  Olympia,  Wash. 

Kilcrease,  who  has  degrees  in 
advertising  and  public  relations  from 
Texas  Tech,  has  worked  previously  at 
the  Denton  (Texas)  Record  Chroni¬ 
cle. 

*  *  * 

David  G.  Holmes  has  been  named 
retail  advertising  director  of  the  Dal¬ 
las  Times  Herald.  He  will  be  respon¬ 
sible  for  all  major  department  stores 
and  other  retail  accounts,  zoned, 
direct  mail  and  special  retail  advertis¬ 
ing  sections. 


Prior  to  being  named  retail  director. 
Holmes  served  in  a  variety  of  posi¬ 
tions  at  the  Times  Herald,  managing 
and  assisting  in  the  development  of 
sales  plans  and  strategies  for  the  retail 
sales  staff. 


Ed  Eechak  has  been  promoted  to 
manager,  planning  and  research,  for 
The  Record  of  Hackensack,  N.J. 

He  will  continue  to  supervise  the 
research  department  and  the  audio¬ 
visual  functions  while  assuming 
responsibility  for  public  relations. 
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OBITUARIES 


Salvatore  Tarbi,  68,  former  co¬ 
publisher  and  news  editor  of  the  Bos¬ 
ton  Times,  died  June  28  after  a  long 
illness. 

*  *  * 

Gerald  E.  Smith,  74,  former 
advertising  manager  of  the  Newport 
(Vt.)  Daily  Express,  died  June  22. 

s|:  %  « 

Worcester  Telefiram  editorial  car¬ 
toonist  Robert  T.  Sullivan,  64,  died 
June  12.  Awarded  the  Air  Medal  for 
his  missions  as  top  turret  gunner  over 
France,  he  contributed  drawings  to 
Stars  and  Stripes  during  World  War 
11. 

He  worked  as  a  free-lance  cartoon¬ 
ist  and  joined  the  Telegram  in  1971. 

*  *  * 

Philip  S.  Weld  Jr.,  49,  former 
managing  editor  of  the  Beverly 
(Mass.)  Times,  died  suddenly  June  13 
in  Glendale,  Calif. 

Son  of  the  late  Philip  S.  Weld,  for¬ 
mer  owner/publisher  of  the  Essex 
County  (Mass.)  Newspapers,  he  was 
a  reporter,  editor,  and  free-lance  jour¬ 
nalist  for  20  years  before  a  career 
change  in  1962  when  he  became  a 
health  practitioner  and  massage  ther¬ 
apist  in  California. 

its  *  * 

Wilfred  Rhines,  61 ,  a  reporter  for 
the  Fall  River  (Mass.)  Herald  News 
and  an  elected  town  official,  died  June 
16  of  an  apparent  heart  attack  w  hile  in 
the  newsroom. 

Rhines  also  served  as  a  member  of 
the  Dighton,  Mass.,  board  of  select¬ 
men.  While  serving  with  the  Navy  in 
the  Pacific  during  World  War  11.  he 
wrote  for  Stars  and  Stripes. 

*  *  * 

Vincent  Hoyman,  83,  who  retired 
in  1968  after  38  years  with  the  Asso¬ 
ciated  Press,  died  June  16. 


Hoyman  worked  at  the  Des  Moines 
Tribune  Capital  before  joining  the  AP 
in  Pierre,  S.D.,  He  transferred  to  the 
Seattle  bureau  in  1937  and  was  named 
news  editor  in  Seattle  in  1939,  holding 
the  post  until  his  retirement. 

After  his  retirement  he  was  man¬ 
ager  of  the  News  Election  Service  for 
Washington  state  for  several  years. 

*  :|c 

Herbert  “Herb”  Atlee  Swartz, 
82,  a  longtime  Indiana  sportswriter, 
died  May  25  at  Fountainview  Place  in 
Goshen,  Ind.,  where  he  had  been  a 
patient  since  June  1987. 

Swartz  worked  as  a  sports  corre¬ 
spondent  for  the  Elkhart  Truth  and  for 
many  years  as  a  sports  editor,  writer 
and  columnist  for  the  Goshen  News, 
the  Farmers  Exchanfie  and  a  Fort 
Wayne  daily. 

His  last  column  appeared  early  last 
May  in  the  Farmers  Exchange.  He 
was  featured  in  a  March  4,  1987,  story 
in  the  Elkhart  Truth  for  attending  his 
67th  straight  Elkhart  Sectional  high 
school  basketball  tournament. 

Swartz  had  worked  in  advertising 
and  publicity  for  the  New  Paris 
Speedway,  and  was  the  only  person 
to  serve  as  editor  of  the  Goshen 
Moose  Lodge  836  club  bulletin  since 
1949. 

*  *  * 

Archibald  E.  Baumgartner,  70, 
owner  and  publisher  of  two  Kosci¬ 
usko  County,  Ind.,  newspapers,  died 
June  18. 

In  1939,  Baumgartner  purchased 
the  Milford  Mail  and  several  years 
later  purchased  the  Syracuse  Wawa- 
see  Journal.  He  then  combined  the 
papers  and  became  owner  and 
publisher  of  the  Mail-Journal. 

In  addition  to  the  Mail-Journal, 
Baumgartner  owned  and  published 
the  Paper,  Inc.,  a  free  publication. 

Baumgartner  served  as  a  first 
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lieutenant  in  the  Army  Air  Forces  in 
World  War  II. 

!i!  «  !|C 

Robert  E.  Bunnelle,  84,  retired 
president  and  publisher  of  the  Ashe¬ 
ville  (N.C.)  Citizen-Times  Publishing 
Co.,  died  June  30  at  his  home  in  Paw¬ 
leys  Island,  S.C. 

Bunnelle  became  publisher  of  the 
Asheville  newspapers  in  1954  after  a 
career  as  a  foreign  correspondent  and 
executive  with  the  Associated  Press. 

He  retired  in  1974  after  20  years  as 
president  and  publisher  of  the  Citizen- 
Times  and  became  chairman  of  the 
board  of  the  publishing  company, 
continuing  as  a  director  of  Multimedia 
Inc.,  parent  firm  of  the  Asheville 
newspapers. 

Bunnelle  was  a  reporter  on  the 
Asheville  Times  for  seven  years, 
beginning  in  1924. 

He  served  as  managing  executive 
of  the  AP  in  the  United  Kingdom  dur¬ 
ing  World  War  II.  During  that  period 
he  also  served  as  president  of  the 
American  Correspondents  Associa¬ 
tion  in  London.  After  the  war,  he  was 
head  of  AP  operations  in  Canada  and 
later  was  general  executive  of  the  AP 
in  New  York,  and  in  the  South,  with 
headquarters  in  Atlanta. 

*  *  * 

David  E.  Wilson,  83,  a  retired 
sportswriter  and  copy  editor  at  the 
Philadelphia  Inquirer,  died  June  24  at 
Mercy  Catholic  Medical  Center’s 
Fitzgerald  Mercy  Hospital,  Philadel¬ 
phia. 

Wilson  joined  the  sports  depart¬ 
ment  at  the  paper  in  1932  and  spent 
the  next  40  years  there  prior  to  his 
retirement. 


:is  4:  >|c 

Phyllis  de  Young  Tucker,  96,  the 
last  surviving  daughter  of  San  Fran¬ 
cisco  Chronicle  co-founder  M.H.  de 
Young,  died  June  28. 

Tucker  was  one  of  the  owners  of 
the  Chronicle  and  a  director  of  the 
Chronicle  Publishing  Co. 

4c  4c  4c 

William  M.  Rimmel,  90,  a  retired 
assistant  city  editor  and  columnist  for 
the  Pittshurf>h  (Pa.)  Post-Gazette, 
died  of  pneumonia  July  7. 

Rimmel  worked  for  the  Post- 
Gazette  and  its  forerunner,  the 
Gazette-Times,  from  the  time  he  was 
10  years  old  until  he  retired  in  1962. 

He  began  his  career  as  a  copyboy 
for  the  Gazette-Times  in  1 908  and  was 
an  assistant  city  editor  for  the  Post- 
Gazette  when  he  retired. 
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L.A.  Times’  cost-cutting  program  includes  hiring  freeze 


The  Los  Angeles  Times  has  insti¬ 
tuted  a  “comprehensive  cost  contain¬ 
ment  program”  to  counteract  rising 
expenses  and  poor  retail  and  national 
advertising  sales. 

The  newspaperwide  plan,  detailed 
inaJuly  18  memo  from  publisher  Tom 
Johnson  which  was  obtained  by  E&P, 
includes  a  hiring  freeze,  “tightening” 
of  the  editorial  to  advertising  ratio, 
curtailment  of  entertainment  and 
travel  costs  by  at  least  20%,  and  the 
requirement  that  U.S.  air  travel  be  by 
coach  “unless  there  is  a  compelling 
reason  to  fly  first  class.” 

The  memo  calls  on  employees  to 
submit  their  own  suggestions  for  cut- 


Confidentiality 

( Continued  from  page  1 1 ) 


about  confidentiality  in  the  same  way 
that  you  would  a  contract  to  buy 
paper  clips.  The  newsgathering  pro¬ 
cess  sometimes  involves  conflicting 
values  —  and  this  is  a  perfect  exam¬ 
ple,”  he  said. 

McGuire  said  he  did  not  believe 
that  this  case  —  and  similar  recent 
highly  publicized  instances  in  which 
reporters  broke  promises  of 
confidentiality  —  means  that  those 
promises  are  now  devalued. 

“I  don’t  think  the  promises  are 
hollow.  I  think  what  is  happening  is 
that  editors  realize  there  are  no  abso¬ 
lutes,”  McGuire  said.  “Especially 
when  the  news  source  himself 
becomes  as  important  a  story  as  the 
original  story  .  .  .  Editors  in  this  case 
believe  the  story  of  a  campaign 
releasing  eleventh  hour  information 
was  more  important  a  story  than  a  12- 
year-old  shoplifting  charge  which  had 
been  vacated.” 

McGuire  said  a  decision  on 
whether  to  appeal  would  probably  be 
made  some  time  this  week. 


Promotion 

(Continued  from  page  22) 


dian-fold  invitation  using  a  photo  of 
rabbits  coming  out  of  a  top  hat  as  art; 
a  folder  containing  oversize  playing 
cards  —  the  Ace,  King,  Queen,  Jack 
and  10  of  spades  —  each  with  a  mes¬ 
sage  tying  in  with  the  card  (i.e., 
“Your  ACE  in  the  hole”);  a  program 
for  the  day;  and  a  booklet  featuring 
reproductions  of  the  ACE  winners. 


ting  costs.  The  Times  will  also  be 
introducing  a  program  to  encourage 
employees  to  offer  ideas  for  improv¬ 
ing  profits,  the  memo  stated. 

“Although  classified  advertising 
and  circulation  have  held  up  rela¬ 
tively  well,”  the  memo  said,  “retail 
and  general  advertising  volume  and 
revenues  are  running  significantly 
below  budget.  The  continuing  trend 
of  takeovers  and  consolidations 
among  many  of  our  key  advertisers 
has  been  especially  difficult  for  our 
sales  departments.” 

A  recent  advertising  volume  report 
by  parent  Times  Mirror  Co.  showed 
the  Times  year-to-date  through  June 
26,  1988,  to  be  down  2.8%  in  local 
ROP  volume  and  down  5.2%  in 
national  volume.  Classified  volume 
was  up  8.1%.  Total  ROP  volume 
through  June  26  is  up  only  0.2%. 

The  memo  continued  that  rising 
expenses  are  the  “single  largest  con¬ 
tributor”  to  the  Times’  economic 
situation. 

“Newsprint  prices  have  soared. 
Our  major  strategic  initiatives  have 
been  quite  costly  —  efforts  at 


increasing  circulation,  ICIS  (Inte¬ 
grated  Circulation  Information  Sys¬ 
tem),  editorial  expansion  in  Metro. 
Business,  Main  News  and  in  the 
Orange  County  edition  as  well  as 
others  .  .  .  Circulation  costs  are  up. 
Editorial  costs  are  up.  Sales  costs  are 
up.” 

The  memo  said  that  overall  staffing 
at  the  Times  has  risen  in  1988  by  the 
equivalent  of  433  full-time  employ¬ 
ees.  raising  costs  not  only  in  salaries 
but  also  in  health  care. 

Entertainment  ad 
spending  up  in  ’88 

Expenditures  for  newspaper  adver¬ 
tising  by  entertainment  and  hobbies 
retailers  rose  17.5%  to  S693.2  million 
during  the  first  quarter  of  1988. 
according  to  the  Newspaper  Adver¬ 
tising  Bureau. 

Expenditures  in  newspaper  enter¬ 
tainment  advertising  were  paced  by 
motion  picture  theaters,  which 
increased  their  spending  20.8%  to 
$217.8  million. 
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So  ifvou’re  interested  in  w  here  the  trends  are  head¬ 
ed,  tune  in  to  this  feisty  political  talk  show.  I  hese  authorities 
take  the  issues  seriously,  not  themselves. 

Made  possible  by  a  grant  from  GE. 

I/Ve  bring  good  things  to  life. 
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A  matter  of  compatibility 

Wire  services  defend  photo  transmission  process;  deny  they  market 
proprietary  equipment  that  can’t  handie  deiivery  from  other  systems 


By  Mark  Fitzgerald 

Recent  criticism  of  the  compatibil¬ 
ity  of  transmission  protocols  used  in 
wire  service  electronic  darkrooms  is 
off-base,  the  wire  services  say. 

“With  what  is  available  today,  we 
do  have  compatibility  [between  wire 
services]  —  that  is,  in  an  analog 
world  not  in  a  digital  world,"  said 
Tony  Hileman,  newspicture  man¬ 
ager/marketing  director  for  Agence- 
France  Presse. 

“1  think  that  gives  some  credence 
to  our  claim  that  we  will  have  digital 
compatibility”  when  it  is  technologi¬ 
cally  feasible,  Hileman  added. 

Hileman  and  other  wire  service 
executives  were  responding  to  a  com¬ 
plaint  voiced  at  the  recent  American 
Newspaper  Publishers  Association 
Technical  Exposition  and  Conference 
in  Atlanta. 

In  brief,  the  argument  is  that  the 
Associated  Press,  in  particular,  has 
developed  its  electronic  darkrooms 
more  with  an  eye  toward  marketing 
proprietary  equipment  than  with 
transmitting  photos  digitally  across  a 
wide  range  of  other  electronic  dark¬ 
rooms. 

The  complaint  was  voiced  in  a 
speech  at  an  electronic  color  systems 
workshop  by  Alejandro  Junco  de  la 
Vega,  the  publisher  of  El  Norte  of 
Monterrey,  Mexico. 

Paradoxically,  Junco  said,  the  rise 
of  electronic  darkroom  threatens  to 
make  photo  handling  actually  more 
complicated  instead  of  less. 

“The  difficult  fact  is  that  my  dark¬ 
room  has  become  many  darkrooms,” 
he  said.  “Although  they  are  all  in  my 
building,  1  control  only  one.  The  other 
[wire  service]  darkrooms  are  not 
under  my  control,”  he  continued. 
“They  are  separate,  they  don't  talk  to 
each  other,  and,  furthermore.  I'm  not 
allowed  into  them.  1  even  have  to  buy 
duplicative  equipment  to  meet  differ¬ 
ent  specifications  —  despite  the  fact 
that  the  functions  are  exactly  the 
same.” 

Junco  blamed  this  on  what  he 
called,  in  a  letter  to  E&P,  “the  devia¬ 
tion  of  the  Associated  Press  from  its 
mission  of  delivering  information  to 


Hal  Buell,  AP's  assistant  general 
manager/newsphotos,  called  the  com¬ 
plaints  "the  most  massive  collection  of 
misinformation  I've  ever  heard"  and 
said  there  is  a  great  deal  of  compati¬ 
bility  between  the  electronic  dark¬ 
rooms. 

that  of  becoming  a  supplier  of 
unnecessary  duplicative  darkroom 
equipment." 

“I  call  on  the  proven  leadership  of 
[AP]  ...  to  reconsider  their  goal,” 
he  told  the  AN  PA/TEC  workshop.  “I 
call  on  them  to  renounce  the  closed, 
proprietary  architecture  that  is 
focused  on  selling  darkrooms  rather 
than  on  the  higher  goal  of  delivering 
visual  information.” 


Junco's  remarks  drew  an  immedi¬ 
ate  blast  from  Harold  G.  (Hal)  Buell, 
AP's  assistant  general  manager/news¬ 
photos. 

Buell  called  the  complaints  "the 
most  massive  collection  of  misinfor¬ 
mation  I've  ever  heard.” 

In  fact,  Buell  said,  there  is  a  great 


deal  of  compatibility  between  the 
electronic  darkrooms. 

“All  wire  service  electronic  dark¬ 
rooms  accept  all  picture  signals,”  he 
said. 

Furthermore,  AP  transmission  pro¬ 
tocols  are  not  proprietary  at  all,  but 
easily  accessible,  Buell  said. 

in  a  telephone  interview,  AP's 
director  of  communications  and  tech¬ 
nology.  John  W.  Reid,  said  open  pro¬ 
tocols  for  all  kinds  of  transmissions 
has  for  decades  been  “fundamental  to 
how  we  are  organized.  Our  members 
are  our  owners,  so  there  just  would  be 
no  reason,  no  incentive,  no  gain  for  us 
in  doing  something  in  a  closed  fash¬ 
ion.” 

Reid  and  other  wire  service  execu¬ 
tives  frame  the  argument  that  Junco 
makes  as  basically  a  misunderstand¬ 
ing. 

What  Junco  says  about  digital  com¬ 
patibility,  they  say,  is  true  —  but 
only  so  far  as  it  goes. 

The  hang-up,  these  executives  say, 
is  that  while  the  image  can  come  into 
any  wire  service  darkroom  in  analog 
form,  it  is  processed  in  digital  form  in 
the  darkrooms  and  then  output  in  ana¬ 
log  form  again. 

Though  that  is  not  true  digital-to- 
digital  compatibility,  AFP's  Hileman 
said,  “to  complain  [about  it]  is  to 
make  a  non-complaint.” 

“For  in  changing  from  one  elec¬ 
tronic  protocol  to  another  protocol, 
you  are  not  .  .  .  lessening  the  quality 
[of  the  image],  as  with  each  genera¬ 


tion  of  analog  [processing]  you  do 
lessen  the  quality,”  Hileman  said. 

If  each  wire  service  darkroom  pro¬ 
cesses  those  photo  signals  in  a  differ¬ 
ent  way,  that  is  not  at  all  dissimilar 
from  how  IBM  or  Apple  personal 
computers  handle  information  in 
(Continued  on  paf>e  36) 


Junco  blamed  this  on  what  he  called . . .  “the 
deviation  of  the  Associated  Press  from  its  mission  of 
delivering  information  to  that  of  becoming  a  supplier 
of  unnecessary  duplicative  darkroom  equipment  ” 
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•F’E-R’A’G' 

THE  SINGLE  GRIP  CONVEYOR 


PRODUCTIVITY 


PROFITABILITY 


FEATURES 

1 .  Individual  copy  control  to  drop  copies  at  any  preselected 
release  points  -  i.e.,  check  copy  release,  waste  copies, 
Rotadisc  winder,  inserter,  or  stacker. 

2.  Possible  to  split  stream  in  various  combinations,  i.e.,  every 
other,  every  third,  etc. 

3.  Conveyor  flexibility  accommodates  even  the  most  restric¬ 
tive  building  space  conditions. 

4.  Can  be  rerouted  or  expanded  at  low  investment. 


WHY  FERAG  CONVEYORS? 

1.  Single  grip  conveyors,  invented  by  Ferag  more  than  a 
dozen  years  ago,  are  being  used  in  all  major  countries  of  the 
world. 

2.  Over  60  miles  of  Ferag  single  grip  conveyors  in  operation. 

3.  Longest  single  grip  conveyor  in  the  world  -  1,150  ft. 

4.  Highly  reliable,  virtually  maintenance-free. 

Ferag,  Inc.,  Keystone  Industrial  Park,  190  Rittenhouse  Circle, 
Bristol,  PA  19007,  (215)  788-0892. 


FERAG,  The  Proven  Leader  - 
From  Concept  to  Development  to  Implementation. 

•F'E'RA'G* 

First  in  a’ltomated  Processing  Systems 


Compatibility 

(Continued  from  pa  fie  34) 


Parties  settle  patent  infringement  suit 


By  Jim  Rosenberg 

Pre-trial  settlement  in  June  of  a 
patent  infringement  lawsuit  filed  in 
spring  of  last  year  has  resulted  in 
placement  of  contested  ink  reclama¬ 
tion  technology  in  the  public  domain. 

“Depositions  and  discovery  had 
been  substantially  completed,"  said 
Flint  Ink  Corp.  secretary-treasurer 
Tom  Clark.  The  settlement  was  “sub¬ 
mitted  to  the  court  and  the  judge 
signed  it,"  ending  the  legal  contest 
“with  prejudice,"  said  Clark. 

“The  patent  status  is  not  affected 
by  its  dedication  to  the  public,  but 
being  dedicated,  it  no  longer  grants 
exclusive  rights  to  the  technology," 
according  to  a  Huber  spokesman. 

Flint  had  sought  to  have  Huber's 
patent  voided.  The  patent  remains 
because  the  suit  never  went  to  trial, 
and  it  cannot  be  voided  in  the  future 
by  a  court  because  of  prejudicial  set¬ 
tlement,  explained  a  source  familiar 
with  the  litigation. 

Last  year,  J.M.  Huber  Corp.  filed 
suit  in  federal  district  court  in  Hous¬ 
ton  against  Flint  Ink  on  a  complaint  of 


both  infringing  its  patented  process, 
which  “uses  centrifugal  force  to  recy¬ 
cle  used  ink  by  separating  and  filter¬ 
ing  impurities,"  and  of  threatening 
“to  continue  its  acts  of  infringement 
unless  enjoined  by  [the]  court  ..." 
according  to  the  original  filing  and  a 
later  statement  by  Huber.  The  litiga¬ 
tion  was  also  aimed  at  an  unlicensed 
offer  to  assist  others  in  the  installation 
and  operation  of  the  patented  pro¬ 
cess. 

In  addition  to  an  infringement  rul¬ 
ing  and  injunctive  relief,  Huber 
sought  trebling  of  any  assessed  com¬ 
pensatory  damages  as  well  as  interest 
on  interim  losses  and  litigation  costs, 
according  to  documents  it  submitted. 

Flint  denied  infringement  and 
counterclaimed  that  Huber's  process 
failed  to  meet  fundamental  criteria  for 
the  granting  of  a  patent.  Flint  also 
pointed  to  undue  delay  on  the  part  of 
Huber  in  asserting  its  patent's  privi¬ 
lege. 

Flint  asked  for  dismissal  and  a  judg¬ 
ment  of  noninfringement  on  grounds 
that  claims  based  on  the  patent  were 


unenforceable.  The  defendant 
requested  voiding  of  the  patent  and 
the  award  of  litigation  costs. 

Thomas  Croft,  plaintiff  s  attorney- 
in-charge,  maintained  Huber's  posi¬ 
tion  and  asked  for  dismissal  of  the 
counterclaim. 

In  a  company  statement  supplied 
by  Andrew  McDonnell,  Huber  mar¬ 
ket  manager/newspapers,  Huber 
Corp.'s  “commercially  proven  news 
ink  reclamation  system  .  .  .  provides 
an  economical  and  ecologically  effec¬ 
tive  means  for  reclaiming  news  ink." 

In  cooperation  with  the  St.  Peters- 
hiiffi  (Fla.)  Times,  Huber  “adapt|ed] 
the  system  to  the  newspaper's  spe¬ 
cific  needs  for  on-site  reclamation." 
Begun  in  1983,  the  system  was 
reported  up  and  running  within  a 
year. 

Times  plant  manager,  Ralph  Imhof, 
has  reported  that  the  Huber  system 
has  proven  to  be  “very  successful"  at 
recycling  ink,  leaving  little  more  than 
“a  handful"  of  paper  lint. 

In  addition  to  Huber-operated 
reclamation  facilities  in  New  Jersey 


separate  ways,  Hileman  said. 

For  his  part,  however,  Junco 
argued  at  the  AN  PA/TEC  workshop 
that  digital  communication  “is  the 
point  of  electronic  photography." 

For  small  and  medium-sized  news¬ 
papers,  Junco  said  in  his  letter  to 
E&P,  there’s  little  comfort  in  the  fact 
that  there  are  published  protocols  for 
capturing  electronic  photos  on  costly 
systems,  such  as  Crosfield  or  Scitex 
hardware. 

“The  small  papers  would  have  to 
sell  their  presses  so  they  can  buy 
these  megabuck  darkrooms  .  .  .  ,” 
Junco  wrote. 

Wire  services  should  concentrate 
on  providing  the  technology  that  will 
allow  newspapers  to  practice  elec¬ 
tronic  photography  with  the  same 
kind  of  off-the-shelf  hardware  they 
can  use  in  front-end  systems,  Junco 
told  the  workshop. 

“It  is  not  difficult  to  predict  that  the 
smart  dailies  will  join  the  bandwagon 
of  inexpensive  mass-produced  micro¬ 
computer-based  imaging  standards 
just  as  quickly  as  they  are  joining  the 
desktop  bandwagon,"  he  said. 

For  their  part,  the  wire  services  say 
they  await  the  day  these  kinds  of  stan¬ 


Claudia  Di  Martino,  AP  New  York  photo  editor,  demonstrates  the  main¬ 
frame  electronic  darkroom  at  the  recent  ANPA/TEC  show  in  Atlanta. 


dards  emerge  —  but  that  day  has  not 
yet  come. 

“It's  not  the  sort  of  thing  where  you 
can  say,  'Folks,  two  years  from  now 
here’s  where  we're  going  to  go'  — and 
then  forget  about  them  for  two  years. 
[Wire  services]  have  to  look  to  sup¬ 
porting  people  today,"  AP's  Reid 
said. 

The  whole  argument,  in  fact,  has 
run  somewhat  ahead  of  technology, 
says  Tony  Hileman  of  Agence 


France-Presse. 

“It's  not  an  acute  question  at  this 
point  because  [technology]  is  not  far 
enough  advanced  for  this  to  be  a 
major  issue,”  he  said. 

Further,  Hileman  said,  “It’s  not  up 
to  the  smaller  manufacturer  —  and 
when  it  comes  to  this  area,  AP  is  a 
small  manufacturer  —  to  make  those 
[protocol  standard]  decisions.  Atex, 
Scitex  —  those  are  the  guys  who  are 
going  to  do  that." 


36 


EDITOR  &  PUBLISHER  for  July  30,  1988 


and  California,  the  company  has  sev¬ 
eral  licensed  in-plant  systems. 
According  to  McDonnell,  the  Fort 


Lauderdale,  Fla.  News/Sun-Sentinel 
has  equipment  in  place  but  not  yet  up 
and  running,  “Atlanta  [Constitution 


and  Journal]  is  putting  one  in"  and  a 
system  may  go  into  the  Columbus 
(Ohio)  Dispatch. 


Media  General  buys  $4-million  worth  of  Triple-I  systems 


Media  General  Inc.  has  purchased 
Information  International  Inc.  dis¬ 
play  ad  production  systems  worth 
more  than  $4  million  for  newspapers 
in  three  Southeast  cities. 

Among  reasons  cited  for  the  selec¬ 
tion  were  the  company's  operating 
interface  to  Crosfield  Electronics' 
Color  Studio  System,  handling  of 
double-truck  ads  by  the  Laser 
Pagesetter  and  the  laser  scanner's 
broadsheet  capability. 

The  4500  Ad  Makeup  Station/2  is 
based  on  20  MHz  Sun  3/60  hardware, 
including  grayscale  monitors  for 
image  clarity  and  better  ad  represen¬ 
tation.  Triple-I's  work-flow  manage¬ 
ment  system  utilizes  job  envelopes  to 
control  ad  copy. 

The  order  consists  of  10  AMS/2 
workstations  for  the  Tampa  Tribune, 
another  10  for  Richmond  (Va.)  News¬ 
papers  Inc.  and  eight  workstations  for 
the  Winston-Salem  Journal.  In 

addition  to  the  workstations,  the 
order  includes  six  3810  Laser 
Pagesetters,  five  InfoScan  broad¬ 
sheet  laser  scanners,  six  2350  Image 
Network  Processors  (INPs),  five  3727 
Artwork  Preparation  Stations  and 


triple-I  Ad  Production  Management 
Software — an  enhancement  to  the 
INP  providing  work-in-progress 
detail. 

In  Richmond  and  Winston-Salem, 
AMS/2  systems  will  interface  with 
Atex  front  ends,  while  in  Tampa  the 
interface  will  be  to  System  Integra¬ 
tors  Inc.  equipment.  All  sites  employ 
Autologic  APS-5  typesetters. 

Installation,  to  be  conducted  in  two 
phases  starting  in  October,  will  take 
about  a  year.  Phase  one  will  consist  of 
text  and  rules  configuration  to  drive 
the  APS-5s;  phase  two  will  include  an 
upgrade  to  full  graphics,  at  which  time 
Laser  Pagesetters  will  replace  the 
APS-5s. 

The  Laser  Pagesetters  offer  simul¬ 
taneous  imaging  and  raster  image  pro¬ 
cessing  for  broadsheet  size  at  3(K)- 
l,2(K)  lines  per  inch  (including  text, 
rules,  logos,  line  art,  tints  and  half¬ 
tones),  supporting  spot  color  and  pro¬ 
cess  color  halftone  screening.  Page- 
per-minute  speed  is  achievable, 
according  to  triple-I,  at  I  ,(K)0  lines  per 
inch. 

The  Charlotte  (N.C.)  Observer  will 
begin  display  ad  production  this  fall 


using  the  AMS/2  ad  makeup  system. 
Noting  the  development  of  the  Char¬ 
lotte  area,  the  newspaper  cited  the 
upgrade  capability  of  the  basic  ad- 
building  system,  which  will  consist  of 
10  workstations  with  the  shared-data 
Image  Network  Processor.  An  inter¬ 
face  to  existing  Autologic  APS-5 
typesetters  will  be  provided. 

Triple-I  has  also  sold  a  204-terminal 
TECS/2  by  Morris  system  to  the  Pulit¬ 
zer  Publishing  Co.  The  $  1.5-million 
installation  at  the  Chicago-area  Pulit¬ 
zer  subsidiaries  (Pulitzer  Community 
and  Lerner  newspapers)  is  the  manu¬ 
facturer's  largest  to  date. 

Flexibility  was  mentioned  as  a  fac¬ 
tor  in  the  system  choice  for  publica¬ 
tion  of  daily,  weekly  and  free-circula- 
tion  newspapers,  as  well  as  for  the 
needs  of  “branch  ofTices  handling  a 
large  number  of  zones  and  advertising 
classifications,”  according  to  Pulitzer 
Publishing  senior  vice  president  Tom 
Jackson. 

Remote  terminals  will  be  linked  by 
telephone  line  for  classified  ad  and 
editorial  functions.  The  two-phase 
installation  has  begun  first  at  the  Ler¬ 
ner  group. 


Several  newspapers  expanding  production  facilities 


The  Daily  Times  Chronicle  will 
soon  begin  moving  operations  from 
the  downtown  Woburn,  Mass.,  site  it 
has  occupied  since  the  1920s,  accord¬ 
ing  to  its  “tentative  plans.” 

The  five-day  evening  paper  with 
15,000  circulation  will  move  into  a 
new  facility  in  Woburn  that  offers 
40,000  square  feet  of  space  on  two 
floors. 

Pressroom  and  distribution  staffs 
will  relocate  first.  About  15,000 
square  feet  will  be  devoted  to  the 
pressroom  and  newsprint  storage 
area.  The  paper's  separate  facilities  in 
Reading  and  Stoneham  will  be 
retained.  The  property  will  be  held  by 
a  realty  company  controlled  by  the 
Hagerty  family,  which  owns  the 
newspaper. 

*  *  * 

The  Seattle  Times  Co.  has  signed 
an  agreement  with  Quadrant  Corp. 
for  a  purchase  option  on  a  46-acre  site 
16  miles  from  the  Seattle  Times 
downtown  building.  The  business 
park  location  is  in  Bothell,  near  the 
intersection  of  a  state  highway  and  1- 
405. 


Times  operations  director  Frank 
Paiva  said  the  location  would  provide 
better  service  to  northern-  and  east¬ 
ern-area  readers  and  allow  the  down¬ 
town  facility  to  improve  in-city  and 
southern-area  service. 

Some  300  employees  would  relo¬ 
cate  to  any  new  suburban  facility, 
which  would  absorb  “at  least  half'  of 
Times  and  Post-Intelligencer  produc¬ 
tion  activity. 

Paiva  noted  that  the  Times  plans  a 
“substantial  investment”  in  a  new 
production  facility.  Besides  insuffi¬ 
cient  space  at  the  downtown  plant, 
Paiva  also  cited  a  “need  to  expand 
our  press  capability  to  improve  print 
quality  and  meet  the  growing  demand 
for  high-quality  color  printing.” 

A  final  decision  is  expected  by 
year's  end,  according  to  Paiva.  The 
Austin  Co. ,  through  a  Renton,  Wash. , 
field  office,  was  chosen  to  assist  with 
preliminary  equipment  and  building 
design. 

*  *  * 

A  three-acre  site  is  being  prepared 
adjacent  to  the  Huntsville  (Ala.) 
Times  building  for  a  60,()()0-square- 


foot  addition  as  part  of  an  expansion 
project  reported  to  cost  more  than  S20 
million.  The  Austin  Co.  is  project 
manager. 

The  new  production  plant, 
expected  to  be  completed  by  next 
March,  will  house  a  new  press  and 
mailroom,  a  newsprint  storage  area 
and  platemaking  facility.  The  addition 
will  allow  remodeling  of  the  existing 
(Continued  on  page  38) 
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prosper  must  change  too. 

All  right,  you  have  done  a  reader- 
ship  study.  Having  taken  a  fresh  look 
at  the  interests  and  needs  of  your 
readers,  having  defined  the  new  that 
is  demanded,  there  remains  one 
important  exercise  before  you  alter 
the  mix  in  the  paper.  A  committee  of 
staffers  should  scrutinize  the  paper  as 
it  is  at  the  moment  and  challenge  the 
use  of  every  inch  of  news  hole. 

Can  you  get  more  local  stories  into 
the  paper  by  trimming  some  of  those 
longer  spreads? 

Do  you  really  need  that  kiddy  page 
which  parents  of  a  decade  ago  asked 
for? 

Do  you  know  what  the  volume  is  on 
the  Amex  market  today  in  compari¬ 
son  with  the  New  York  Stock 
Exchange  and  Over  the  Counter  — 
and  so  do  you  need  that  full  Amex 
table? 

Can  you  reduce  the  size  of  the 
photos  in  the  brides’  boilerplate? 

Can  that  list  be  handled  just  as  well 
in  agate? 

The  space  review  ought  to  go  on  for 
weeks  and,  when  the  inevitable  com¬ 
plaints  about  what  has  been  dropped 
come  in,  don't  panic.  Measure  them. 
When  we  transformed  the  New  York 
Times  into  a  four-section  paper,  the 
first  reaction  was  negative,  but  they 
came  to  love  us. 

Since  you  and  your  staff  not  only 
cover  but  live  in  the  community  you 
serve,  readership  studies  may  not  tell 
you  very  much  new  about  how  to 
shape  your  local  news  report.  It  is  in 
the  other  areas  of  coverage  that  you 
may  get  some  suprises  —  the  grow¬ 
ing  interest  in  business  coverage,  for 
example,  which  in  some  markets  now 
rivals  that  of  sports  coverage,  or  the 
growing  interest  in  national,  educa¬ 
tion,  health  and  fitness  news. 

Many  newspapers  in  non-local 
news  are  not  fully  exploiting  what  is 
available  to  them,  in  great  variety  and 
often  at  very  inexpensive  rates  in 
agency  and  syndicate  material. 
Newsrooms  tend  to  fall  into  routine  in 
usage. 

The  introduction  of  electronic  edit¬ 
ing  has  depreciated  the  quality  of  con¬ 
tent  in  many  newspapers,  particularly 
at  smaller  newspapers.  When  hard 
copy  was  more  generally  available, 
there  was  much  broader  input  from 
senior  editors  in  the  decisions  on  the 
selection  and  editing  of  copy.  Now  we 
often  see  one  editor  on  the  news  desk 
under  pressure,  making  quick  deci¬ 
sions  on  what  agency  or  syndicate 


copy  should  be  used  without  truly 
comparing  quality. 

Associated  Press  does  a  fine  job, 
but  often  an  editor  will  grab  an  AP 
foreign  or  national  story  and  shove  it 
into  the  paper  because  it  is  quick  and 
easy  to  edit  in  the  right  length.  Often 
there  is  no  other  backstopping  editor 
looking  to  see  to  it  that  the  paper  use 
that  Knight-Ridder,  New  York 
Times,  or  Washington  Post  story 
which  will  serve  readers  better. 

Of  course,  the  AP  story  may  be 
better  but,  in  my  experience,  few 
middle-sized  and  smaller  papers  are 
culling  agency  and  syndicate  copy  as 
carefully  as  they  should.  Budgeting 
for  more  printers  in  the  newsroom  for 
quick  scanning  of  copy  by  more  edi¬ 
tors  is  an  excellent  investment. 

A  thorough  review  of  the  columns 
and  features  to  make  sure  that  you  are 
using  the  best  offered  by  all  sources 
will  do  much  to  make  your  paper 
more  attractive. 

Are  you  using  Jack  Anderson  or 
some  other  columnist  out  of  habit 
when  you  could  do  better  with  rota¬ 
tion? 


Facilities 

(Continued  from  page  37) 


building  for  expansion  of  other 
departments. 

The  57,300-circulation  daily  is 
expanding  “in  anticipation  of  the  con¬ 
tinued  growth  of  the  Huntsville  mar¬ 
ket,”  said  publisher  William  C. 
Green,  Jr.  The  new  TKS  offset  press 
will  consist  of  nine  units,  including  a 
four-color  satellite  unit,  enabling  the 
paper  to  increase  its  speed  from 
50,000  cph  (letterpress  and  diLitho)  to 
70,000  cph,  its  size  from  as  many  as  96 
pages  to  144  pages,  its  color  capacity 
and  its  reproduction  quality.  Press 
installation  is  scheduled  for  comple¬ 
tion  by  next  August,  according  to  the 
Times. 

*  *  * 

Florida  Publishing  Co.  will  be 
adding  a  10-unit  Goss  Metro  press  to 
its  current  22-unit  diLitho  conversion 
for  printing  the  Jacksonville  Journal 
and  Florida  Times-Union. 

The  offset  press  not  only  is 
expected  to  improve  the  print  quality 
but  also  allow  “later  deadlines,  which 
will  provide  readers  with  more  late- 
breaking  news,"  said  Florida  Pub¬ 
lishing  vice  president  and  general 
manager  John  Whyte. 

The  press,  almost  20  years  old,  was 
purchased  from  a  Montreal-based 


Are  you  using  advice  columns  that 
many  people  stopped  reading  years 
ago? 

How  about  saving  space  while  at 
the  same  time  delivering  a  more  com¬ 
prehensive  international  and  national 
report  by  using  columns  of  well- 
edited  short  stories. 

1  am  not  talking  about  briefs  here. 
Papers  like  the  Wall  Street  Journal 
have  demonstrated  that  many  readers 
are  happy  with  short  takes  on  impor¬ 
tant  stories  for  a  quick  survey  of  the 
world  and  national  scenes.  The  AP 
and  the  New  York  Times  among 
others  are  now  offering  that  kind  of 
roundup  of  shorts  edited  from  the 
spreads  that  are  also  offered. 

In  summary:  Every  editor  yearns 
for  more  news  budget,  more  staff  and 
more  news  hole,  whether  it  is  Earl 
Thornton  in  Dyersburg  or  Max 
Frankel  in  New  York.  Yes,  never 
stop  pressing  your  publisher  for  a  fair 
and  adequate  budget  in  keeping  with 
what  your  market  can  support,  but 
excellence  also  depends  on  what  you 
do  with  what  you  got. 


publishing  company.  The  press  will 
be  dismantled  in  September,  over¬ 
hauled,  then  installed  by  late  next 
year. 

*  *  * 

Affiliated  Publications  Inc.,  has 
announced  a  $20.6  million  program  to 
increase  press  capacity  at  the  Boston 
Globe. 

The  investment,  said  Globe 
publisher  William  O.  Taylor,  will 
expand  the  newspaper's  Billerica, 
Mass.,  satellite  printing  plant. 

The  expansion,  which  will  include 
another  Goss  Metroliner  offset  press 
and  on-line  inserting  equipment  for 
the  mailroom,  is  part  of  the  Globe’s 
recently  announced  plans  to  publish 
zoned  Sunday  editions  in  the  spring  of 
next  year.  The  new  editions  will  carry 
a  special  section  of  geographically 
targeted  editorial  and  advertising 
material. 

*  *  * 

The  Times,  a  Howard  Publications 
group  daily  serving  Hammond,  Ind., 
and  East  Chicago  (circ.  64,000),  has 
begun  work  on  new  offices  and  pro¬ 
duction  facilities  in  Munster,  Ind., 
that  will  include  new  offset  presses. 

At  an  estimated  cost  of  $8-10  mil¬ 
lion,  the  72,600-square-foot  plant  is 
being  built  by  Plante  Properties  Inc., 
Englewood,  Colo.  The  Times  will 
either  lease  or  purchase  the  building, 
expected  to  be  completed  by  fall  of 
1989.  A  new  Hammond  office  will 
also  serve  the  paper’s  North  Lake 
County  bureau. 
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Meet  our 
Advertising  and 
Promotion  Editor 

Debra  Gersh 


photo  by:  Sharon  Freedman 


“I  want  to  give  my  readers  something  different  than  what  they  read  in 
the  ad  trades  —  information  they  can  use,  written  specifically  for  news¬ 
papers.  To  me,  newspapers  are  an  important  information  and  com¬ 
munication  source  and  I  want  to  see  them  succeed.  I  like  to  think  that  my 
articles  act  as  a  conduit  for  innovative  marketing  and  advertising  ideas 
and  news  that  affects  the  industry.” 

Debra  Gersh  has  been  with  E&P  since  December  1985.  In  addition  to  covering  the  latest 
advertising  and  marketing  news,  she  also  writes  about  newspaper  research,  the  foreign 
media,  and  other  general  interest  topics.  Join  the  thousands  of  newspaper  professionals 
who  read  her  articles  every  week. 

To  receive  your  own  copy  of  E&P,  fill  out  and  mail  the  convenient 
bind-in  card  in  this  issue. 


EdHor  &  Pubfisher 

1 1  West  19lh  Street  •  New  York,  NY  1001 1  •  212  675  4380 
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She  discusses  ‘Living  With  a  Disability’ 

Syndicated  columnist  Dianne  B.  Piastre  started  her  popular  weekly 
feature  a  dozen  years  after  learning  she  had  multiple  sclerosis 


By  David  Astor 

Since  being  diagnosed  with  multi¬ 
ple  sclerosis  in  1974,  Dianne  B.  Pias- 
tro  has  started  two  businesses  and 
created  a  syndicated  column. 

“Having  a  disability  needn't  be  a 
tragedy,"  said  Piastro,  although  it 
took  her  eight  years  to  realize  this. 

But  it  didn’t  take  Piastro  nearly  that 
long  to  find  an  outlet  for  her  weekly 
“Living  With  a  Disability”  column. 
She  came  up  with  the  idea  for  the 
feature  in  1985  —  soon  after  starting 
to  use  a  wheelchair  —  and  subse¬ 
quently  submitted  it  to  the  L(>nf> 
Beach  (Calif.)  Press-Telef>ram. 

The  newspaper  was  about  to  pass 
on  the  column  when  members  of  the 
Long  Beach  disability  community 
met  with  Press-Telegram  editors  to 
ask  for  more  coverage  of  disabled 
issues.  The  paper  took  another  look  at 
Piastro's  feature,  and  began  running  it 
in  March  1986. 

“Living  With  a  Disability”  quickly 
drew  a  large  amount  of  reader  interest 
and  questions  —  over  609?  of  which 
came  from  nondisabled  people.  And 
Piastro  won  several  awards  from 
organizations  such  as  the  National 
Easter  Seal  Society  and  the  Long 
Beach-based  Disabled  Resources 
Center. 

!  Then  Piastro  began  seeking 
syndication  for  her  column,  and  the 
New  York  Times  Syndication  Sales 
Corporation  picked  it  up  this  spring. 
Client  papers  now  include  the  Cape 
Cod  (Mass.)  Times,  Cleveland  Plain 
Dealer,  Detroit  News,  Harrishnrf>, 
(Pa.)  Patriot-News,  Lakeland  (Fla.) 
Ledger,  and  Tuscaloosa  (Ala.)  News. 

Piastro  has  an  ambitious  goal  tor 
her  mostly  question-and-answer  fea¬ 
ture.  “1  hope  my  column  will  help 
change  the  way  people  with  disabili¬ 
ties  are  perceived  —  and  the  way 
people  with  disabilities  perceive 
themselves,”  she  declared. 

The  49-year-old  Californian  noted 
that  people  with  disabilities  desire 
“dignity  instead  of  pity,”  wish  to  be 
viewed  as  individuals  whose  disabili¬ 
ties  are  only  one  aspect  of  their 
selves,  want  to  be  an  integral  part  of 
society,  require  resources  to  help 
them  live  independently,  and  need  to 


Dianne  B.  Piastro 


have  input  into  matters  that  affect 
their  lives. 

Piastro  addressed  the  last  issue  in 
April  when  she  discussed  this  win¬ 
ter’s  protests  at  Gallaudet  University 
in  Washington,  D.C.  Writing  in  an 
essay  format  that  she  uses  occasion¬ 
ally,  Piastro  stated:  “Why  should 
deaf  people  be  in  control  at  Gallaudet 
University?  The  answer  is  at  the  very 
core  of  America’s  belief  in  an  individ¬ 
ual’s  right  to  self-determination.  Stu¬ 
dents  said  they  need  deaf  leaders  as 
role  models,  but  that’s  only  a  small 
part  of  it.  The  other  part  is  that  quali¬ 
fied  deaf  leaders  are  essential  because 
of  insight  and  understanding  gained 
from  a  deaf  person’s 
perspective  .  .  .  .” 

In  another  column,  Piastro  ran  a 
letter  from  a  disabled  woman  who 
was  afraid  her  relationship  with  a  non¬ 
disabled  man  would  end  because  of 
her  disability.  Piastro  answered: 
“When  you  think  about  it,  we  usually 
love  someone  for  their  uniqueness, 
not  for  their  similarity  to  others.  A 
disability  doesn’t  change  the  real  you. 
Nor  does  it  change  your  ability  to 
love.  But  your  fear  of  rejection  will 
continue  until  you  openly  accept  the 
reality  that  your  disability  is  part  of 
the  total  person  you  are  today  —  and 
that  is  the  same  person  the  man  in 
your  life  is  attracted  to.” 


Piastro  —  who  tries  to  keep  her 
column  “upbeat”  while  not  down¬ 
playing  how  serious  and  frustrating 
disabilities  can  be  —  writes  about 
accident-caused  physical  limitations, 
heart  disease,  strokes,  mental  disor¬ 
ders,  herpes,  and  more.  And  as  her 
column  title  indicates,  Piastro’s  focus 
is  on  living  with  these  disabilities 
rather  than  on  their  medical  aspects. 

In  addition  to  discussing  matters 
such  as  relationships,  sexuality,  and 
social  attitudes,  Piastro  talks  about 
pending  legislation,  political  candi¬ 
dates’  positions  on  disability  rights, 
jobs,  wheelchairs  and  other  equip¬ 
ment,  architectural  barriers,  traveling 
with  a  disability,  and  so  on. 

“I’m  on  the  phone  a  great  deal  of 
time  doing  research,”  said  Piastro, 
who  works  out  of  her  North  Holly¬ 
wood  home.  “My  phone  bill  can 
attest  to  that!” 

Piastro’s  650-  to  700-word  column 
also  frequently  lists  resources 
(including  addresses  and  phone  num¬ 
bers)  for  people  with  disabilities.  And 
Piastro  was  once  deluged  with 
responses  when  she  offered  warning 
notices  that  could  be  placed  on  the 
windshields  of  unauthorized  vehicles 
in  handicapped  parking  spaces. 

The  columnist  —  who  recently 
compiled  an  “Unhandicapping  Our 
Language”  guide  with  author/histo¬ 
rian  Dr.  Paul  K.  Longmore  —  also 
talks  about  word  usage  in  her  feature. 
Piastro  said  there  has  been  some 
recent  improvement  in  this  area  (the 
latest  Associated  Press  Stylehook,  for 
instance,  says  “use(s)  a  wheelchair” 
is  preferable  to  “wheelchair- 
bound”),  but  added  that  there  is  still  a 
long  way  to  go. 

Piastro  said  newspaper  coverage  of 
disability-related  matters  could  also 
use  some  improvement  in  both  quan¬ 
tity  and  quality.  As  a  matter  of  fact, 
the  April  ASNE Bulletin  stated:  “Dis¬ 
abled  readers  say  most  newspapers 
don’t  meet  their  information  needs.” 
One  reason  for  this,  Piastro  noted,  is 
that  very  few  disabled  people  write 
for  papers. 

The  Press-Telegram  and  New  York 
Times  Syndication  Sales  Corpora¬ 
tion,  believes  Piastro,  were  “a  little 
ahead”  of  their  time  in  taking  on  her 
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column. 

Movies  and  television,  continued 
Piastro,  are  doing  a  better  job  than 
newspapers  in  featuring  disabled  peo¬ 
ple  and  themes.  She  cited  Comin}’ 
Home,  Mask,  Children  of  a  Lesser 
God,  Gahy,  Promise,  Wisef^ny,  Knots 
Landing,  General  Hospital,  and  sev¬ 
eral  advertisements  as  examples. 

Piastro,  by  the  way,  was  the  only 
print  writer  to  receive  a  1987  Media 
Access  Award  —  the  disability  com¬ 
munity  “Oscar”  that  annually  honors 
a  number  of  people  from  films  and  tv. 

Perhaps  these  two  media  are  aware 
of  the  U.S.  Census  survey  reporting 
that  37.3  million  Americans  age  15 
and  over  have  difficulty  performing 
one  or  more  basic  physical  activities. 
And  when  family  and  friends  are 
added,  more  than  half  of  the  U.S. 
population  is  directly  or  indirectly 
affected  by  disabilities. 

“Almost  everyone  before  they  die 
will  experience  a  temporary  or  per¬ 
manent  disability  or  know  someone 
who  does,”  said  Piastro,  whose  read¬ 
ers  include  physical  therapists  and 
other  professionals  who  help  people 
with  disabilities. 

It  is  not  hard  to  ascertain  why  some 
newspaper  editors  have  difficulty 
dealing  with  the  disability  topic, 
according  to  Piastro.  They  might  con¬ 
sider  it  a  “doom  and  gloom"  subject, 
said  the  columnist,  who  also  noted 
that  “we  all  fear  what  we  don’t  under¬ 
stand.” 

Piastro  herself  had  a  very  hard  time 
dealing  with  the  news  that  she  had 
multiple  sclerosis.  “1  was  horrified, 
embarrassed,  and  ashamed,”  said 
Piastro.  “1  didn't  want  anybody  to 
know  about  it,  and  I  didn't  want  to 
know  anyone  else  with  a  disability.  It 
was  the  most  isolating  part  of  my 
life.” 

Piastro  added:  “[Now]  1  really  like 
the  person  I’ve  become.  1  wouldn't 
have  become  that  person  without  my 
disability.  It’s  a  very  important  part  of 
my  personality  —  but  not  the  only 
one.” 

It  took  Piastro  eight  years,  how¬ 
ever,  to  accept  her  disability.  Hope¬ 
fully,  she  added,  her  column  might 
help  other  people  reach  this  accep¬ 
tance  a  lot  sooner.  “Everyone  goes 
through  denial,”  Piastro  observed, 
“but  you  don't  need  to  do  it  for  eight 
years.” 

Born  in  Ohio,  Piastro  majored  in 
business  (and  also  studied  journalism 
and  English)  at  Ohio  State  Univer¬ 
sity.  She  moved  to  the  West  Coast  in 
1962,  and  later  worked  as  director  of 
operations  and  publications  for  Cali¬ 
fornia  Medical  Plans  —  a  San  Diego 
company  she  founded  with  her  former 
husband. 

Piastro  —  who  has  a  daughter 


Hammond 


Syndicate  offering  travel  package 


A  weekly  travel  package  is  being 
distributed  by  the  New  York  Times 
Syndication  Sales  Corporation  begin¬ 
ning  August  1 . 

“Way  to  Go!”  includes  three 
never-before-syndicated  features 
from  the  New  York  Times  Sunday 
travel  section:  “What's  Doing 
In  .  .  .  ,”  the  gastronomic  “Fare  of 
the  Country,”  and  a  weekly  first-per¬ 
son  essay. 

New  columns  written  specifically 
for  “Way  to  Go!”  include  Margo 
Hammond's  “Rooms  With  a  View," 
which  discusses  interesting  places  to 


Mara,  25,  and  a  son  Misha.  23  — 
started  the  Law  Proforma  company  in 
1982.  It  took  the  forms  corporate 
attorneys  used  on  a  daily  basis  and 
put  them  on  computer. 

In  1985,  Piastro  founded  Special 
Connections,  an  introduction  net¬ 
work  for  people  with  and  without 
(“we  didn't  discriminate!”)  disabili¬ 
ties.  She  served  as  its  director  until 
last  year. 

Piastro  also  worked  as  a  peer 
counselor  for  the  Southern  California 
chapter  of  the  National  Multiple 
Sclerosis  Society,  sits  on  the  board  of 
directors  of  the  Westside  Center  for 
Independent  Living  in  Los  Angeles, 
gives  speeches,  conducts  workshops, 
appears  on  radio  shows,  and  free¬ 
lances  for  magazines  and  newsletters. 

The  columnist  gets  through  the  day 
with  the  help  of  her  black  standard 
poodle  Varsity  —  a  certified  service 
dog  who  propels  Piastro's  wheelchair 
(“although  he  doesn't  do  too  well 
uphill!”),  picks  up  things,  and  per¬ 
forms  numerous  other  functions.  Pi¬ 
astro  also  drives  a  hand-controlled  car. 

Piastro  —  whose  hobbies  include 
reading,  gardening,  and  playing  ball 
with  Varsity  —  hopes  to  continue 
writing  “Living  With  a  Disability” 
into  the  indefinite  future.  “Every¬ 
thing  1  have  every  done  in  my  life,” 
she  said,  “has  come  together  with  this 
column.” 


stay;  Everett  Potter's  “Shopping 
Around,”  which  talks  about  what  to 
buy  and  where;  “America  on  Dis¬ 
play,”  which  is  comprised  of  book 
excerpts  focusing  on  unusual  U.S. 
museums;  and  William  Tomicki’s 
“Q&A.” 

Hammond,  39,  is  a  New  York  City 
resident  who  has  worked  as  an  edi¬ 
torial  assistant  at  Atlantic,  a  writer  for 
Variety  in  Rome,  writer/editor  for  the 
Washington  Star,  editor-in-chief  of 
the  Baltimore  Sun  Sunday  Magazine, 
writer/editor  for  the  Wall  Street  Joiir- 
(Continned  on  page  42} 


SHAPE  UP 
READERSHIP 


The  weighting  game.  Eating  for 
power.  You  name  it,  American 
Health  contributing  writer  Sheila 
Moramarco  will  cover  it  in  our 
weekly  Fitness  Forum.  Then  see 
how  pumping  iron  can  turn  your 
revenues  into  gold  by  ordering  our 
one-time,  25-feature  Food  and 
Fitness  special  feature  package,  too. 

Call  toll-free  800-445-4555  for  a  free 
sample  of  Fitness  Forum,  available 
in  our  HEALTH,  SPORTS,  WEEKLY 
FEATURES  and  THE  GOOD  LIFE 
packages.  Alaska,  California,  Hawaii 
and  Canada,  call  collect  (619) 
293-1818.  Get  the  package  that  ties 
up  readership  and  revenues. 

COPLEY 
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(Continued  from  pane  41) 
mil  Asian  Weekly,  and  a  free-lance 
travel  writer  for  publications  such  as 
the  Baltimore  Sun,  Chicago  Sun- 
Times,  Milwaukee  Journal,  News- 
day,  Seattle  Post-Intelli^encer, 
Mademoiselle,  Signature,  Travel 
Holiday,  and  Travel  &  Leisure.  The 
Wisconsin  native  earned  a  B.A.  in 
French  and  political  science  from 
Marquette  University  and  attended 
graduate  school  at  Johns  Hopkins 
University’s  School  of  Advanced 
International  Studies-Bologna  Center 
(Italy). 

Potter,  36,  has  written  articles  for 
publications  such  as  the  Chicago  Sun- 
Times,  Arkansas  Democrat,  Boston 
Globe,  Dallas  Times  Herald,  Tampa 
Tribune,  Washington  Post,  Ladies’ 
Home  Journal,  McCall’s,  New 
Woman,  and  Playboy.  The  N.Y.C. 
resident  —  who  has  authored  a  book 
of  poems  and  The  Best  of  Brazil  guide- 
book  (scheduled  for  December 
release  by  Crown  Publishers)  —  has 
visited  Asia,  the  Caribbean,  Central 
America,  Europe,  and  South  Amer¬ 
ica.  Born  in  Massachusetts,  Potter 
has  a  B.A.  and  M.A.  in  English  litera¬ 
ture  from  Boston  University  and  the 
University  of  Wisconsin/Madison, 
respectively. 

Tomicki,  47,  has  worked  as  vice 
president  of  Tiffany  and  Sotheby's, 
served  as  director  of  marketing  at 
John’s  Island  Resort  in  Florida,  and 
published  the  monthly  Entree  food 
and  travel  newsletter.  The  New 
Jersey  native  and  California  resident 
earned  a  B.A.  in  English  from  the 
University  of  Pennsylvania. 

Color  slides  and  black-and-white 
photos  are  part  of  the  package,  which 
has  been  sold  to  papers  such  as  the 
Dallas  Times  Herald,  Chicago  Tri¬ 
bune,  Houston  Chronicle ,  Ocala 
(Fla.)  Star-Banner,  Orange  County 
Register,  Riverside  (Calif.)  Press- 
Enterprise,  and  St.  Paul  Pioneer 
Press  and  Dispatch. 


Berry  and  Buchwald 

“Berry’s  World”  cartoonist  Jim 
Berry  of  Newspaper  Enterprise  Asso¬ 
ciation  and  columnist  Art  Buchwald 
of  the  Los  Angeles  Times  Syndicate 
were  among  five  American  humorists 
who  recently  visited  the  U.S.S.R. 

They  traveled  to  Moscow,  Lenin¬ 
grad,  Chernobyl,  and  Kiev,  and  met 
with  Soviet  humor  writers  and  car¬ 
toonists. 

Ten  “Berry’s  World”  panels,  a 
brief  Berry  bio,  and  a  self-caricature 
were  published  in  the  U.S.S.R.’s 


Buchwald  Berry 


widely  read  Abroad,  a  weekly  news¬ 
paper.  Berry  also  drew  cartoons  for 
three  other  publications,  and  was 
interviewed  on  Soviet  television. 

The  trip  was  arranged  by  the 
Washington,  D.C. -based  Workshop 
Library  on  World  Humor,  which 
invited  five  Soviet  humorists  to  the 
U.S.  last  year. 

‘Pogo’  getting  a  day 

The  75th  anniversary  of  Walt  Kel¬ 
ly’s  birth  will  be  marked  August  25  by 
Ohio  State  University,  whose  Library 
for  Communication  and  Graphic  Arts 
(LCGA)  houses  the  late  “Pogo”  cre¬ 
ator’s  papers. 

“Calvin  and  Hobbes”  creator  Bill 
Watterson  of  Universal  Press  Syndi¬ 
cate,  a  former  Ohioan,  will  make  a 
rare  public  appearance  to  give  the 
keynote  address.  But  the  cartoonist 
will  not  grant  interviews  or  sign  auto¬ 
graphs  at  the  event,  and  has  requested 
that  he  not  be  photographed. 

Also  appearing  will  be  Walt  Kelly’s 
widow  Selby,  an  animator  who  briefly 
continued  the  then-25-year-old 
“Pogo”  after  her  husband’s  death  in 
1973.  Selby  —  who  has  edited  four 
Simon  &.  Schuster  “Pogo”  books 
with  Bill  Crouch  Jr.  since  1982  (the 
latest  is  Pluperfect  Pogo)  —  will 
speak  and  give  a  slide  presentation. 

The  event  coincides  with  an  August 
1-September  9  display  of  Walt  Kelly 
materials  at  the  Philip  Sills  Exhibit 
Hall. 

LCGA  is  based  at  Room  147,  Jour¬ 
nalism  Bldg.,  242  W.  18th  Ave., 
Columbus,  Ohio  43210. 

In  other  news,  the  Walt  Kelly 
Estate  has  sent  out  a  press  release 
reporting  that  the  Pogo  character  has 
been  drafted  to  enter  the  presidential 
race  by  “critters  in  the  Okefenokee 
Swamp.” 

Pogo,  who  first  ran  for  President  in 
1952,  observed  that  the  race  will  be  a 
“picture’s  duel.  Which  candidate  will 
get  his  picture  in  front  of  the  public 
the  most?” 

Rowan  and  Marshall 

North  America  Syndicate  columnist 


Carl  Rowan  and  Thurgood  Marshall 
have  broken  off  their  deal  to  collabo¬ 
rate  on  the  Supreme  Court  justice’s 
autobiography,  according  to  USA 
Today. 

Marshall  reportedly  decided  he 
couldn’t  discuss  his  work  as  justice, 
and  Little,  Brown  felt  his  earlier 
career  as  a  noted  civil  rights  lawyer 
wasn’t  enough  for  a  book. 

Rowan  is  currently  writing  his  own 
autobiography,  which  is  due  out  next 
year  from  Little,  Brown. 

Competition  results 

Almost  1,000  youngsters  entered 
the  Museum  of  Cartoon  Art’s  13th 
Annual  Children’s  Cartoon  Contest. 

The  winners  were  Justin  Pressley 
of  North  Carolina  (eight  and  under 
category),  Amanda  Markham  of  New 
York  (1 1  and  under),  Robbie  Cron  of 
Pennsylvania  ( 14  and  under),  and  Zac 
Van  Note  of  New  Mexico  (17  and 
under). 

Their  cartoons  —  and  the  work  of 
other  contest  finalists  —  will  be  dis¬ 
played  at  the  Rye  Brook,  N.Y. -based 
museum  until  August  12. 

Competition  judges  included  King 
Features  Syndicate  cartoonists  Mort 
Walker  (“Beetle  Bailey”  and  “Hi  and 
Lois”),  John  Cullen  Murphy  (“Prince 
Valiant”),  and  Jerry  Dumas  (“Sam 
and  Silo”). 

Stark  makes  a  move 

Allan  Stark  has  joined  Universal 
Press  Syndicate’s  Andrews  and 
McMeel  publishing  company  as  sales 
manager  of  the  Oz  gift  and  stationery 
division. 

The  former  Universal  Midwest 
sales  representative  will  also  handle 
A&M  marketing  management  duties. 

Speaking  of  A&M,  the  Something 
Under  the  Bed  is  Drooling  collection 
by  “Calvin  and  Hobbes”  cartoonist 
Bill  Watterson  of  Universal  has  now 
topped  the  New  York  Times  “Advice, 
How-to  and  Miscellaneous”  paper¬ 
back  best-seller  list  for  about  four 
months. 

On  alcoholics  group 

Five  1 ,7()0-word  excerpts  from  Nan 
Robertson’s  Getting  Better:  Inside 
Alcoholics  Anonymous  (William 
Morrow)  are  being  offered  by  the  New 
York  Times  Syndication  Sales  Corpo¬ 
ration.  Three  sidebars  are  available, 
too. 

Robertson  is  a  Pulitzer  Prize-win¬ 
ning  New  York  Times  reporter. 
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it’sm 

aimme? 


Plenty! 


When  “Billy"  Shakespeare  wrote,  “What's  in  a  name? 

That  which  we  call  a  rose,  by  any  other  name  would cpiggpciPT  1 
smell  as  sweet”.  He  wasn't  thinking  about  trademarks. 

At  Editor  &  Publisher  magazine,  we  not  only  think  about^^^^^*^^™*^^^^^ 
trademarks,  we  write  about  them.  This  year  we  will  publish  our  sixth  annual  Trademark  issue  on 
December  3rd  with  special  pullout  section. 


THE  EDITORIAL  LINE-UP: 

•  “The  View  From  the  Desk  —  Proper  use  of  Trademarks" 

Len  Velenti,  Chief  Copy  Editor,  The  New  York  Daily  News 

•  “The  Price  of  Success  —  or  Improper  Advertising  Use  of  Trademarks" 

John  M.  Dunleavy,  Advertising  Operations  Manager,  The  New  York  Daily  News 

•  “Trademark  Owners  Relations  with  the  Press” 

Julius  Lunsford,  Jr.,  Jones,  Askew  &  Lunsford,  Attorneys  at  Law 

E&P  recognized  years  ago  the  desire  for  editors  and  copy-writers  to  write  professionally  and 
correctly  about  trademarks  and  decided  to  publish  an  annual  “Trademark”  section  the  first  issue 
of  December.  Since  that  first  edition  five  years  ago,  the  awareness  of  trademark  importance  has 
infiltrated  the  newspaper  world  and  the  general  public.  And  every  year  our  readers  look  forward  to 
the  next  Trademark  issue  and  the  informative  articles. 

Be  sure  your  company's  ad,  touting  and  clarifying  your  trademark,  is  in  this  section.  Remember, 
it's  your  trademark  —  protect  it.  We're  doing  our  part  to  inform  the  newspaper  industry  about 
trademarks,  make  sure  you  do  yours. 

Call  now  and  reserve  your  space  in  E&P's 
December  3rd  Trademark  Issue! 

Ask  for  Don  Parvin  at  212  •  675  •  4380 
Advertising  deadlines:  Space  —  November  15;  Material  —  November  21 


Ecfilor&Publislier 


11  West  19th  Street  •  New  York,  N  Y  10011  *212  675  4380 
FAX#  212  929  1259 


ABP 

ANR\ 


Classified  Advertising 


BENEFIT  FROM  OUR  VAST 
NEWSPAPER  AUDIENCE 


FEATURES 

AVAILABLE 


ANNOUNCEMENTS 


AUTOMOTIVE 


“YOUR  WHEELS,”  appearing  weekly  in 
the  L.A.  Times,  is  open  to  syndication. 
Q&A  auto  feature.  Write  for  samples: 
Ralph  Vartabedian,  375  Miramar,  Long 
Beach,  CA  90814. 


FREELANCE 


YOUR  READERS  and  advertisers 
deserve  more  than  canned  supple¬ 
ments.  Let  us  supply  you  with  fresh 
copy  written  just  for  your  market. 
Special  Sections,  9434  Kilimanjaro 
Rd.,  Columbia,  MD  21045,  (301) 
730-3679. 


“SENIOR  CLINIC”.  Specialist  Geriatric 
Medicine  writes  America's  only  health 
column  addressing  all  the  medical 
Issues  of  middle  life  and  better.  “Time¬ 
ly.  Incisive,  Excellent  Reader 
Response”  Rochester,  (NY)  Democrat  & 
Chronicle  (since  1982).  7th  yr.  Weekly, 
600  words.  Discounts  to  weekly  news¬ 
paper  groups.  Samples,  rates.  Frank 
Macinnis,  M.D.,  HFM  Literary  Enter¬ 
prises.  PO  Box  307,  Edmonton,  Alber¬ 
ta,  Canada  T5J  2J7  (403)  472-5555. 


“Around  Our  Place,"  a  500-word  week¬ 
ly  humor  column  syndicated  across 
Canada  since  1986,  is  now  available  in 
the  US  at  only  $5  a  week.  The  author, 
who  moved  to  a  small  town  after  20 
years  with  a  major,  metropolitan  news¬ 
paper,  covers  topics  that  will  delight 
your  readers,  taking  a  lighthearted  look 
at  everything  from  the  uncommon  cold 
to  auction  “junkies"  to  first  time  home 
ownership.  For  details  and  samples, 
contact  Springfall  Enterprises,  270 
Saint  Andrew  Street  E.,  Fergus,  Ontar¬ 
io,  Canada  NIM  IRl  (519)  843-5570. 


MOVIE  REVIEWS 


MINI  REVIEWS  (Cartoon  illustrated). 
Great  for  weekend  section  or  entertain¬ 
ment  pages.  Camera  ready.  Star  photos. 
Our  13th  year.  Cineman  Syndicate.  7 
Charles  Court,  Middletown  NY  10940; 
(914)  692-4572. 


READERIPROMOTIONS 


ARE  YOU  RAISING  YOUR  HOME 
DELIVERY  RATES?  If  so.  Church,  Rick¬ 
ards,  Whitlock  have  the  reader  game 
that  will  help  you  hold  your  circulation. 
This  is  a  proven  promotion.  Call  l-(800) 
323-0227.  In  Illinois  (312)  345-7500. 


ASTROLOGY  SELLS!  National  weekly 
Horoscope  feature.  Sponsor  pays  for  it. 
Brings  big  accounts.  Larry  White,  PO 
Box  717,  Manchester.  NH  0M05. 
(603)  623-7733. 


SCRAMBLR’... 

•  Builds  and  holds  circulation! 

•  Generates  ad  revenue! 

•  Boosts  Classifieds! 

Our  16th  year. 
SCRAMBLR', 1772  State  Rd. 
Cuyahoga  Falls,  OH  44223 
(216)  923-2397 
We  guarantee  results! 


BUSINESS  OPPORTUNITIES 


SMALL  DC-based  4  1/2-year  old  elec¬ 
tronic  news  feature  service  seeks  buyer 
or  investor.  (212)  619-5666. 


NEWSPAPER  APPRAISERS 


NEWSPAPER  APPRAISALS  for  estate 
planning,  tax,  partnership,  loan,  depre¬ 
ciation,  insurance,  corporate  and 
personal  worth.  Sensible  fees. 
Brochure.  Bolitho-Sterling  Newspaper 
Service,  Robert  N.  Bolitho,  4210  John¬ 
son  Drive,  Suite  lOOA,  Fairway.  KS 
66205  (913)  236-5400  or  James  C. 
Sterling,  PO  Box  492,  Bolivar,  MO 
65613  (417)  326-8700. 


COMPREHENSIVE  APPRAISALS 
rendered  in  confidence  with  care  for 
accuracy  and  detail.  Established 
reasonable  prices.  James  W.  Hall,  Jr., 
Jim  Hall  Media  Services 
PO  Box  1088,  Troy,  AL  36081 
(205)  566-7198 


NEWSPAPER  BROKERS 


Above  Average 
PERFORMANCE 
SYD  S. GOULD  &  COMPANY 
2111  Thomas  Drive 
Panama  City,  FL  32407 
(904)  234-1117 


BILL  MATTHEW  COMPANY  conducts 
professional,  confidential  negotiations 
for  sale  and  purchase  of  highest  quality 
daily  and  weekly  newspapers  in  the 
country.  Before  you  consider  sale  or 
purchase  of  a  property,  you  should  call 
(813)733-8053  daytime; 

(813)446-0871  nights: 
or  write  Box  3364,  Clearwater  Beach  FL 
33515.  No  obligation  of  course. 


BOLITHO-STERLING 
Brokers-Appraisers-Consultants 
Over  600  Newspaper  Sales 
ROBERT  N.  BOLITHO 
4210  Johnson  Drive,  Suite  lOOA 
Fairway.  KS  66205 
Office:  (913)  236-5400 
JAMES  C.  STERLING 
PO  Box  492,  Bolivar,  MO  65613 
(417)  326-8700 


Bruce  Wright-Media  Consultants 
27  Years  Publishing  Experience 
(916)  988-8959  -  PO  Box  910 
Orangevale  (Sacramento)  CA  95662 


Buyers  or  Sellers.  Contact  Dick  Briggs. 
No  obligation.  RICHARD  BRIGGr& 
ASSOCIATES,  Box  579,  Landrum,  SC 
29356,  (803)  457-3846. 


DEAN  WAITE 
Media  Services  Division 
Pat  Thompson  Company 
newspapers-shoppers-electronic  media 
4050  Columns  Drive,  Marietta,  GA 
(404)  953-0199 


Fournier  Media  Service  Inc. 
Appraisal»Brokerage*Consulting 
John  L.  Fournier  Jr. 

PO  Box  5789,  Bend,  OR  97708 
Office  (509)  786-4470 


GAUGER  MEDIA  SERVICE 
Box  643,  Raymond,  WA  98577 
Dave  Gauger  (206)  942-2661 
Newspapers  -  Shoppers  -  Trade  Journals 


NEWSPAPER  BROKERS 


JAMES  MARTIN  &  ASSOCIATES 
Suite  1000,  65  E.  State  Street 
Columbus,  Ohio  43215 
Phone  (614)  889-9747 
FAX  (614)  889-2659 


JAMES  W.  HALL,  JR. 
Newspaper 

Sales,  Appraisals,  Consultations 
Jim  Hall  Media  Services 
410  Elm  St.  Troy,  AL  36081 

(205)  566-7198 


J.F.  HICKS  MEDIA  SERVICE 
31  N.  Wyoming,  Buffalo,  WY  82834 
Jim  Hicks  (307)  684-5750 


JIM  WEBSTER  &  ASSOCIATES 
newspaper  sales  &  acquisitions 
8235  Douglas 
Dallas,  Texas  75225 
(214)722-3030  (918)  834-3876 


KARL  WRAY,  Newspaper  Broker 
2420  South  Ola  Vista 
San  Clemente,  CA  92672 
(714)  492-5241 


MEDIA  CONSULTANTS,  Inc. 
Serving  the  Southwest  for 
over  30  years. 

Robert  T.  Houk,  PO  Box  1584 
Tubac,  AZ  85646  (602)  398-9112 
Michael  D.  Lindsey,  PO  Box  1797 
Cheyenne,  WY  82003  (307)  638-2130 


MEL  HODELL,  Newspaper  Broker, 
PO  Box  2277,  Montclair,  CA  91763 
(714)  626-6440 


Pacific  NW  Newspaper  Associates 
Rod  Whitesmith,  (206)  892-7196 
Box  4487,  Vancouver,  WA  98662 


PHILLIPS  MEDIA  SERVICES 
Newspaper  Brokers — Consultants 
215  Mountain  Dr.,  Suite  101 
Destin,  FL  32541 

RUPERT  PHILLIPS  (904)  837-4040 


R.C.  CRISLER  &  CO. 

36  years  in  communication  sales 
Confidential  and  professional  service. 
Brokerage-Consultation-Appraisal 
Financial  Planning 
Contact  Gloria  Bushelman 
600  Vine  Street.  Suite  1708 
(Cincinnati,  Ohio  45202 
(513)  381-7775 


RICKENBACHER  MEDIA  CO. 
Rickenbacher  Media  is  owned  and  oper¬ 
ated  by  Ted  Rickenbacher,  a  4th  gener¬ 
ation  publisher  who  has  successfully 
published  21  daily  and  weekly  news¬ 
papers  over  the  past  29  years.  Having 
sold  them,  he  has  formed  Rickenbacher 
Media  to  assist  publishers  in  selling  high 
quality  newspapers  in  a  confidential 
and  professional  manner.  If  you  are 
considering  selling  or  acquiring  a  news¬ 
paper  property,  contact  Rickenbacher 
Media  at  PO  Box  792001,  Dallas,  TX 
75379.  Or  phone  (214)  380-9578. 


SHOPPER-NEWSPAPER  BROKER 
John  T.  Cribb  (406)  266-4223 
CRIBB  MEDIA  SERVICE 
Box  1220,  Townsend,  MT  59644 
Specializing  in  shopper  brokerage 

WAYNE  CHANCEY  CONSULTANTS 
PO  Box  86,  Headland  AL  36345 
(205)  693-2619 


NEWSPAPERS  FOR  SALE 


ACQUISITION  -  Opportunity  to  aquire 
over  10-year  old  group  of  controlled 
circulation  newspapers.  Substantial 
positive  cash  flow  with  gross  revenues 
in  excess  of  $5M.  (212)  619-5666. 


ALL  SET  lO  GO,  two  eastern  Long 
Island  weeklies,  38  years  in  business, 
second  class  circulation  6,000  paid, 
county,  town,  and  village  legals.  Gross 
250,000,  terms  available.  For  details 
call  Warren  (516)  567-7470. 


BLUE  RIDGE  MOUNTAINS  of  Virginia. 
Unopposed  long  established  weekly 
with  solid  advertising  base.  Includes  job 
shop  and  real  estate.  $50,000  cash 
down,  good  financing.  Send  resume  to 
Box  2641,  Editor  &  Publisher, 


COASTAL  resort  area  shopper,  grossing 
$400,000.  Profitable.  Please  write: 
BARRY  FRENCH,  Broker  -  Appraiser, 
Ashlawn  Road,  Assonet,  MA  02702. 


FOR  SALE  bi-weekly  newspaper  in 
Northern  Arizona.  $500,00(3  plus 
annual  sales.  Priced  to  sell  at  less  than 
one  time  annual  sales.  For  information 
call  (602)  687-3361  ask  for  Bob. 


METRO  WEEKLY  $1,000,000  gross 
10,000  pd.  3  Colorado  resort  monthlies 
grossing  $300,000  with  25%  cash 
flow.  Growing  trade  magazine 
$600,000  gross  20%  cash  flow.  Sever¬ 
al  weeklies  Zones  6  and  4.  Rickenba¬ 
cher  Media,  PO  Box  792001,  Dallas, 
TX  75379.  (214)  380-9578. 


NORTH  CENTRAL  FLORIDA  minority 
weekly  newspaper  grossed  $133,000 
last  year.  Good  cash  flow,  excellent 
potential.  Only  $40,000.  For  informa¬ 
tion  call  Bill  Ebersole,  (904) 
373-3583,  M.M.  Parish  &  Associates, 
Inc.,  Broker. 


PROFITABLE  SMALLTOWN  newspaper 
in  growing  coastal  northern  California 
community.  Good  living  in  excellent 
environment  for  right  couple.  Box  3118, 
Editor  &  Publisher. 


WEST  SUNBELT  weekly  near  city. 
Doubling  each  6  years.  Now  at  $270K. 
Will  carry  itself.  Terms  to  qualified 
buyer.  Box  2523,  Editor  &  Publisher. 


RETIRING  PUBLISHER  PAID  TAX  ON 
$140,000  net  last  year.  Net  over 
$100,000  for  several  years.  Cash  only, 
$300,000  firm.  Long  established  coun¬ 
ty  seat  weekly,  no  competition.  Other 
newspapers  also  available,  some  losing, 
some  profitable.  Low  down  payments, 
owner  financing  on  most.  Send  for  list. 
Bill  Berger,  Associated  Texas  Newspap¬ 
ers,  Inc.,  Austin,  TX  78703.  (512) 
476-3950. 


Highly  profitable  NEW  MEXICO  daily. 
Asking  $600,000  down,  needs 
publisher-owner  or  two  partners. 

Bob  Houk  (602)  398-9112. 

WEEKLY  FREE  circ.  Eastern  Long 
Island.  lOyrs.  old.,  with  or  without  Web 
plant.  Box  3003,  Editor  &  Publisher. 

WELL-ESTABLISHED,  growing  north¬ 
ern  New  England  weekly  in  beautiful 
four-season  recreation  area.  $175,000 
gross.  Box  3112,  Editor  &  Publisher. 
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Use  this  handy  order  form  to  order: 

1988  EDITOR  &  PUBLISHER  MARKET  GUIDE  (Published  Nov.,  1987) 
1988  EDITOR  &  PUBLISHER  YEAR  BOOK  (Published  April,  i988) 

Please  send  me: 

EDITOR  &  PUBLISHER  MARKET  GUIDE 
Exclusive  data  on  U.S.  and  Canadian  newspaper  markets. 

□  1988  Edition  $70  per  copy  □  Bulk  orders  5  or  more  $63.00  each  _ 

(U.S.  and  Canada)  $90  per  copy  outside  U.S.  &  Canada  Number 

EDITOR  &  PUBLISHER  YEARBOOK  -  Encyclopedia  of  the  newspaper  industry. 

□  1988  Edition  $70  per  copy  □  Bulk  orders  5  or  more  $63.00  each  _ 

(U.S.  and  Canada)  $90  per  copy  outside  U.S.  &  Canada  ^ 

Name  _  _ _ _  ^  . . Title _ 

Company  __  _ _ _  _  _  _ _  ^  _ 

Nature  of  Business _  _  _  ^ 

Address _  _ Ste./Apt.  _ 

City  _ _ _ _ State _  Zip _ 

Payment  must  accompany  Market  Guide  and  Year  Book  orders. 


New  York  State  residents  add  applicable  sales  tax. 


Enclose  this  card 
with  your  payment. 
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ANNOUNCEMENTS 

NEWSPAPERS  WANTED 

COMMUNITY  NEWSPAPER  group 
seeks  to  purchase  large  circulation 
weeklies  or  groups  of  weeklies.  Present 
management  given  option  to  remain. 
Write  Box  1951,  Editor  &  Publisher. 

PUBLICATIONS  FOR  SALE 

PUBLISHING  IN  PARADISE 
Established  Key  West  newspaper  group 
for  sale.  A  liberal,  pro-environment, 
leading  community  newspaper  commit¬ 
ted  to  preserving  the  quality  of  life  on 
this  tropical  island.  Sale  includes: 
lx  mo  newspaper,  2x  mo  entertainment 
guide  and  6x  year  self  tour-guide.  Call 
Rose  at  (305)  294-7588. 

ZONE  2.  Two  small  weeklies  &  job 
shop.  Profitable,  self  contained. 
$89,000  cash,  firm.  Box  3130,  Editor 
&  Publisher. 

PUBLICATIONS  WANTED 

Publisher  looking  for  paid  weekly  that 
can  pay  for  itself  and  still  be  profitable. 
Ken  Carr,  13616  Summer  Hill.  Mont¬ 
gomery,  TX  77356.  (409)  582-4512. 


INDUSTRY 

SERVICES 

CIRCULATION  SERVICES 

ANOTHER  PHONE  ROOM?  Not  really. 
Liman  Sales  has  a  circulation  director 
as  part  of  the  management  team.  "We 
care"  because  we've  been  there.  Refer¬ 
ences  available.  Frank  Rizzo.  Liman 
Sales  (518)  346-3034. 

DAILIES,  WEEKLIES,  NON-DAILIES. 
The  most  trusted  and  respected  circula¬ 
tion  professional  on  the  national  and 
international  level  (and  still  growing). 
KEVIN  S.  PAPPERT,  (313)  683-2963. 

LEVIS  SALES  SELLS!  The  finest  quality 
new  home  delivery  customers  via  tele¬ 
phone  sales  and  boy  crews,  national 
references,  for  action  call;  (201) 
966-5250. _ 

THE  PHONE  ROOM  INC. 

“Gold  Bond  Starts" 
International  References 
Call  Today.  (609)  783-6070. 

VER-A-FAST  CORPORATION 

1-800-327-8463 

WHEN  CIRCULATION  INCREASE  is 
important,  turn  to  the  experts:  Circula¬ 
tion  Development  Inc.,  the  country's 
most  experienced  newspaper  telemark¬ 
eting  firm.  Toll  free  1-800-247-2338. 

COMPUTER  CONSULTANTS 

CONFUSED  BY  DESKTOP  PUBLISH¬ 
ING:  Let  hands-on  newspaper  experi¬ 
ence  design  the  most  efficient,  produc¬ 
tive  system  for  your  publication. 
Complete  consulting  and  training. 
(301)  543-0868. 

CIRCULATION  SYSTEM  CONSULTANT 
Tom  Christian  (813)  931-3649. 

SERVICE  &  REPAIR 

ASSOCIATED  WEB 
TECHNOLOGY  INCORPORATED 
Web  Press  installation  service  and 
repair  training  and  start-ups.  Specializ¬ 
ing  in  Harris  and  Goss  presses. 

Larry  Welch,  Route  3,  Box  153,  Tuttle, 
OK  73089.  (800)  338-9656, 


EQUIPMENT 
&  SUPPLIES 


CAMERA  &  DARKROOM 

SQUEEZE  LENSES  for  SAU  TAB. 
Lens  repair/optimize.  Herb  Carlbom,  CK 
Optical,  213/372-0372,  PO  Box  1067, 
Redondo  Beach,  CA  90278. 

HAZARDOUS  WASTE  EQUIP. 

"SUPER"  48  X  48  Plastic  Pallets  for  55 
Gal.  Drums,  will  contain  up  to  12 
Gallons  of  overflow  or  leakage  of  your 
inks,  solvents  and  chemicals. 

KEEP  YOUR  FLOORS  CLEAN 
PDQ  PLASTICS  INC.,  (201)  823-0270 
PO  Box  1001  EP,  Bayonne,  NJ  07002 

_ MAILROOM _ 

GOOD  RECONDITIONED  Cheshire  and 
Kirk-Rudy  labeling  machines  with 
single  and  multiwide  label  heads  and 
quarter  folders.  Call  Scott  or  Jim.  (800) 
527-1668  or  (214)869-2844. 

MAILROOM 

We  have  all  types  of  belt  and  wire 
stream  conveyors 
Spare  parts  tor  stream  conveyors 
D.C.  &  A.C.  drive  conversions 
Roller  top  conveyors,  all  sizes 
Belt  conveyors,  all  sizes 
Bottom  wrappers  &  pacers 
257  Sta-Hi  stackers 
Baldwin  Count-O-Veyors  -104,  105, 
106,  108 

Signode  tying  machines 
Conveyor  wire 
Wire  pliers 

Mueller-Martini  inserter,  227  3  into  1 
Mueller-Martini  labeling  machine  &  1  4 
folder 

Northeast  Industries,  Inc, 

(213)  256-4791 

MAILROOM  EQUIPMENT 

STACKERS 

Hall  Monitor,  Sta-Hi  251  &  257 
IDAB  440,  Muller-Martini  259 

STRAPPERS 

Signode-MLIEE,  ML2EE,  MLN2&2A 
Ovalstrap  JP  80  Standard  &  Crosstie 

MISCELLANEOUS 
Stream  Conveyor-wire  and  belt 
Switches  and  stream  aligners 
Floor  conveyor-Roller  Top,  Belt,  Dock 
Pacers,  Bottom  wrap 

SYSTEMATION,  INC. 

(203)  675-9438  FAX  (203)  678-0437 

TABLETOP  ROLLER  CONVEYOR 
21'  7-1  2"x  5'3" 

22'  3/4"x  5’3" 

24'  6-l/4"x  5’3" 

16'  5-1/4”  (Telescopes 
to  22'2")  X  5'3” 

2'8"x  r6"  (Belt  Conveyor) 

7’8”  "T"  Conveyor  (2'6"  Branch) 

STRAP  MACHINES 
3  Ovalstrap  JP  80’s  (4  years  old) 

2  Signodes  MLNZ 
1  Strapex  Table  Top  Tier 

VORTEC  CURVE 
Hall  Motors  for  Conveyors 
Stream  Aligners 
Vertical  and  Horizontal  Hall 
Overhead  Conveyor 

MULLER  227  STACKER  MOTORS 

For  Prices  and  further  information,  call 
Dennis  Creamer  (919)  373-7188. 

TWO  108  COUNT-O-VEYORS,  two 
1985  signal  strappers,  Muller  227 
inserter,  2  pocket  more  pockets  avail¬ 
able.  (818)  709-1766. 


EQUIPMENT  &  SUPPLIES 

_ MAILROOM _ 

MULLER  227  inserters.  Several  avail¬ 
able  (818)  885-5995. 

Muller  inserters  available  now. 

WESCO  GRAPHICS 

Tel. (408)289-1400  Telex  172644 


MISCELLANEOUS 

ADVICE  TO  TURNKEY 
NEW  PLANT  or  UPGRADING 
Small  to  medium  newspapers;  typeset¬ 
ting  to  mailroom,  new  and  used  equip¬ 
ment.  Clients  have  saved  thousands.  20 
years  experience.  Robbie  Cunningham. 
PO  Box  588,  Pawleys  Island,  SCI 
29585.  (803)  237-4022. _ 

NEWSPRINT  FOR  SALE 

28-30  LB  NEWSPRINT  ROLLS  all  sizes 
BEHRENS  International 
485  E.  17th  St.,  Suite  400 
Costa  Mesa,  CA  92627-3265 
Telephone:  (714)  646-5565 

PHOTOTYPESETTING 

CG  7200  HEADLINER.  2  CG  4961.  2 
CG  2961,  2  CG  MDT  350,  Reader. 
Kodak  processor,  spare  parts.  All  $700. 
(505)  425-6796,  Chuck. 

For  sale:  AM  Varityper  equip.  2  Comp 
Set  4800  terminals.  1  Comp  Edit  5618 
terminal.  1  Comp'Edit  5900  typesetter, 
1  7100  processor.  Entire  package  for 
$20,000.  (207)  623-381  1.  John 
Maxwell,  Kennebec  Journal. 

For  sale:  Log  E  LD  24  film  processor. 
Automatic  developer  replenishment 
chiller  unit.  New  compressor  and  circu¬ 
lation  pump.  Please  call  Ed  McIntosh. 
Charlotte  Printing  Co.,  (813) 
629-2511. 


FACTORY  REMANUFACTURED 
TYPESETTING  EQUIPMENT 


Direct  from  Compugraphic 
Most  models  available 
Complete  systems  start  as  low  as  S7,495 
1-800-U-CALL-CG 


MOT'S  -  available,  7  with  format  option 
2  with  communications.  All  in  excellent 
operating  condition.  Purchase  as  many 
as  you  need.  $500  can  each.  Cali  Fred 
Runge  (613)  432-3655  (Renfrew. 
Ontario). 

MUST  SELL! 

AM  Varityper  Epics  6100  typesetter.  3 
Epics  314  terminals,  fonts.  Best  offer. 
Greg,  (617)  232-6841. 

USED  TYPESETTING  EQUIPMENT 
Nationwide  Brokers-10%  Sales 
Commission.  We  remove  the  risk  when 
buying  or  selling  between  individuals. 
Bob  Weber,  (216)  831-0480 


4-unit  Urbanite 

6-unit  Urbanite.  Both  available  now. 
WESCO  GRAPHICS 

Tel. (408)289-1400  Telex  172644 

GOSS  COMMUNITY  4-unit  1971  press 
complete,  weekly  closing  plant. 
Newman  International  (913) 
362-8888,  Telex  275257. 

GOSS  COMMUNITY  add-on's  complete¬ 
ly  rebuilt  with  warranties. 

6-Unit  Goss  Suburban 
4-Unit  Goss  Urbanite 
2-Unit  Newsking 
2-Unit  Mergenthaler 
Suburban  Add-on  unit  &  folders 
All  equipment  ready  for  immediate 
shipment, 

WESCO  GRAPHICS 

Tel. (408)289-1400  Telex  172644 


EQUIPMENT  &  SUPPLIES 


GOSS 

Goss  Urbanite  5  units. 

Goss  Urbanite  3  color  units. 

Goss  Urbanite  folders,  roll  stands, 
drives  and  accesories. 

Goss  Community  units,  folders. 

Harris  V-25,  5  units,  1978. 

Harris  folders,  roll  stands,  upper 
balloon  formers  &  drives. 

Harris  V25  upper  balloon  former 
Goss  S/C  folder. 

MISCELLANEOUS 
3  Cary  Flying  Pasters 
Urbanite  skip  slitter  upper  formers 
1  Guilmont  1,4  folder  and  trimmer 

WANTED:  Newspaper  presses  and 
accessories 

IPEC  INCORPORATED 
97  Marquardt  Drive 
Wheeling  (Chicago).  IL  60090 
(312)  459-9700  Telex  206766 

GOSS  COMMUNITY 
REBUILT 

Units-Folders-Parts 

GUARANTEED 

Press-Components 

Offset  Web  Sales,  Inc. 

73  N.  Sunset  Dr. 

Camano  Island  98292 
(206)  387-0097 
FAX  206-387-9090 

Goss  Suburban  1500  Series,  3  units, 
folder  14,1  2,  double  parallel  Cross 
Perf  sheeter.  Complete  press  or  indivi¬ 
dual  component. 

IPEC  INCORPORATED 
97  Marquardt  Drive 
Wheeling  (Chicago).  IL  60090 
(312)  459-9700  Telex:  206766 

HARRIS 

-NCH  400,  6  units.  1985,  22-3  4". 
-V-15D.  8  units,  JF-25.  JF-4.  1980 
-V-15A.  4  units 
GOSS 

-Cosmo.  5  units,  1982,  RTP's. 
-Urbanite,  10  units,  2  folders,  76  83. 
-Urbanite.  8  units.  2  folders 
-Urbanite,  6  units,  3C,  1  folder 
BELL-CAMP  INCORPORATED 
(201)  796-8442  Telex  130326 

The  proper  man 
understands  equity, 
the  small  man  profits. 
Confucius 


NEW  PC  SOFTWARE 
“PADCOM” 

Highspeed  Wire  Receiver 

Key  Features: 

•  Automatic  recovery  from 

a  Power  Failure 

•  Provides  a  Backup  for 
your  w  ire  service 

•  Sorts  files  to  different  directories 

•  Setup  is  menu  driven 

•  Categories  &  Service  Levels 
Selectable 

•  View  allows  scrolling,  copying. 

&  deleting 

•  Runs  in  standalone  mode 
(no  operator  required) 

•  Saves  files  to  floppy  or 
hard  disk  drives 

•  Fast,  efficient.  &  user  friendly 

CONTACT: 

E-Z  Electronics,  Inc. 


579  D.W.  Highway 
Merrimack.  NH  03()54 
(603)  424-4161 


EDITOR  &  PUBLISHER  for  July  30,  1988 


EQUIPMENT  &  SUPPLIES 


KING  PRESS 

Add-on  NK  units  stacked  or  floor  posi¬ 
tion,  as  is  or  recond. 

4  Unit  NK  with  KJ6  folder  1970 
4  Unit  NK  with  Kj6  1966, 
excellent  starter  press 

4  Unit  CK  with  KJ6  folder  60  HP 

GOSS 

Add-on  oil  lub.  Community  unit 

1  SC  1'2  &  14  page  folder  1975 

2  Unit  Community,  grease  lub. 

5  Unit  Community,  Community 
folder  1977 

11  Unit  Urbanite  U-664  with  roll 
stands  and  balloon  former  available 
April,  1989. 

HARRIS  COTTRELL 
1  Add-on  V-15A  ductor  unit 
5  Unit  V-15A  with  JF7  folder  1979 
or  JF15 

Add-on  V25  unit 

5-Unit  Harris  1660  installed  new  in 
1980 

MISC. 

Enkel  zero  speed  splicer,  Web  Special¬ 
ties  3-web  ribbon  deck 

CALL  US  IF  YOU  Ri:  COSSIDLK- 
L\'(;  SFLI.ISC  YOUR  RRFSS' 

INLAND  NEWSPAPER  MACHINERY 
CORPORATION 
Lenexa.  Kansas 

(913)492-9050  Tlx  42362 


PRESS 

Double  3-2  Goss  Imperial  folder 
Balloon  formers  C.O.  22-3  4" 

Goss  R.T.P.'s  40",  42” 

Goss  Mark  I  half  decks 

Goss  Mark  II  half  decks 

Goss  double  2:1  folder  C.O.  22-3.4” 

Goss  skip  slitters  all  cutoffs 

Goss  portable  ink  fountains 

Goss  Urbanite  units 

Hoe  skip  slitters  all  cutoffs 

Hoe  balloons  C.O.  22-3-4” 

Paper  roll  handling  track  &  roll  dollies 
We  stock  spare  parts  for  most  presses 
We  do  machinery  moving  and  erecting 
Northeast  Industries.  Inc. 

(213)  256-4791 


PRESS  EQUIPMENT 
18  Goss  Community 
units.  22-3/4"  $30,000  ea. 

1  4-hi  Goss  Community 

units,  22-3/4”  $240,000 

1  6-Web  S/C  Folders  $75,000 

2  8-Web  S/C  Folders 

(with  upper  formers)  $90,000  ea. 

VALLEY  PRINTERS,  16230  Filbert  St., 
Sylmar,  CA  91342.  (818)  362-7771. 


COMPLETELY  RECONDITIONED 

SCANNERS 


INC:  INSTALLATION,  TRAINING 
AND  WARRANTY 


NATIONWIDE  SERVICE 

SCANTRON  IX 
CALIF  [2131641-1622 
TEXA8  [612]  248-8106 

COMPLETE  DEMO  STUDIO 


EQUIPMENT  &  SUPPLIES 


NEWSPAPER  PRESSES 
22”  CUTOFF 

GOSS  Metro.  10  units,  4  decks,  3:2 
Goss  Metro,  5  units,  3  decks 
Goss  Urbanite,  10  units,  1979-82 
Goss  Suburban,  3  units  and  7  units 
Harris  1600,  12  units,  4  decks 
Solna  Distributor,  6  units,  3  decks 

22-3, '4”  CUTOFF 
Goss  Metro,  4  units,  1  deck 
Goss  Urbanite,  8  units,  3-color 
Goss  Urbanite,  7  units,  3-color 
Goss  Super  Suburban  1500,  8  units 
Goss  Suburban  1500,  6  units 
Goss  SC/Community,  6  units 
Goss  SC  Folder,  2  in  stock 
Harris  845,  5  units 
Harris  NC400,  5  units 
Harris  V-15A,  4  units,  continuous 
M.A.N.  UniMan  4/2,  5  units,  4  decks 
M.A.N.  UniMan  2/2,  8  units,  2  decks 
NewsKing,  6  units 
King  KJ8  half/quarter  folder 

SPLICERS 

Cary  FP  4045,  8  available 
Enkel  Model  2000 
Butler  4042-16,  2  available 

ONE  Corp/Atlanta 

(404)  458-9351  Telex  700563 

What  vve  obtain  too 
cheap  vve  esteem  too 
lightly:  it  is  dearness 
only  that  gives  every¬ 
thing  its  value. 
Thomas  Paine 

PRESS 

Make  your  old  R.T.P.’s  into  new 
Tension  panel  upgraded  to 
simplified  system 

Paster  panel  upgraded  to  Goss  digital 

Northeast  Industries,  Inc. 

(213)  256-4791 

SHOW  PIECE 

Harris  N-1650,  R.H.  unit  as  seen  at 
ANPA  Tech  for  sale.  Completely  rebuilt. 
Cylinders,  vibrators,  fountain  rolls,  etc. 
New  cylinders,  oearers,  high  precision 
SKF  main  bearings.  Ready  to  slip  in  or 
add  on. 

*  125  horse  power  motor  for  Harris 
press,  low  time.  Call  Burt,  Press  Time 
International,  (401)  348-8683.  Will 
install,  available  now. 


TURNKEY  QUOTATION  1969-72 
23-9/16  cut-off 

2  lO-units  Goss  Mark  Two  press  lines 
consisting  of 

lO-unit  90  degrees  stagger 
6  color  humps  13  and  10  side 

3  to  2  double  imperial  folders  with 
balloon  formers,  skip  slitters  on  lower 
and  upper  formers  pneumatic  controls 

42”  Goss  auto  pasters  with  the  latest  in 
electronics  transition  and  tension.  If 
required  the  real  arms  can  ue  replaced 
providing  capacity  for  45-inch  rolls. 

COLOR  CAPABILITY  provides  process 
color  to  every  section  and  double  truk 
color  to  all  center  spread  sections. 

These  excellent  modern  press  lines  are 
offered  exclusively  by  PRINTING 
PRESS  SERVICES  INTERNATIONAL. 
Whatever  you  may  require  for  your 
present  press  lines,  give  us  a  call. 
U.S.A.  (iail  Bob  Clawges 
Tel:  216  441  1730  (Cleveland) 

Fax:  216  883  8724 
U.K.  Call  Dick  Walne 
Tel:  0772  797050  (Preston) 

Fax:  0772  717611 
AUSTRALIA  Call  Keith  Saunders 
Tel:  61  8  356  7883  (Adelaide 
Fax:  61  8  353  5493 


EQUIPMENT  &  SUPPLIES 


TRADE-IN  PRESSES  FOR  SALE 

2-Unit  Color  King  w  KJ6  folder,  doing 
commercial  book  work 
8-Unit  Color  King  (1982)  w  KJ8  folder, 
upper  former  and  KJ6  folder  w  gluer 
and  autolobe 

6-Unit  News  King  w  KJ6  folder(1977) 

2- Unit  News  King  w/KJ4  folder  (1969) 
4-IJnit  News  King  W/KJ6  folder  (1977) 
1-Color  King  KJ6  folder,  rebuilt,  with 

press  drive 

3- Unit  Goss  Community 
6-Unit  Goss  Community 

3- Unit  21  1/2”  Atlas  press,  2yrs.  old 

4- Unit  Web  Leader  w/8  web  folder,  20 
IPH  (1979) 

6-Unit  Web  Leader  w/8  web  folder,  20 
IPH  (1979) 

1 -Quadra-Color  unit  (1980) 
f-Cole  1/4  pg.  folder  and  3-knife 

4-Ebway  splicers 
Baldwin  count-o-veyors 

WEB  PRESS  CORPORATION 
Midwest  office  (816)  931-5291 
4200  Pennsylvania,  Ste.  210 
Kansas  City.  MO  641 1 1 
Contact:  Terry  Morton 


'V-22  HARRIS 

3  add-on  Ductor  units  can  be  seen 
running.  Contact:  Don  Catherman 
(504)  522-6144. 


WINDMOELLER  HOELSCHER  FLEXO 
4  -  Units  and  3  half  decks 
1  -  Double  Goss  3:2  folder 
4  -  Automatic  Goss  RTP's 
23  9.16"  cut-off  and  available 
mid-1989.  Installed  new  in  1984  and 
looks  and  runs  like  new. 

Inland  Newspaper  Machinery  Corp. 
(913)  492-9050  Tlx  42362 


HELP 

WANTED 


ADMINISTRATIVE 


AD  DIRECTOR  The  Daily  News  Leader, 
an  aggressive  18,500  daily,  has  an 
excellent  opportunity  for  a  highly  moti¬ 
vated  individual  to  direct  our  ad.  depts. 
Successful  candidate  will  have  3-5  yrs. 
of  documented  sales  management  and 
staff  development  exp.  We  offer  a  full 
benefit  package  and  advancement 
opportunities  within  the  Multimedia 
organization.  Send  resume  and  salary 
history  to  Gen.  Mgr.,  Daily  News  Lead¬ 
er,  PO  Box  59,  Staunton,  VA  24401. 


HELP  WANTED 


ADMINISTRATIVE 


Associate  Publisher  -  National  chain  of 
specialty  papers  seeks  associate 
publishers  to  head  metro-wide  editions. 
Start-ups  &  established.  Commissions 
&  profit-sharing.  Send  resume  to  SSNI, 
8169  Webster,  Denver,  CO  80003  or 
call  (303)  421-8171. 

ASSISTANT  EXECUTIVE  DIRECTOR 
New  York  Press  Association  has  an 
immediate  opening  for  key  manage¬ 
ment  position.  Assisting  in  all  aspects 
of  internal  management  and  member 
services.  Preferred  experience:  news¬ 
paper,  managerial,  office  automation. 
Send  resume,  current  references  and 
complete  salary  history  to  Director,  New 
York  Press  Association,  Executive  Park 
Tower,  Albany,  NY  12203. 


Editor  &  Publisher 

Classified  Advertising 
(212)  675-4380 


I  BOOK  PUBLISHER 

The  Sporting  News  seeks  an  exper¬ 
ienced  individual  to  direct  the 
company's  book  operations.  Will  be 
responsible  for  program  development, 
manuscript  acquisitions,  and  marketing 
strategies;  oversee  company's  existing 
book  activities;  develop  new  markets. 
Successful  candidate  will  have  a  mini¬ 
mum  of  five  years’  book  publishing 
experience;  proven  ability  to  meet 
budgets  and  deadlines  and  to  increase 
profitability  of  book  publishing.  Must  be 
exceptional  leader  and  demonstrate 
ability  to  manage  and  develop  staff. 
Send  resume  and  salary  history  to:  Char 
Strahinic,  Director  of  Hum.an  Resour¬ 
ces,  1212  N.  Lindbergh  Blvd.,  St. 
Louis,  MO  63132. 


BROWARD  COUNTY 
CIVIL  SERVICE  OPPORTUNITY 
Airport  manager-Public  information. 
Salary  $38,500-$53,900  per  year. 
This  position  is  the  public  relations  offi¬ 
cial  of  the  aviation  department  and  is 
responsible  for  establishing  and  main¬ 
taining  a  working  relationship  with  the 
news  media  and  preparing  and  distri¬ 
buting  all  news  releases  and  informa¬ 
tional  materials. 

Requires  graduation  from  an  accredited 
4-year  college  or  university  with  major 
course  work  in  journalism  or  mass 
communications;  and  6-years’  experi¬ 
ence  in  news  media  communications; 
or  any  equivalent  combination  of  train¬ 
ing  and  experience. 

Official  applications  must  be  received 
by  the  Broward  County  Personnel  Divi¬ 
sion  by  5;00  PM  August  12,  1988. 
Official  applications  and  additional 
information  may  be  obtained  from  the 
Broward  County  Personnel  Division, 
115  S.  Andrews  Ave.,  Ft.  Lauderdale, 
FL  33301.  Phone  (305)  357-6444. 
EOE.  M  F/H. 


Electronic  Makeup  Group-System  Supervisor 

Newsday,  one  of  the  fastest  growing  newspapers  in  the  U.S.,  has  an 
opening  for  a  supervisor  on  the  electronic  makeup  staff.  Hours  are 
5:00  p.m.  to  midnight,  but  the  applicant  must  be  flexible  and  avail¬ 
able  for  weekend  shifts.  Atex  system  management  experience, 
format  writing,  and  ability  to  write  option,  exchange  and  sort  control 
files  a  must.  If  you  are  able  to  create  and  edit  programmables,  have 
experience  setting  up  and  trouble  shooting  on  portable  and  desktop 
PC's,  have  good  communication  skills,  are  able  to  interface  with 
users  and  write  documentation  on  news  procedures,  and  are  inter¬ 
ested  in  working  in  a  challenging  and  stimulating  environment, 
please  send  resume  to:  B.J.  Sanchez,  Newsday,  Long  Island,  NY 
11747.  EOE  M/F. 
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HELP  WANTED 


ADMINISTRATIVE 


NEWSPAPER  MANAGERS 
Are  you  running  a  small  weekly  profitab¬ 
ly?  Are  you  bright,  honest,  hard¬ 
working?  Looking  for  an  opportunity  to 
grow?  Our  weekly  group  needs  you  now. 
Contact  Julie  Hamlin,  Personnel  Dir., 
James  Newspapers,  Box  269,  Norway, 
ME  04268,  (207)  743-7011. 

NEWSPAPER  GENERAL  MANAGER 
Three  to  five  years  management  experi¬ 
ence  needed  for  northern  California 
publication.  Emphasis  in  advertising 
and  marketing,  P  &  L,  small  business 
operations.  Strong  leadership  abilities 
with  excellent  people  skills.  Please 
send  resume  and  salary  expectations  to 
Box  3120,  Editor  &  Publisher. 


PUBLISHER  of  large  three-day-a-week 
newspaper  near  Nashville,  TN,  Circula¬ 
tion  10,000.  Named  best  newspaper  in 
its  class  last  year  by  TPA.  You  will  be 
responsible  for  day-to-day  operation, 
budget  preparation  and  profitability. 
Excellent  salary,  bonus  and  benefits. 
Send  resume  to:  VP-CEO,  Newspaper 
Div.,  Box  8167,  Savannah,  GA  31412. 


The  ultimate  result  of 
protecting  men  from  the 
effects  of  their  folly 
is  to  fill  the  world 
with  fools. 
Herbert  Spencer 


PUBLISHER  GENERAL  MANAGER 
The  mini  Media  Company  at  the  Univer¬ 
sity  of  Illinois  in  Urbana-Champaign 
seeks  an  experienced  manager  to  be 
responsible  for  operations  of  the 
company  and  its  4  operating  units. 
Available  immediately.  Experience  with 
publishing  is  a  must,  and  a  familiarity 
with  radio  is  desirable.  The  IMC 
publishes  I  he  Daily  lllini  newspaper. 
The  lllio  Yearbook,  Illinois  Technograph 
magazine,  and  operates  radio  station 
WPGU-FM.  The  IMC  is  a  not-for-profit 
corporation,  with  gross  revenues  in 
excess  of  $1  million  annually,  and 
occupies  its  own  building.  The  company 
operates  independently  of  the  universi¬ 
ty.  The  publisher  is  responsible  for  all 
operations  including  budgeting,  plan¬ 
ning,  contract  negotiations,  supervising 
a  full-time  professional  staff  of  14,  and 
a  part-time  student  staff  of  more  than 
200.  Competitive  salary  and  benefits. 
Qualified  applicants  should  respond 
with  letter  of  application  and  resume 
that  includes  3  references  to:  Dr. 
Robert  Gieselman,  Search  Committee 
Chair,  Room  100  English  building,  608 
S.  Wright  St.,  Urbana,  IL  61801.  (217) 
333-1006.  To  insure  full  considera¬ 
tion,  applications  should  be  received  by 
September  1,  1988.  AA/EOE. 


ADVERTISING 


RETAIL  MANAGER 

Excellent  opportunity  for  aggressive, 
people-oriented  manager  to  join  award¬ 
winning  32,000  P.M.  newspaper  that 
has  developed  more  than  twenty 
publishers  for  our  growing  group  of 
community  newspapers.  Send  resume 
to  William  A,  Kirkland,  Jr.,  Publisher, 
The  Daily  Progress,  PO  Box  9030,  (Jhar- 
lottseville,  VA  22906. 


Take  a  GIANT  step... 

Place  a  Positions  Wanted  ad 
in  E  &  P.  Write: 

E&P  Classified  Advertising 
11  West  19th  St. 

New  York,  NY  10011 


HELP  WANTED 


ADVERTISING 


ADVERTISING  SALES.  Seeking  an 
experienced  advertising  salesperson 
with  a  proven  track  record.  Excellent 
salary  and  benefits.  Send  cover  letter 
and  resume  to  James  Pulliam,  Advertis¬ 
ing  Manager,  Kalamazoo  Gazette,  401 
South  Burdick  Street,  Kalamazoo,  Ml 
49003,  Equal  Opportunity  Affirmative 
Action  Employer. 


ADVERTISING  SALES 
Immediate  opening  in  Charlotte.  NC. 
for  an  aggressive  advertising  salesper¬ 
son  with  a  proven  track  record  to  handle 
major  retail  accounts  in  a  competitive 
market.  Excellent  sales  and  presenta¬ 
tion  skills  required.  College  degreee 
preferred.  Salary  commensurate  with 
experience  plus  excellent  company 
benefits.  Send  resume,  salary  history 
requirements  to:  Personnel  Services 
Manager,  The  Charlotte  Observer,  600 
S.  Tryon  St.,  Charlotte,  NC  28202. 
EOE/M  F. 


ADVERTISING  MANAGER  with  7-paper 
weekly  group.  Unusual  opportunity  for 
sales  person  with  management  skills. 
Write:  Hanes  Byerly,  1000  Armory  Dr., 
Franklin,  VA  23851. 


ASSISTANT  CLASSIFIED 
ADVERTISING  MANAGER 

Due  to  internal  growth,  Maine's  largest 
newspapers  are  looking  for  an  assistant 
classified  advertising  manager  to  work 
with  our  classified  advertising  staff. 
This  manager  must  be  a  take-charge, 
self-starter  who  can  handle  the  respon¬ 
sibility  for  training,  directing,  and  moti¬ 
vating  the  voluntary  sales  staff. 

Candidates  must  have  solid  experience 
in  newspaper  classified  advertising 
sales;  excellent  communications  and 
interpersonal  skills  and  must  be  compu¬ 
ter  literate. 

We  offer  a  starting  salary  in  the  lower 
$30's,  excellent  fringe  benefits  and  the 
outstanding  livability  of  Southern 
Maine,  with  the  Portland  Press  Herald, 
Evening  Express  and  Maine's  Sunday 
Telegram. 

Qualified  applicants  should  submit  a 
letter  of  application  and  resume  in 
confidence  to: 

Guy  Gannett  Publishing  Company 
Attn:  Personnel  Department 
PO  Box  1460 
Portland,  ME  04104 
Equal  Opportunity  Employer 


CLASSIFIED  TELEPHONE 
SALES  MANAGER 

We  are  one  of  the  fastest  growing  news¬ 
papers  in  the  fastest  growing  area  of  the 
country.  Located  in  the  Atlanta  area, 
the  Gwinnett  Daily  News  is  seeking  an 
experienced  telephone  sales  manager. 
Candidates  must  be  experienced  in 
modern  classified  telephone  systems, 
possess  leadership  skills,  planning  abil¬ 
ities  and  be  able  to  create  and  imple¬ 
ment  sales  development  programs. 

We  are  a  member  of  The  New  York 
Times  Regional  Newspaper  Group  and 
offer  exceptional  career  potential.  Inter¬ 
ested  candidates  should  send  a  resume 
and  summary  letter  tO:  Van  Esselstyn, 
CAM-Gwinnett  Daily  News,  PO  Box 
1000,  Lawrenceville,  GA  30246. 


CLASSIFIED  AD  MANAGER 
Excellent  career  opportunity  in  growth 
market  of  sunny  Arizona  for  an  exper¬ 
ienced,  aggressive  classified  manager 
strong  in  telephone  sales,  training,  staff 
motivation  and  new  business  develop¬ 
ment  for  staff  of  55.  Daily  combined 
circulation  of  142,000,  Sunday 
165,000.  We  offer  excellent  salary, 
bonus  and  benefit  package.  Send 
resume  to  Cathy  Davis,  Advertising 
Director,  Tucson  Newspapers,  Inc.,  PO 
Box  26887,  I  ucson,  AZ  85726. 


HELP  WANTED 


_ ADVERTISING _ 

CLASSIFIED  ADVERTISING  MANAGER 
We're  a  45,000  7-day  daily  in  a  highly 
competitive  market  and  are  looking  for 
an  aggressive,  self-starter  to  direct  our 
classified  department. 

Candidate  must  be  a  take-charge  indivi¬ 
dual  who  can  train  and  motivate  an 
aggressive  sales  staff,  and  who  has  a 
strong  classified  background.  Proven 
success  in  directing  a  telemarketing 
department  is  a  plus. 

We  offer  an  excellent  compensation  and 
benefits  package  and  lots  of  room  for 
career  growth.  Send  resume  to  Steve 
Roszczyk,  Marketing  Director,  Tribune 
Chronicle,  240  Frankin  St.  SE,  Warren. 
OH  44482. 


Busy  Manhattan  office  seeks  clerk  in 
Classified  Advertising  Department.  The 
ideal  candiate  must:  type  40  wpm.,  be 
a  good  speller,  be  industrious,  be  able 
to  meet  deadlines,  and  have  a  clear, 
pleasant  phone  manner.  Interesting 
work  using  CRT.  New  York  City  area 
residents  only.  Send  resume  to  Box 
1234,  Editor  &  Publisher. 

CLASSIFIED  MANAGER 
Position  available  to  head  classified 
department  of  a  70,000  daily  in  Zone 
4.  Extensive  classified  sales,  supervis¬ 
ory,  leadership,  management,  training 
and  classified  computer  operation  skills 
a  must.  Send  cover  letter,  resume,  job 
references  and  salary  history  to  Box 
3117,  Editor  &  Publisher. 


CLASSIFIED  INSIDE 
SALES  SUPERVISOR 
The  Journal  Times,  a  36.000  daily 
newspaper  in  Southeastern  Wisconsin 
is  seeking  an  advertising  supervisor. 

We  are  looking  for  a  strong  leader  who 
is  goal-oriented  and  possess  exception¬ 
al  communication  and  people  skills. 
The  inside  sales  supervisor  is  responsi¬ 
ble  for  four  full  time  ad-visors  who 
handle  both  private  party  and  commer¬ 
cial  advertising,  and  two  part  time  expe¬ 
diters  who  are  reponsible  for  obituary 
and  legal  notices  along  with  a  variety  of 
clerical  functions. 

The  individual  we  are  looking  tor  must 
be  able  to  train  and  further  develop  a 
staff  in  making  cold  calls  and  in  deve¬ 
loping  there  existing  accounts.  In  addi¬ 
tion  candidates  must  possess  a  strong 
customer  orientation,  have  VDT  experi¬ 
ence  and  be  able  to  handle  a  variety  of 
tasks  simultaneously. 

Compensation  includes  salary, 
monthly  bonus  plan  and  full  benefits 
package.  Send  resume,  cover  letter  and 
salary  requirements  by  Friday.  August 
12th  to: 

Human  Resources  Department 
JOURNAL  TIMES 
212  Fourth  Street 
Racine,  Wl  53403 
Equal  Opportunity  Employer 


CLASSIFIED  ADVERTISING  MANAGER 
For  20.000-circulation  Iowa  daily  and 
Sundav.  Looking  for  someone  able  to 
motivate  others,  coordinate  efforts  of 
phone  staff  and  perform  outside  sales. 
Planning  skills  and  news  ideas  valued. 
Experience  in  classified  preferred. 
Benefits  as  good  as  opportunity.  Send 
resume  to  Jan  Jaeger,  Employee  Rela¬ 
tions  Manager,  The  Hawk  Eye,  PO  Box 
10,  Burlington,  Iowa  52601. 

DISPLAY  AD  SALESPERSON 
Tired  of  the  rat  race?  Come  to  Wyoming 
where  the  living  is  great.  Aggressive, 
experienced  salesperson  needed. 
Contact  Publisher,  Northern  Wyoming 
Daily  News,  Box  508,  Worland,  WY 
82401. 


SALES  (Telemarketing)  MGR. 
for  classified  advertising  phone  dept, 
with  large  weekly  publication.  Send 
resume  to:  Publisher,  Dollar  Saver 
Publications,  37365  Centralmont  PL, 
Fremont,  CA  94536. 


HELP  WANTED 


ADVERTISING 


RETAIL  ADV.  MANAGER 
We  are  seeking  an  experienced  success- 
oriented  Retail  Adv.  Mgr.  to  direct  an 
8-member  retail  staff  on  a  27,000  daily 
newspaper  in  a  central  Maine  college 
town.  Strong  sales  and  management 
background  a  must.  Base  salary  high 
$20's  plus  monthly  incentives. 
Outstanding  fringe  benefits  package 
combined  with  Maine's  desirable  qual¬ 
ity  of  life  and  outdoor  recreational 
opportunities.  Reply  in  strict  confi¬ 
dence,  detailing  educational  back¬ 
ground  and  salary  requirements,  tO: 
Cindy  D.  Stevens.  Personnel  Mgr., 
Central  Maine  Morning  Sentinel,  25 
Silver  Street,  Waterville,  ME  04901. 


_ ART/GRAPHICS _ 

ART  DIRECTOR 

Are  you  ready  to  lead  the  BEST  news¬ 
paper  art  department  in  the  country  to 
new  levels  of  achievement?  Send 
resume  and  slides  to:  Mark  Wigginton, 
AME/Graphics,  San  Jose  Mercury  News, 
750  Ridder  Park  Drive.  San  Jose.  CA 
95190. 


ARTIST  WANTED 

We're  looking  ahead  to  a  redesign  and 
new  offset  presses.  Need  an  artist  adept 
at  illustration,  charts  and  graphs,  Mac. 
Four  years  experience  preferred. 
Contact:  Jeff  Bredenberg,  AME 
Graphics,  Wilmington  News  Journal, 
PO  Box  nil,  Wilmington,  DE  19899. 
(302)  573-2081. 


PHOTO  LAB  DIRECTOR 
We  are  looking  for  a  photo  lab  director 
to  be  responsible  for  monthly  budgets 
and  expenses,  purchasing  of  supplies 
and  repair  and  maintenance  of  color 
and  B&W  equipment  in  a  lab  serving  1 5 
photographers  and  1  lab  tech.  Experi¬ 
ence  in  maintaining  Wing-Lynch 
processors,  continuous  print  processors 
needed,  as  well  as  thorough  knowledge 
of  B&W,  E6  and  C41  processes  and 
equipment.  Fast  processing  of  both 
B&W  and  color  material  on  deadline  a 
must.  Other  duties  include  set  up  and 
operation  of  portable  darkroom  and 
working  with  editors,  reporters,  photo¬ 
graphers.  accountants,  purchasing 
agents,  salesmen  and  contractors.  5 
years  of  newspaper  experience 
required.  Send  letter,  resume  and  refer¬ 
ences  tO:  Mark  Wigginton,  AME 
Graphics,  San  Jose  Mercury  News,  750 
Ridder  Park  Drive,  San  Jose,  CA 
95190.  No  phone  calls  please. 


_ ARTEDITORIAL _ 

EXPERIENCED  ARTIST  COPYWRITER 
The  Times-Picayune  of  New  Orleans  has 
an  immediate  opening  tor  a  person 
experienced  in  graphic  design,  illustra¬ 
tion.  layout,  and  the  production  of 
camera  ready  mechanicals.  Writing 
assignments  will  include  promotional 
copy  for  print  and  broadcast  Must  be 
able  to  take  projects  from  inception 
through  all  phases  to  completion.  Must 
be  able  to  work  independently  as  well  as 
enjoy  working  as  a  member  of  the  team. 
Submit  resume  and  samples  of  recently 
published  works  to  Personnel  Manager, 
Attn:  Artist  Copywriter;  The  Times- 
Picayune,  3800  Howard  Ave.,  New 
Orleans,  LA  70140.  An  equal  opportun¬ 
ity  employer  M  F. 


CAMERA  ROOM 

EXPERIENCED  CAMERA  PERSON 
Full-time  with  a  working  knowledge  of 
halftone  techniques,  two  color  stripping 
and  platemaking.  Ideal  applicant  will 
have  two  years  or  more  experience,  be 
able  to  handle  deadlines  calmly  and 
able  to  provide  good  references. 
Premium  wages  based  on  experience. 
Contact  Chris  Eddings,  North  Shore 
Weeklies,  (508)  356-5141. 
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HELP  WANTED 


CIRCULATION 


CIRCULATION  MANAGER 
We  are  an  8,000  circulation  Zone  5 
daily  with  companion  shopper  looking 
for  an  experienced  leader  to  join  our 
management  team.  Offering  competi¬ 
tive  salary  plus  bonus  combined  with 
excellent  benefits  package  and  profit 
sharing  plans.  Excellent  market.  Please 
send  your  resume  including  salary 
history  to  Box  3084,  Editor  & 
Publisher. 


CIRCULATION  MANAGER 
We  offer  an  unusual  opportunity:  small 
Zone  2  daily  will  pay  big  paper  salary  for 
the  talent,  experience  to  fix  this  prob¬ 
lem:  population  growing  rapidly,  news¬ 
paper  not  growing  at  all.  Need  a  three 
year  commitment.  Send  resume  to  Box 
3094,  Editor  &  Publisher. 


CIRCULATION  SALES  and  PROMO¬ 
TIONS  MANAGER  needed  for  Zone  6 
newspaper.  Circulation  builder  wanted. 
Great  opportunity  for  motivated  mana¬ 
ger  who  can  develop  programs  for 
increasing  circulation  through  tele¬ 
phone,  crew  and  carrier  sales.  Proven 
experience  needed.  Good  working  envi¬ 
ronment  plus  salary  and  benefit  pack¬ 
age.  Reports  to  circulation  director. 
Send  resume  to  Box  3099,  Editor  & 
Publisher. 


CIRCULATION  MANAGER 
10,000  daily  Zone  5.  Must  be  exper¬ 
ienced  in  all  phases  of  circulation. 
Many  benefits,  fast  growing  communi¬ 
ty.  Send  resume  and  salary  require¬ 
ments  to  Box  3104,  Editor  &  Publisher. 


CIRCULATION  MANAGER  needed  on 
17,000  daily  newspaper  and  17,000 
TMC.  Must  have  at  least  5  years  experi¬ 
ence  and  be  knowledgeable  in  all 
aspects  including  ABC  and  TMC  distri¬ 
bution.  Good  benefit  package.  In  a  love¬ 
ly  city  with  excellent  school  disrict. 
Write  Otto  Wick,  Midland  Daily  News, 
124  S.  McDonald,  Midland,  Ml  48640. 


CIRCULATION  SALES  MANAGER 
Zone  2,  100,000  daily  in  prestigious 
chain  seeking  aggressive  individual  to 
take  charge  of  inside  crewing,  telemark¬ 
eting  and  carrier  sales.  Must  have 
proven  track  record.  Send  resume  and 
salary  requirements  to  Box  3110, 
Editor  &  Publisher. 


CIRCULATION  MANAGER 
Fast-growing,  Zone  5,  daily  newspaper 
needs  an  aggressive  circulation  mana¬ 
ger.  Must  have  a  working  knowledge  of 
Collier-Jackson  circulation  system  and 
youth  carrier  delivery  practices.  Send 
resume  to  Box  3122,  Editor  & 
Publisher. 


CIRCULATION  MANAGER  needed  for 
small  Missouri  daily  to  reorganize  distri¬ 
bution  system  and  to  establish  strong 
promotion  and  sales  efforts.  Good  posi¬ 
tion  for  no.  2  person  wanting  to  shine. 
Send  resume  and  salary  history  to  Box 
3123,  Editor  &  Publisher. 


HELP  WANTED 


CIRCULATION 


CIRCULATION  MANAGER 
Shirt-sleeve  manager  for  60,000  plus 
daily/Sunday  at  a  Zone  2  union  shop. 
Candidate  should  possess  organization¬ 
al  and  leadership  skills.  Experience  in 
home  delivery  and  single  copy  equally 
important.  Good  promotional  and  sales 
know-how  a  definite  plus.  Should  have 
2  to  5  years  managerial  experience.  The 
right  person  will  be  compensated  hand¬ 
somely.  Send  resume  and  salary  history 
to  Box  3086,  Editor  &  Publisher. 


HOME  DELIVERY  MANAGER 
The  Post-Star  is  seeking  an  aggressive 
hands-on  manager  to  supervise  5 
district  managers  in  a  growing  market. 
The  successful  candidate  should 
possess  strong  people  skills,  and  have 
the  ability  to  train  and  motivate  our 
current  district  manager  force.  Candi¬ 
date  should  also  have  a  proven  track 
record  with  a  minimum  of  3  years 
management  experience.  The  position 
reports  directly  to  the  Circulation  Direc¬ 
tor.  We  offer  an  excellent  starting  salary 
and  bonus  program  along  with  a 
complete  benefit  package.  Interested 
candidates  should  send  a  cover  letter 
and  resume  along  with  references  and 
salary  history  to:  The  Post-Star,  Attn: 
William  Sara,  PO  Box  2023,  Glens 
Falls,  NY  12801, 


REGIONAL  SALES  MANAGER 
TELEPHONE  SALES 
The  leader  in  newspaper  circulation 
telemarketing  seeks  a  self-starting  sales 
manager.  Promotion  to  regional  position 
and  vice  presidency  within  first  year. 
Ideal  candidate  will  have  3  to  5  years 
experience  in  circulation  or  telephone 
sales  and  the  ability  to  call  on  top  circu¬ 
lation  executives.  Travel  a  must,  reloca¬ 
tion  possible.  All  replies  kept  confiden¬ 
tial,.  Send  resume  and  earning  require¬ 
ments  to:  Dick  Levis,  Levis  Sales,  Inc., 
4  Lincoln  Place,  Madison,  NJ  07940. 


COMPUTER  TECHNOLOGY 

COMPUTER  SERVICES  MANAGER 
Due  to  the  rapid  expansion  of  our 
computerized  operations,  we  require  a 
highly  motivated,  organized  individual 
to  take  charge. 

This  is  a  newly  created,  challenging 
position  which  will  require  the  ability  to 
shape  and  manage  in  a  dynamic 
24-hour  newspaper  publishing 
environment. 

Ideal  candidate  will  have  a  Bachelor's 
degree  and  5  to  10  years  experience  in 
design,  development  and  implementa¬ 
tion  of  computer  based  systems. 
Management  experience,  MIS  exposure 
and  excellent  interpersonal  communi¬ 
cations  skills  are  necessary.  Exposure  to 
a  publishing  environment  would  be 
helpful,  but  is  not  mandatory.  We  offer 
competitive  compensation  including  a 
comprehensive,  company  paid  benefits 
package.  Please  send  resume,  includ¬ 
ing  salary  history  to:  Syracuse  News¬ 
papers,  PO  Box  4915,  Syracuse,  NY 
13221,  Att:  Linda  Hennessey, 


HELP  WANTED 


DATA  PROCESSING 


COMPUTER  SYSTEMS  ANALYST 
Challenging  position  available  in  the 
exciting  East  Bay  area  of  San  Francisco. 
Individual  responsible  for  planning  and 
scheduling,  processing,  assisting 
computer  users  and  programming. 
Minimum  2  years  experience  on 
HP3000  computer  with  COBOL  prog¬ 
ramming  skills.  Send  resume  and  salary 
requirement  to  Ginny  Bull,  Alameda 
Newspaper  Group,  PO  Box  5050, 
Hayward,  CA  94540. 


_ EDITORIAL _ 

20,000  PM  seeking  a^ressive  journal¬ 
ist  for  city  editor  slot.  Editing  and  layout 
experience  a  must.  Send  resume  and 
clips  to  J.  McCullough.  News-Tribune, 
426  Second  St,,  LaSalle,  IL  61301. 


AGGRESSIVE  AWARD-WINNING  twice 
weekly  community  newspaper  on  Cali¬ 
fornia's  beautiful  and  growing  central- 
coast  seeks  hard-working,  enterprising 
reporter  to  cover  two  cities,  some 
features  and  general  assignments.  Two 
years  experience  required.  Camera 
skills  and  dependable  car  needed.  Send 
resume  and  clips  tO:  Jerry  Bunin,  Five 
Cities  Times  Press  Recorder,  PO  Box 
460,  Arroyo  Grande,  Ca  93420. 


ASSISTANT  CITY  EDITOR 
120,000  circulation  Colorado  daily 
seeks  highly  motivated  applicant  tor 
possible  future  openings.  We  want  the 
kind  of  people  who  demand  more  from 
themselves  than  the  boss  requires.  We 
want  to  build  an  even  better  newspaper, 
and  we  need  hard-working  team  play¬ 
ers.  Candidates  should  have  experience 
working  with  reporters,  and  a  good 
handle  on  all  the  details  that  make  even 
the  cop  briefs  read  crisply.  We  stress 
understandable  writing  and  people- 
oriented  reporting.  Send  resume  and 
samples  of  rough  drafts  and  your  edited 
versions  of  stories  to  Jim  Bishop,  City 
Editor,  Colorado  Springs  Gazette  Tele¬ 
graph,  PO  Box  1779,  Colorado  Springs, 
CO  80901. 


ASST  MANAGING  EDITOR 
Chance  for  reporter  with  3-5  years 
experience  to  become  no.  2  editor  on 
10,000  daily.  401K  savings  plan. 
Salary  $350-$400  wk.  Resume  to 
Managing  Editor,  News  Journal,  PO  Box 
1689,  CLovis,  NM  88101. 


BEAUTY  EDITOR 

for  woman's  magazine.  Need  exper¬ 
ienced  person  who  can  produce  beauty, 
exercise  and  makeover  pages  with  flair 
and  originality.  Excellent  salary  and 
benefits.  Apply  with  resume  and  clips. 
Box  3109,  Editor  &  Publisher. 


BUSINESS  WRITER  -  Wanted  at  the 
Lansing  State  Journal.  Top  pay,  great 
opportunity  tor  advancements  with  a 
Gannett  newspaper.  Send  resume  and 
clips  to  Tom  Callinan,  Editor,  Lansing 
State  Journal,  120  East  Lenawee,  Lans¬ 
ing,  Ml  48919. 


COPY  EDITOR  sought  by  Waterbury 
(Conn.)  morning  paper.  Experience  in 
editing,  headline  writing  and  layout 
required  for  this  fast-paced  but  chal¬ 
lenging  job  nights.  Send  resume  to 
Robert  D.  Veillette,  Managing  Editor, 
The  Republican,  389  Meadow  St., 
Waterbury,  CT  06722. 


COPY  EDITOR 

New  Hampshire's  largest  newspaper 
has  night  copy  desk  openings.  Starting 
pay  $33,00(j  plus,  with  excellent  bene¬ 
fits.  Two  years'  daily  newspaper  desk 
experience,  proven  editing  and  layout 
ability  essential.  Send  resume,  refer¬ 
ences  and  clips  tO:  C.  Perkins,  Manag¬ 
ing  Editor,  The  Union  Leader,  PO  Box 
780,  Manchesto,  NH  03105, 


HOME  DELIVERY  MANAGER 

The  Vindicator,  a  90,000  evening,  140,000  Sunday  publica¬ 
tion  in  Youngstown,  Ohio,  is  looking  for  a  Home  Delivery 
Manager.  Applicants  should  be  experienced  in  all  aspects 
of  circulation  with  a  minimum  of  three  years  management 
experience.  This  manager  will  direct  twenty  full-time  district 
managers.  Send  resume  and  salary  requirements  to:  C. 
Edward  Powell,  Circulation  Manager,  PO  Box  780.  Youngs¬ 
town,  Ohio  44501.  All  responses  held  in  confidence.  No 
phone  calls. 


HELP  WANTED 


EDITORIAL 


COPY  EDITORS:  Award-winning  metro 
seeks  aggressive,  creative  copy  editors 
for  news  desk.  Opportunity  to  learn, 
grow  in  dynamic  city,  3  years  experi¬ 
ence  preferred;  layout  ability  a  plus. 
Send  resume,  clips  to  Jim  Smith, 
Executive  News  Editor,  Cincinnati 
Enquirer,  617  Vine  St.,  Cincinnati,  OH 
45201.  A  Gannett  newspaper. 


COPY  EDITOR 

A  great  opportunity  for  a  rare  commodi¬ 
ty.  If  you  have  two  years  desk  experi¬ 
ence  on  a  small  daily  or  large  weekly, 
edit  instead  of  just  read  copy,  know 
layout  and  write  crisp  heads,  we  offer 
immediate  challenge,  a  door  to  future 
advancement  and  a  top  salary.  Not 
everybody  can  work  for  us.  Just  the 
best.  Send  resume,  clips,  references  to; 
Terrence  M.  Brennan.  Editor,  The 
Mercury,  Hanover  &  King  Sts.,  Potts- 
town,  PA  19464. 


COPY  EDITOR 

120,000  Colorado  daily  seeks  applic¬ 
ants  for  copy  desk.  We  want  people  who 
are  proud  of  being  the  last  line  of 
defense,  who  know  and  use  the  style- 
book,  and  who  have  a  flare  for  writing 
headlines.  Send  samples  of  your  best 
headlines  and  print  out  showing  what 
you've  done  with  copy  at  your  current 
job.  Applicants  need  at  least  three  years 
experience  on  a  daily.  Write  to  Jim 
Bishop.  City  Editor,  (Colorado  Springs 
Gazette  Telegraph,  PO  Box  1779, 
Colorado  Springs,  CO  80901. 


COPY  EDITOR 

Award-winning  30,000,  midwest  AM 
daily  seeks  versatile  copy  editor  to  work 
on  our  fully  paginated  news  desk. 
Desire  solid  editor  who  works  fast  and 
clean  under  deadline  pressure  and  who 
can  quickly  assemble  graphics  and 
design  pages  with  some  flare:  We'll 
teach  you  pagination  on  Harris'  new 
8300  system.  Direct  inquires  to  Gary 
Marx,  News  Editor,  The  Southern  Illi¬ 
noisan,  PO  Box  2108,  Carbondale,  IL 
62902. 


CREATIVE  EDITOR  needed  to  breathe 
new  life  into  tired  product.  Small  daily 
in  beautiful  resort  area  of  northen 
Michigan  offers  outdoor  lifestyle  and 
advancement  within  growing  media 
company.  Call  Rip  (616)  627-7144. 


CREATIVE  GRAPHIC  NEWS  ARTIST 
With  at  least  3  years  of  solid  newspaper 
experience  to  join  fast-paced  staff  in 
competitve  market.  A  strong  working 
knowledge  of  the  Macintosh  required. 
Great  offset  printing!  Send  resume  and 
non-returnable  samples  of  work  tO:  Jerry 
Lundwall,  Graphics  Director,  Denver 
Post,  650  15th  St.,  Denver,  CO  80202, 


EDITING  AND  REPORTING  opportuni¬ 
ties  available  with  suburban  Richmond, 
VA  newspaper  group,  165,000  circ.  If 
you're  the  best  at  editing  or  writing  and 
love  community  journalism,  write  Jeff 
Byrd,  Suburban  Newspapers  of  VA,  PO 
Box  1249,  Glen  Allen,  VA  23060. 


EDITOR  for  7,000  circulation  county 
seat  weekly  newspaper  and  1,300  circ. 
sister  paper.  Staff  of  four.  Salary  and 
benefits.  Send  credentials  to  Allegan 
County  News  &  Gazette.  PO  Box  189, 
Allegan,  Ml  49010. 


EDITOR 

We  are  a  growing,  12,000  AM  6-day, 
family-owned  daily,  seeking  a  take- 
charge  editor  to  run  our  news  operation. 
This  is  a  career  opportunity  in  a  good 
small  town.  Full  fringes,  good  salary, 
excellent  working  conditions  and  an 
award-winning  staff.  Send  full  resume 
to  Robert  Lind,  General  Manager, 
Somerset  Newspapers,  Inc.,  PO  Box 
638,  Somerset,  PA  15501. 
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EDITOR 

For  Appaloosa  Journal,  an  international 
4/C  horse  magazine.  Must  be  a  skilled 
writer,  photographer  and  administrator 
with  a  strong  interest  in  horses.  News 
writing  background  preferred.  Send 
resume  and  salary  history  tO:  Darrell 
Dodds,  Executive  Secretary,  Appaloosa 
Horse  Club,  Inc.,  PO  Box  8403, 
Moscow,  ID  83843. 


EDITORIAL 

Not  just  a  job--a  relationship 
A  lot  of  staff  writers  have  been  buying 
houses!  They  feel  creatively  challenged 
and  sensitively  managed,  and  they’ve 
committed  themselves  to  working  as 
part  of  our  growing,  super-skilled  team 
of  full-time  staff  authors  who  create 
best-sellers  (250,000  first  printing  is 
typical)  for  the  leading  publisher  of 
health  books  in  the  world-Prevention 
Magazine  Health  Books.  Would  you  like 
an  opportunity  to  have  a  thriving  editor¬ 
ial  career  in  a  non-urban  environment 
that’s  only  two  hours  from  New  York  and 
Philadelphia?  Would  you  like  to  work  for 
a  company  that  cares  enough  about  you 
to  have  a  no-smoking  policy  and  a 
company  fitness  center?  Promotions 
and  special  assignments  have  created 
three  openings-so  send  your  best  writ¬ 
ing  samples  (no  application  considered 
without  them)  and  resume  in  confi¬ 
dence  to  William  Gottlieb,  Editorial 
Director,  Rodale  Books,  33  E.  Minor 
St.,  Emmaus,  PA  18098. 


EDITORIAL  WRITER.  7-day,  44,000 
independent  paper  concentrates  on 
local  and  state  issues.  Hard-hitting,  no 
sacred  cows.  You  can’t  find  a  better 
place  to  live.  Send  resume  and  3  clips 
tO;  Edward  D.  Casey.  Executive  Editor. 
The  Capital.  PO  Box  911,  Annapolis, 
MD  21404. 


EXECUTIVE  EDITOR 
For  outstanding  small  daily  on  the  move 
in  central  Florida.  Experienced  person 
with  strong  journalism  skills  and 
management  background  needed  to 
work  with  talented  staff  of  sixteen  in  a 
growing  market.  If  you  are  a  hands-on 
editor  who  wants  to  be  part  of  an 
expanding  newspaper  with  aggressive 
goals,  apply  with  resume  to  Box  3106, 
Editor  &  Publisher. 


EXPERIENCED  EDITOR  to  coordinate 
business  feature  section  as  Special 
Reports  Editor  at  award-winning  weekly 
business  journal  in  the  midwest.  Need 
highly  motivated  individual  with  the 
ability  to  understand  a  wide  variety  of 
business  news  and  the  drive  and 
communications  skills  to  develop 
contacts  and  resources  in  the  communi¬ 
ty.  Seeking  a  self-starter  with  strong 
planning  and  organization  skills.  Send 
resume  and  writing  samples  to  Box 
3128,  Editor  &  Publisher. 


EXECUTIVE  EDITOR  for  70M  East 
Coast  suburban  daily  and  Sunday. 
Prize-winning  paper  seeks  people- 
oriented  editor  to  use  research  and  hard 
work  to  take  us  into  the  21st  century. 
Benefits  include  401(k).  Box  3068, 
Editor  &  Publisher. 


Expansion  and  promotion  at  The  Boston 
Herald  has  created  openings  for  NEWS, 
FINANCIAL  and  SPORTS  copy  editors. 
If  you  have  a  minimum  of  three  years’ 
experience,  if  your  editing  is  second  to 
none,  it  you  can  design  pages  and  write 
heads  that  sing  we’d  like  to  hear  from 
you.  The  Boston  Herald  is  an  EOE.  No 
phone  calls,  please.  Write  to; 

George  Kindel 
Assistant  Managing  Editor 
The  Boston  Herald 
1  Herald  Square 
Boston.  MA  (12106 


FEATURES  EDITOR 
for  national  woman’s  magazine.  Must 
have  several  years  experience  in  similar 
position  on  magazine  or  newspaper. 
Successful  applicant  will  be  brimful  of 
story  ideas  and  able  to  inspire  staff  to 
produce  clear,  bright,  scintillating 
copy.  Excellent  salary  and  benefits. 
Send  resume  and  clips  to  Box  3108, 
Editor  &  Publisher. 


FINANCIAL  REPORTER 
Crain  Communications  Inc.,  a  leading 
publishing  company  with  70  year's 
experience  producing  business,  trade 
and  consumer  newspapers  and  maga¬ 
zines,  seeks  real  estate  finance  and 
investment  reporter  for  high  frecuency 
newspaper  based  in  New  York  City. 
Business'  financial  journalism  back¬ 
ground  required  and  daily  newspaper 
experience  preferred.  Familiarity  with 
Wall  Street  and  investment-grade  real 
estate  a  plus.  Send  resume,  three  best 
clips  and  salary  history  requirements  tO: 
PENSIONS  &  INVESTMENT  AGE, 
Kevin  McCullough,  Personnel,  Crain 
Communications  Inc.,  220  E.  42nd 
St.,  New  York,  NY  10017-5806.  EOE 
M  PH 


FOOD  WRITER  tor  newspaper  that’s 
proud  of  its  upscale  food  pages  and 
wants  to  continue  publishing  top  quality 
full-color  food  section.  Writing  skills, 
knowledge  of  nutrition,  interest  in 
people  and  gourmet  cooking.  Resume 
and  samples  to  Steve  Pappas,  Execu¬ 
tive  Editor,  News  Journal,  PO  Box  431, 
Daytona  Beach,  FL  32015. 

F  T  ASSOCIATE  EDITOR  for  fast  paced 
biweekly  news  magazine  for  New  York’s 
physicians.  Min.  required  2  years. 
Strong  editing  rewrite  experience.  Abili¬ 
ty  to  work  well  with  reporters.  High  20s. 
Send  resume:  The  New  York  Doctor 
Magazine,  HE.  36th  St.,  8th  Floor, 
New  York,  NY  10016. 


GREAT  EYE 

That’s  what  we  need  in  the  person  who 
will  lay  out  pages  and  plan  imaginative 
ways  to  present  information  and 
graphics.  Ideal  candidate  will  have  copy 
editing  experience  and  fast,  creative 
layout  skills.  Familiarity  with  a  Mac 
would  be  useful.  Experience  is  essential 
for  this  hands-on  postion  on  our  night 
desk. 

COPY  EDITOR 

We  need  a  first-rate  headline  writer  with 
strong  language  skills;  someone  who 
isn’t  afraid  to  be  aggressive  with  copy. 
Experience  in  a  variety  of  desk  positions 
would  be  helpful  on  this  fast-paced, 
overnight  news  operation. 

Both  jobs  offer  opportunity  for  advance¬ 
ment.  This  is  a  7-day  Gannett  newspap¬ 
er  1  hour  from  New  York  City.  Send 
resume  and  samples  of  your  work  to 
Charles  Nutt.  Executive  Editor,  The 
Courier-News,  PO  Box  6600,  Bridgewa¬ 
ter.  NJ  08807. 


FREELANCE  WRITERS  sought.  Long 
Island,  NY  agency.  Write  for  variety  of 
educational  programs.  Excellent  pay, 
limited  time  commitments.  Send 
resume  and  areas  of  expertise  to:  Box 
3125,  Editor  &  Publisher. 


INTERNATIONAL  NEWS  AGENCY 
Seeks  reporter  for  its  Beijing  bureau. 
Experience  in  English-language  media, 
preferably  wire  service,  essential.  Must 
read  Chinese,  speak  Mandarin  fluently. 
Working  knowledge  of  French  a  plus  but 
not  essential.  Contact  Claude  Moisy  or 
Philippe  Gustin  at  (202)  293-9380. 


MAGAZINE  EDITOR 
The  Anchorage  Daily  News  seeks  some¬ 
one  with  well  developed  writing  and 
editing  talent  and  a  vision  to  make  our 
Sunday  magazine  among  the  top  in  the 
country.  Ours  is  a  small  but  lively  maga¬ 
zine  supported  by  award-winning  photo 
and  art  staffs  and  anxious  to  explore 
Alaska’s  best  stories.  We’re  looking  for 
an  energetic  person  with  fresh  ideas 
who  can  carry  us  forward  as  editor  and  a 
regular  writing  contributor.  Seven  years 
journalism  experience  minimum.  Send 
resume,  work  samples,  salary  history, 
and  a  letter  telling  why  you  should  be 
considered  to:  R.  Shinohara,  C  0 
Personnel,  Anchorage  Daily  News,  PO 
Box  149001,  Anchorage,  AK 
99514-9001. 


MAGAZINE  EDITOR 
Experienced  pro  to  head  staff  of 
Philadelphia  based  national  business 
magazine.  Seeking  dynamic  individual 
who  is  looking  for  new  challenges  and 
ready  to  relocate  in  the  East.  Salary 
commensurate  with  experience,  plus 
profit  sharing  &  benefits.  Send  resume, 
clips  &  salary  requirements  to:  North 
American  Pub.  Co.,  Personnel,  401  N. 
Broad  St.,  Philadelphia.  PA  19108. 


MANAGING  EDITOR  for  Florida  daily. 
Must  have  successful  experience  as 
managing  editor  or  editor  with  daily  of 
30,000  circulation  or  more.  Send 
resume  to  Box  3113,  Editor  & 
Publisher. 


NEWS  EDITOR 

25,000  PM  seeks  all-around  section 
editor  who  is  at  home  with  wire,  local 
and  feature  news.  The  successful  candi¬ 
date  will  be  precise,  creative  and  a  team 
player  with  first-rate  head-writing,  copy¬ 
editing  and  layout  skills  We’re  fast- 
paced  and  are  located  in  highly  compe¬ 
titive  southeastern  New  England  Mark¬ 
et.  Salary  range  $24,000  to  $28,000; 
excellent  benefits  package,  if  you  have 
the  skills  and  ambition  to  join  a  consis- 
tant  winner  of  New  England  general 
excellence  awards,  send  resume  and 
work  samples  to:  Ned  Bristol,  Managing 
Editor,  The  Sun  Chronicle,  Box  600, 
Attleboro,  MA  02703.  This  new  posi¬ 
tion  will  be  filled  by  Sept.  1st. 


NEWS  EDITOR  for  Virginia  PM  daily. 
Experience  in  directing  reporters,  edit¬ 
ing,  layout  required  for  paper  that  puts 
top  priority  on  local  coverage.  Send 
resume  and  samples  to  Ginny  Wray, 
Martinsville  Bulletin,  PO  Box  3711, 
Martinsville,  VA  24115. 


NEWS  EDITOR.  Great  Falls  (Montana) 
Tribune,  leading  daily  in  the  northern 
Rockies,  is  accepting  applications  for 
its  no.  2  newsroom  management  posi¬ 
tion.  The  successful  applicant  will  run  a 
5-person  news  desk  and  play  key  role  in 
planning  coverage,  selecting  stories  and 
art  and  overseeing  newsroom  produc¬ 
tion  quality.  We  are  paginating  type  at 
present,  and  will  be  adding  graphics  as 
soon  as  we  can.  The  paper  is  AM.  about 
35,000  daily  and  40,000  Sunday.  The 
newsroom  is  dynamic  and  the  surround¬ 
ings  spectacular.  Send  resume  to: 
managing  editor  Gary  Moseman,  PO 
Box  5468.  Great  Falls.  MT  59403. 

NEWS  EDITORS 

A  33,000  daily  newspaper  is  looking  for 
2  key  people  committed  to  excellence 
to  work  on  the  news  desk:  NEWS 
EDITOR  to  direct  the  desk.  Applicant 
must  have  copy  desk  experience  and 
have  solid  layout,  editing  and  headline 
writing  skills.  This  is  a  salaried  position. 
COPY  EDITOR  who  can  edit  copy  and 
write  headlines  and  is  willing  to  learn 
and  move  up  the  ladder.  Perfect  posi¬ 
tion  for  a  recent  college  graduate.  Both 
positions  have  competitive  salaries  and 
fringe  benefits.  Send  resume  and 
samples  of  your  work  to:  Philip  Schoch, 
Editor,  The  Daily  Journal,  295  N.  Broad 
St.,  Elizabeth,  NJ  07207. 


NEWSPAPER  REPORTERS 
There  is  a  shortage  of  talented  reporters 
in  booming  New  England.  Our  weekly 
group  is  holding  tryouts.  If  you  vacation 
in  Maine  this  summer  you  may  be  able 
to  live  here  forever.  Contact  Julie 
Hamlin.  Personnel  Dir.,  James  News¬ 
papers,  Box  269,  Norway,  ME  04268. 
(207)  743-7011. 


NIGHT  EDITOR 

Afternoon  daily  seeks  night  editor. 
Duties  include  supervising  night  shift  of 
four  reporters,  one  photographer;  edit¬ 
ing  local  stories  and  producing  pages 
electronically.  Ideal  candidate  has  four 
to  five  years  experience  in  hard  news, 
copy  editing,  headline  writing,  and 
designing  pages.  College  degree  in  jour¬ 
nalism  or  related  field  preferred.  Send 
clips  and  resume  to  John  Moore, 
Managing  Editor,  The  Daily  Item,  Box 
607,  Sunbury,  PA  17801. 

Layout  Editors 

$50,000  a  Year  Plus! 

AMERICA’S  MOST  EXCITING 
SUPERMARKET  TABLOID 
wants  resumes  from  talented, 
enthusiastic,  dedicated  layout 
editors  who  can  write  razzle- 
dazzle  headlines.  We  re  looking 
for  people  with  flair,  flash  and  an 
endless  stream  of  creative 
ideas.  We'd  like  samples  of  your 
layout,  headlines  and  a  resume. 
We  re  looking  for  nothing  less 
than  the  best.  That's  why  we  will 
pay  $50,000  a  year  plus  to  start, 
a  major  medical-dental  plan  and 
the  best  profit-sharing  in  the 
business.  Reply  to  Desk  E, 
Weekly  World  News,  Lantana, 
FL  33462.  EOE. 


LOOKING  FOR  A  BETTER  JOB? 

MediaLine  can  help.  We  search  across  the  country  for 
the  freshest  job  openings  in  the  newspaper  business. 
Then  we  report  those  openings  to  you  every  day  via  tele¬ 
phone  or  computer.  If  you’re  tired 
of  stale  job  leads,  call  our  toll  free 
number  to  find  out  how  to 
put  your  job  search  into 
high  gear. 

800-237-8073 
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PROGRESSIVE  NORTHWEST  newspap¬ 
er  company  seeks  hands-on  publisher  to 
oversee  rapidly  growing  coastal  opera¬ 
tion.  If  you  are  a  team  player,  well- 
organized,  creative,  quality-conscious 
and  can  do  more  than  one  thing  at  a 
time,  then  this  job  is  for  you.  Excellent 
compensation  package  includes  a  wide 
variety  of  fringe  benefits  and 
performance-oriented  bonus.  Daily  & 
weekly  newspaper  experience  preferred. 
Send  resume,  references  and  salary 
history  to:  Box  3095,  Editor  & 
Publisher. 


PROJECTS  REPORTER-Wanted  to  join 
2-person  team.  Strong  investigative  and 
writing  skills.  Must  be  able  to  work 
alone  or  on  a  team.  Send  5  clips, 
including  short-term  (1  week  or  less 
completion  time)  and  long-term  work; 
salary  requirements;  references  by 
August  17  to:  Mary  E.  Kress,  The  Flori¬ 
da  Times-Union,  1  Riverside  Ave.,  PO 
Box  1949-F,  Jacksonville,  FL  32231. 


QUALITY  12,000  circulation  Southern 
California  daily  needs  aggressive  repor¬ 
ter  with  excellent  reporting  and  writing 
skills.  Minimum  2  years  experience  on 
small  to  medium  daily  newspaper. 
Duties  to  include  beat  coverage,  general 
assignments  and  features.  Send 
resumes  to  the  editor,  Camarillo  Daily 
News,  Box  107,  Camarillo,  CA  93011. 


READY  TO  MOVE  north  to  the  Last 
Frontier?  The  Anchorage  Times  in  Alas¬ 
ka's  largest  city  has  openings  on  the 
news  and  sports  copy  desks  for  editors 
who  can  scrutinize  local  copy,  write 
snappy  headlines  and  layout  pages.  We 
are  also  seeking  a  news  editor  with  a 
minimum  of  five  years  layout  experi¬ 
ence  to  direct  a  copy  desk  staff  of 
seven.  Send  letter,  resume,  clips  to 
Carol  Wood,  The  Anchorage  Times,  PO 
Box  40,  Anchorage,  AK  99510-0040. 


REPORTER-PHOTOGRAPHER  to  cover 
city  beat  for  award-winning,  6-day  week 
PM  paper  in  southeast  Indiana.  Entry- 
level.  Self-starter  essential.  Send 
resume  and  clips  to  Jim  Morrison, 
Greensburg  Daily  News,  PO  Box  106, 
Greensburg,  IN  47240-0106. 

REPORTER  NEEDED  for  fast  paced 
biweekly  news  magazine  for  NY’s  physi¬ 
cians.  1  year  experience.  Salary  mid- 
high  $20’s.  Send  resume:  The  NY 
Doctor  Magazine,  HE.  36th  St.,  New 
York,  NY  10016. 


REPORTER 

Progressive,  independent  newspaper 
chain  seeks  versatile  reporter  to  write 
police  news,  city  government  news, 
features.  Camera  skills  a  plus.  Good 
pay,  good  people.  Send  clips,  resume  to 
Rory  Holscher,  Managing  Editor,  Herald 
News  Group,  3161  E.  84th  PL,  Merrill¬ 
ville,  IN  46410. 


SPORTS  EDITOR 

Small  daily  in  Olympic  region  of  New 
York  seeks  to  fill  one  person  sports  job. 
Cover  high  school  and  college  teams 
and  Olympic-caliber  winter  competi¬ 
tion.  Responsible  for  laying  out  sports 
page(s).  Send  resume,  clips  to  Shawn 
Tooley,  Adirondack  Daily  Enterprise,  61 
Broadway,  Seranack  Lake,  NY  12983, 


SPORTS  WRITER  wanted  to  cover  prep 
and  community  beat.  Must  be  a  self¬ 
starter,  aggressive,  fast  and  be  able  to 
manage  a  staff  of  stringers.  If  you're  up 
to  the  challenge,  send  a  resume,  clips 
and  salary  history  to:  Sports  Editor, 
Greg  Bortolin,  The  Press-Tribune,  188 
Cirby  Way,  Roseville,  CA  95678.  No 
phone  calls,  please. 


WASHINGTON:  6  reporters  with  strong 
daily  experience  and  clear  enterprise. 
Apply  tO:  Deputy  Managing  Editor, 
States  News  Service,  1333  F  St.  NW, 
Ste  400,  Washington,  DC  20004.  EOE. 
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HELP  WANTED 


EDITORIAL 


TODAY’S  LIVING  EDITOR  -  Kentucky 
daily  needs  experienced  person  to  head 
this  growing  T.L.  section.  Feature  writ¬ 
ing  with  flair;  layout  ability;  editing; 
creative  thinking  essential.  Must  be 
well  organized.  Salary  negotiable. 
Resume  &  samples  to  Box  3077,  Editor 
&  Publisher. 


WESTERN  COLORADO  daily  needs  a 
managing  editor  with  sound  news  judg¬ 
ment,  editing,  layout  and  writing  skills, 
a  degree  in  journalism  and  at  least  five 
years  in  news.  Send  resumes  to  Bob 
Heisley,  Publisher,  Glenwood  Springs, 
CO  81602,  (303)  945-8515. 


We  have  a  newly  created  position  open 
tor  an  EDITORIAL  WRITER'OPINION 
PAGE  EDITOR.  We  are  a  conservative 
40,000  paid  daily  deep  south  newspap¬ 
er.  Family  owned  full  range  of  company 
benefits.  Please  write  telling  us  about 
yourself,  work  history,  education,  etc., 
include  writing  samples.  Box  3124, 
Editor  &  Publisher. 


WIRE  DESK  PERSON  -  Wanted  at  Vero 
Beach  Florida  Press  Journal.  We  are  an 
AM  daily,  full  color  privately  owned. 
Circulation  is  25,000  Summer,  30,000 
Winter.  We  are  growing  quickly  along 
with  this  beautiful  area.  Our  new  build¬ 
ing  ready  this  fall.  Position  calls  for 
college  degree  and  at  least  three  to  five 
years  of  layout  or  wire  desk  experience. 
Good  layout  ablities,  judgment,  maturi¬ 
ty  needed.  Send  resume  with  references 
and  layout  tearsheets  to  Byron  Gray.  PO 
Box  1268,  Vero  Beach,  FL  32961.  No 
phone  calls,  please. 

WIRE  EDITOR 

Progressive  Connecticut  daily,  circ. 
16,500  has  dramatically  improved 
local  news  report  and  format,  now  seeks 
editor  to  balance  local  with  world, 
national  and  state  news  (AP,  New  York 
Times)  on  strong,  appealing  front  and 
wire  pages. 

We  seek:  solid  knowledge  anc  interest 
in  world  and  national  news,  demon¬ 
strated  skill  in  graphics  and  layout.  We 
offer:  a  strong  newspaper.  Professional 
environment,  competitive  salary  and 
benefits,  attractive  non-metro  recrea¬ 
tional  area,  100  miles  NYC.  Letter, 
resume  and  work  samples  to  Box  3096, 
Editor  &  Publisher. 


WRITER  ANALYST 

Premier  service  monitoring  terrorism 
and  political  stability  risks  for  U.S. 
multinationals  abroad  seeks  seasoned 
professional,  preferably  an  ex-foreign 
correspondent,  with  excellent  writing 
and  analytical  skills.  We  do  not  want 
trainees.  Poets,  children’s  book 
authors,  and  PR  types  need  not  apply. 
We  are  looking  for  someone  with  more 
than  10  years  experience  worth  an 
annual  salary  of  $50-60K.  Send 
resume  and  writing  samples  to  PO  Box 
41-4177,  Miami  Beach,  FL  33141. 


ENGINEERING 


ENGINEER 


Degreed  Engineer  with 
Newspaper  Production 
a  n  u  /  c  r  Maintenance 
c.xperience  to  assist  in 
planning  and  construction 
of  new  plant. Zone  three. 
Send  resume  to  Box  3089. 
Editor  &  Publisher. 


CLASSIFIED  ADVERTISING 
Order  Blank 


Name 


Company. 


7ip 

Phone 

Classification. 


Authorized  Signature- 
Copy — 


CLASSIFIED  ADVERTISING  RATES 


LINE  ADS 

1  weeX  —  $5  80  per  line 

2  weeks  —  $5.15  per  line,  per  issue 

3  weeks  —  $4  30  per  line,  per  issue 

4  weeks  —  $3.40  per  line,  per  issue 


Effective  January  1,  1988 

POSITIONS  WANTED 

1  week  —  $370  per  line 

2  weeks  —  $3  05  per  line,  per  issue 

3  weeks  —  $2  60  per  line,  per  issue 

4  weeks  —  $2  40  per  line,  per  issue 


Add  $6  00  per  insertion  for  box  service  Add  $4  00  per  insertion  lor  box  service 

Count  as  an  additional  line  in  copy  Count  as  an  additional  line  in  copy 

Count  approximately  37  characters  and  or  spaces  per  line. 

3  lines  minimum 
NO  ABBREVIATIONS 

DEADLINE;  Every  Tuesday,  12  pm  (ET) 

For  Saturday's  Issue. 

Payment  must  accompany  all  Positions  Wanted  ads. 
DISPLAY  CLASSIFIED 

The  use  of  borders,  boldface  type,  cuts  or  other  decorations,  changes  your 
classified  ad  to  display.  The  rates  for  display-classified  are:  1  time-$80  per 
column  Inch;  2  to  4  times-$75  per  column  inch,  per  insertion;  5  to  1 1  times 
$70  per  column  inch,  per  insertion;  1 2  or  more  times.  $60  per  column  inch 
per  insertion. 

DEADLINE;  8  days  prior  to  publication  date. 

Contract  rates  avallabla  upon  raquaat. 

Box  number  responses  are  mailed  each  day  as  they  are  received 

Iditor  ft  Publl«h«r 

11  West  19th  Street.  NY.  NY  lOOII.  (212)  675-4380 
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HELP  WANTED 


MARKETING 


MARKET  RESEARCH  MANAGER 
This  is  an  ideal  opportunity  for  an  indi¬ 
vidual  with  a  research  background  plan¬ 
ning  to  pursue  a  career  in  newspaper 
marketing.  The  successful  candidate 
will  be  responsible  for  all  phases  of 
research  including  primary  research 
and  use  of  secondary  research  sources 
for  editorial,  circulation  and  advertising 
applications.  2  years  experience  in  a 
newspaper  market  research  position 
that  includes  involvement  in  major 
market  studies  is  required.  A  degree  is 
preferred.  We  are  a  100,000  plus 
combined  daily  newspaper  company  in 
the  midwest  and  offer  a  competitive 
salary,  comprehensive  benefit  package 
and  an  environment  that  encourages 
professional  growth.  Send  resume  with 
salary  requirements  to  Box  3111, 
Editor  &  Publisher. 


Classified  Advertising 
(212)  675-4380 


PRODUCTION 


EXPERIENCED  PRESSMEN  WANTED 
The  Charlotte  Observer,  in  the  buckle  of 
the  Sun  Belt,  is  seeking  skilled,  reliable 
persons  to  work  in  our  production 
department.  Applicants  must  be  exper¬ 
ienced  with  double-wide  presses  and  be 
able  to  perform  all  duties  on  the  press. 
Must  evidence  references  from  previous 
pressroom  supervisors  and  have  a  work¬ 
ing  knowledge  of  basic  math  skills. 
Stable  work  history  a  plus.  Hours  are 
8PM  to  4:30AM.  We  offer  full  range 
benefits,  competitive  salary  and  pleas¬ 
ant  working  conditions  in  our  downtown 
location.  If  interested,  call  for  an 
appointment  or  send  a  resume  to  Knight 
Publishing  Co. (The  Charlotte  Observer), 
600  S.  Tryon  St.,  Charlotte,'NC  28202. 
(704)  379-6599.  EOE/M  F. 


HEAD  PRESSMAN  WORKING  SUPER¬ 
VISOR  $50,000  first  year  guaranteed. 
$60,000  plus  second  year  earnings 
potential  with  possible  equity  position. 
Growing  newspaper  printer  with  7-unit 
Goss  community  press  in  NYC  metro 
area  needs  high-energy,  skilled  crafts¬ 
man  to  take  charge  of  our  pressroom. 
Call  Mrs.  Spitz  today  at  (718) 
769-4400. 


PRESSROOM  SUPERVISOR  -  Profit¬ 
able,  growing,  cold  web,  offset  printer 
seeks  an  experienced,  ambitious  leader 
with  proven  supervisory  skills  to  run  our 
three-shift  press  operation.  Must  be 
quality  conscious  and  have  experience 
on  Goss  Community  equipment.  We 
offer  a  competitive  salary  and  benefit 
package  as  well  as  profit  sharing. 
Please  send  your  resume,  references, 
and  salary  requirements  to  PO  Box 
4299,  Boulder,  CO  80306. 


PRODUCTION  ASSISTANT 
for  monthly  woman’s  magazine.  Strong 
experience  a  must.  Successful  candi¬ 
date  will  be  familiar  with  typesetting,  ad 
handling,  trafficking,  color  correcting, 
scheduling.  Send  resume,  and  salary 
requirements  to  Box  3107,  Editor  & 
Publisher. 


PRODUCTION  MGR.  Seeks  position  in 
Zone  5.  17  years  experience  with  small 
newspapers  and  commercial  printing. 
Very  strong  in  technical  and  people 
skills.  Box  3090,  Editor  &  Publisher. 


PRODUCTION  MANAGER 
Daily  newspaper.  State-of-the-art  facili¬ 
ty.  Knowledge  of  graphic  design, 
typesetting,  reprographics  and  velox  a 
must.  Bilingual  (Spanish)  helpful. 
Salary  commensurate  with  experience. 
Send  resume  to  Rosa  Escobar,  401 
Fifth  Ave.,  New  York,  NY  10016. 


POSITIONS 

WANTED 


ADMINISTRATIVE 


ACCOMPLISHED  PUBLISHER  (under 
40)  is  ready  for  growth  with  mid-size 
daily  or  large  weekly  group.  Goal- 
oriented,  quality-driven  professional. 
Box  3100,  Editor  &  Publisher. 


Experienced  PUB'GM  strong  in  market¬ 
ing  and  administration  seeks  challeng¬ 
ing  position  with  progrssive  organiza¬ 
tion.  Prefer  sunbelt  location.  Turn¬ 
arounds  OK.  Call  (318)  687-9374. 


EXPERIENCED  VICE  PRESIDENT 
strong  in  financial,  circulation  and 
advertising  seeks  management  position 
with  growth-oriented  newspaper  organi¬ 
zation,  Box  3131,  Editor  &  Publisher. 


GENERAL  MANAGER  with  over  17 
years  experience  in  weekly,  daily  and 
TMC.  Aggressive  hands-on  self-starter 
with  proven  track  record.  Strong  in  sales 
and  staff  development.  Box  3121, 
Editor  &  Publisher. 


PUBLISHER 

If  you  provide  the  opportunity  and  chal¬ 
lenge,  I’ll  provide  the  knowledge  and 
experience  for  outstanding  newspap- 
er(s)  and  profits.  Excellent  record  of 
achievement  and  references.  If  you 
need  a  winner,  call  or  write  John 
Shields,  2424  Brookdale  Ct.,  Merced, 
CA  95340.  (209)  723-7407.  Any  area. 


RENT  AN  EXPERT 

If  you  have  a  heavyweight  publishing 
problem  but  can’t  afford  to  permanently 
hire  a  heavyweight  publishing  profes¬ 
sional  to  fix  it,  rent  an  accomplished 
executive  with  an  outstanding  record  of 
success  in  dailies,  weeklies,  and  shop¬ 
pers.  Areas  of  expertise  include  market¬ 
ing,  sales  development,  budgeting,  cost 
control  and  new  technology.  Top  refer¬ 
ences,  reasonable  rates.  Box  3071, 
Editor  &  Publisher. 


EXPERIENCE  FOR  HIRE.  Age  52.  30 
years  plus-most  in  advertising  sales 
and  management.  Newspaper  family. 
Will  teach  by  hands-on  method,  stress¬ 
ing  strong  layouts  and  copy.  Good  refer¬ 
ences.  Now  employed  in  related  print 
media.  Native  Mississippian.  Prefer 
Zone  4-close  to  Gulf.  Available  for 
interview.  Phone  Bill  Gardner.  (813) 
676-3820  or  (904)  678-5350. 


ADVERTISING 


CREATIVE,  SUCCESSFUL  marketing 
professional  seeks  senior  management 
position  with  metro  daily  or  suburban 
group.  Energetic,  dedicated  performer. 
Box  3101,  Editor  &  Publisher. 


MATURE,  proven  advertising  manager 
director  seeks  challenging  opportunity. 
Qualified  for  AD  or  GM;  20  successful 
years  with  300M  publication.  Strong  on 
motivation,  training,  leadership  and 
results.  Box  3127,  Editor  &  Publisher. 


SEEKING  #2  position  working  with 
good  role  model.  Currently  Graphic 
Artist  and  Assistant  Circulation  Promo¬ 
tions  Director.  Creative,  versatile, 
awards,  layout,  design,  typesetting.  Box 
3115,  Editor  &  Publisher. 


_ ARTIGRAPHICS _ 

Fort  Myers,  FL,  native  news  graphics/ 
photographer  seeks  permanent  part- 
time  job  in  area  soon.  (404)  798-5628. 


POSITIONS  WANTED 


CIRCULATION 


CIRCULATION  MANAGER,  available, 
experience  with  8,000  North  Dakota 
daily.  Gene  Springer  (701)  572-3119. 


PROFESSIONAL,  people-oriented 
circulation  manager,  15-years  experi¬ 
ence  10-18,000  dailies  seeks  Zone  9 
position.  Box  3129,  Editor  &  Publisher. 


AWARD-WINNING  columnist  looking 
for  full-time  metro  columnist  job  in 
Zone  2  area.  Two-time  National  Society 
Newspaper  Columnist.  Winner,  knows 
how  to  translate  warmth,  wit  and  anger 
to  well-written  columns.  Box  3116, 
Editor  &  Publisher. 


Send  E&F  BOX  REPLIES 
to: 

Editor  &  Piihlislier 
Classified  Ad  Dept. 

II  West  19th  St. 

New  York.  NY  1(K)11 
(Please  clearly  indicate  the 
box  no.  you  are  responding  to.) 


GENERAL  ASSIGNMENT  writer,  repor¬ 
ter,  photographer  looking  for  similar  job 
with  larger  paper.  Experienced.  College 
educated.  Write  c/o  Grey,  424  E. 
Burton  St.,  Murfreesboro,  TN  37130. 


I’M  READY  for  your  coastal  daily  or 
magazine.  BA  in  journalism  &  6  years 
with  community  newspapers.  If  you’re 
ready  for  a  hard-working,  versatile 
newswoman,  call  Nancy  (205) 
246-2439,  or  write  107  Chelsey  Ave., 
Jackson,  AL  36545. 


LIFESTYLE  EDITOR,  productive  idea 
person.  Skilled,  10  years,  copy,  wire, 
layout  editor  with  photo  experience. 
Award-winner-Penney-Missouri,  NNA, 
SNA-for  developing  local  articles,  lifes¬ 
tyle,  trend  features  devoted  to  commun¬ 
ity  life,  special  sections.  Strong  design, 
editing  and  writing  skills.  Prefer 
community-minded  daily.  Zones  8,  9. 
Box  3119,  Editor  &  Publisher. 


LOS  ANGELES-based  screen  television 
entertainment  writer  seeks  free-lance 
assignments.  Great  contacts!  Zesty 
movie  reviews!  Characteristic  writing 
style.  Lori:  (213)  837-6397. 


MANAGING  EDITOR-Eleven  years  jour¬ 
nalism  experience.  Master  of  Business 
Administration.  Nationwide  reputation 
in  agri-business  field  but  will  consider 
others.  Workaholic.  Excellent  grammar 
skills.  Prefer  zone  5  or  7.  Box  3081, 
Editor  &  Publisher. 


POSITIONS  WANTED 


MANAGING  EDITOR  with  67,000-circ. 
weekly  seeks  editing  or  other  opportuni¬ 
ty  with  daily  or  weekly  newspaper. 
Possess  varied  reporting  and  editing 
background  with  weekly  and  daily  publi¬ 
cations.  Call  Joe  at  (618)  277-3323. 


NEWS  OR  CITY  EDITOR  -  Productive 
idea  man.  Skilled  copy,  wire,  layout 
editor.  Leader  of  special  project  team. 
Reporting  and  photo  experience.  Prefer 
PM  daily.  Zone  1,  2  or  5.  Box  3114, 
Editor  &  Publisher. 


REPORTER/EDITOR  with  general 
assignment,  financial  and  trade  experi¬ 
ence  seeks  position  on  small  daily  or 
wekly  in  Southern  California.  Box 
3088,  Editor  &  Publisher. 


Reliable,  hard-working  recent  MA  jour¬ 
nalism  grad  seeks  entry-level  job.  E.L. 
515  N.  Seventh,  Ann  Arbor,  Ml  48103. 


SKILLED,  EXPERIENCED,  dynamic 
Number  2  editor  at  large  Metro  daily 
wants  to  move  into  Number  1  spot  at 
similar  operation.  Want  new  challenge, 
preferably  in  Zone  2  or  5.  Strong  experi¬ 
ence  representing  editorial  in  corporate 
strategic  planning.  Staff  development 
and  strong  local  report  second  nature. 
Box  3105,  Editor  &  Publisher. 


SPORTS  EDITOR-  REPORTER  with  3 
years  experience  in  writing,  editing  and 
layout  on  award-winning  daily  in  Zone  7 
seeks  new  challenge  in  sports  depart¬ 
ment  on  daily.  Have  solid  clips  and 
references.  BS  degree  in  journalism  and 
history.  Prefer  Zone  5,  but  willing  to 
relocate  anywhere.  Box  3087,  Editor  & 
Publisher. 


STAFF  POSITION  that  involves  travel 
and  the  possibility  of  an  overseas 
assignment  sought  by  writer  with  BA 
degree  and  two  years  newspaper  experi¬ 
ence.  Box  3103,  Editor  &  Publisher. 


WRITER/EDITOR  looking  for  last  job  in 
profession  of  first  love.  Background  as: 
reporter;  editor  of  daily  newspaper, 
weekly  newsletter,  and  magazine;  aide 
to  Comgressman,  communications/p. r. 
executive.  Many  skills.  All  positions, 
sizes,  areas  considered.  Mike  Smith, 
(703)  978-2518. 


PHOTOGRAPHY 


Freelancer  off  to  Olympics  9'9  taking 
photo  assignments.  Athletes  from  your 
town?  Steve  Stickler  (213)  258-5504. 


PRODUCTION 


OPERATIONS.'PRODUCriON  Manager  - 
newspaper,  commercial,  multi-faceted 
experience.  Strong  people  skills,  costs, 
technical  ability,  bottom  line,  profita¬ 
bility.  (408)  847-0787. 


E&P  Employment  Zone  Chart 

Use  zone  number  to  indicate  location 
without  specific  identification 
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SHOP  TALK  AT  THIRTY 


In  search  of  excellence 


By  Seymour  Topping 

What  is  the  standard  for  excellence 
in  a  newspaper?  How  should  we  judge 
excellence?  What  have  I  learned  from 
my  own  experience.? 

As  a  managing  editor  of  the  New 
York  Times,  1  set  my  standard  and 
reached  for  it  with  a  news  staff  of 
about  950  and  a  budget  of  about  SKK) 
million.  After  10  years  of  that,  1  was 
given  responsibility  for  the  quality  of 
the  Times  Company’s  35  regional 
papers  in  towns  and  smaller  cities. 

Our  regionals  vary  in  circulation 
and  are  situated  in  1 1  states  in  very 
different  kinds  of  markets.  One  of 
them,  for  example,  is  the  State 
Gazette  in  Dyersburg,  Tenn.,  with  a 
circulation  of  8,6{K),  a  news  staff  of  six 
and  a  rather  skimpy  budget  that  is 
allowing  the  paper  to  scrape  by  in  one 
of  the  more  economically  depressed 
areas  of  the  country. 

What  is  excellence  in  Dyersburg, 
and  how  does  it  relate  to  excellence  in 
New  York?  The  dedication  of  Earl 
Thornton,  the  managing  editor  in 
Dyersburg,  is  no  less  than  that  of  Max 


(Topping  is  director  of  editorial 
development  for  the  New  York  Times 
Regional  Newspapers  and  former 
managing  editor  of  the  New  York 
Times.  This  is  a  speech  he  gave  before 
the  American  Society  of  Newspaper 
Editors'  annual  convention  last  April.) 


Ihe  New  York  Times,  The 
San  Francisco  Chronicle,  The  San 
Francisco  Examiner,  USA  Today, 
and  Donrey  Media  Group  all 
realize  the  importance  of 
independent  contractor  bonding. 

(213)474-5594 

1754  WESTWOOD  BOULEVARD 
LOS  ANGELES.  CALIFORNIA  90024 
Originator:  Newspaper  Independent 
Contractor  Bond,  Carrier  Accident  Insurance 


Frankel.  Can  they  both  achieve 
excellence?  1  am  saying  to  Earl 
Thornton:  the  answer  is  yes. 

As  director  of  editorial  develop¬ 
ment  for  the  Times'  regional  papers,  1 
do  not  shuttle  among  our  papers 
attempting  to  transform  them  into 
little  New  York  Times.  That  would 
spell  disaster  for  our  papers  even  if 
the  resources  were  available  for  such 
transformation. 


Working  with  35  papers,  most  of 
them  very  different  from  each  other, 
you  learn  certain  bedrock  lessons 
quickly:  No  newspaper  market  is 
identical  to  another,  and  the  editor  of 
any  paper  striving  for  success  must 
adapt  it  to  the  special  demographics 
and  other  realities  of  its  readership. 

Winning  Pulitzer  Prizes  is  not  the 
measure  of  excellence.  Excellence  is 
producing  a  paper  that  meets  the 
needs  of  its  community  and  is  turning 
out  the  best  paper  that  the  market  can 
afford . 

To  attain  that  standard  of  excel¬ 
lence,  knowing  your  readers  and 
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potential  readers  is  the  key.  Obvious? 
Yes  but,  surprisingly  enough,  many 
editors  do  not  know  their  markets  all 
that  well.  They  proceed  on  assump¬ 
tions  that  are  faulty  or  out  of  date. 
They  rely  too  much  on  readership 
studies  and  formulas  that  have 
worked  well  at  other  papers  but  may 
not  have  true  applicability  to  their 
markets.  They  edit  out  of  habit  and 
fail  to  respond  to  changing  tastes  and 


needs. 

In  acquiring  a  newspaper,  before 
making  any  major  revision  of  content 
or  format,  our  company  conducts 
readership  studies  to  serve  as  guide¬ 
lines  for  editors.  The  editors  are  the 
final  arbiters  in  how  those  guidelines 
should  be  applied. 

What  the  readership  studies  reveal 
in  almost  every  instance  is  that  the 
acquired  newspaper  has  not  kept  up 
with  the  evolving  demands  of  its  read¬ 
ership  and  is  not  taking  full  advantage 
of  the  available  opportunities.  When 
innovations  in  product,  format  and 
content  are  made,  some  of  them 
achieved  at  small  expense,  there  are 
significant  payoffs  in  increased  circu¬ 
lation.  Periodic  reviews  of  readership 
are  crucial  to  success  of  any  paper. 

If  your  paper  cannot  afford  a  Bel- 
den,  Yankelovich  or  one  of  the  other 
expensive  readership  studies,  there 
are  other  ways  to  test  your  market. 
Select  focus  groups  in  the  community 
to  get  opinions  and  ideas.  Hold  public 
forums  to  invite  suggestions  for 
improvement.  You  may  want  to  train 
someone  on  your  staff  —  a  reporter 
or  a  copy  editor  —  in  survey  tech¬ 
niques  that  can  be  used  for  issue  poll¬ 
ing  or  market  survey.  Northwestern 
University,  for  example,  offers  such 
training  for  newsmen  in  quick,  inex¬ 
pensive  courses. 

In  any  case,  take  a  good  look  at 
your  paper.  Compare  it  with  editions 
of  past  years.  If  there  have  been  no 
significant  changes  in  content  and  for¬ 
mat.  you  are  losing  out.  The  world 
and  every  community  never  cease 
changing,  and  papers  to  survive  and 
(Continued  on  patie  38) 
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p  For  years  unfilled  teaching  positioiu  at  bargain  prices. 

The  sale  is  over. 


We  have  shortchanged  Americas  teachers  The  result  is  an  expanding  teacher  shortage, 

throughout  our  history.  Conditions  allowed  us  to.  This  shortage  means  fewercoui-ses  and  overcrowded 
Until  the  second  hall  of  this  century,  teaching  classes.  It  will  lead  to  a  less  qualified  workforce,  to 
was  one  of  the  lew  professions  open  to  women  and  growing  numbers  of  young  people  who  lack  the  skills 

minorities. Thankfully,  in  the  last  three  decades,  that  they’ll  need  to  compete  in  the  complex  world 
has  changed.  marketplace. 

But  now  the  profession  of  education  must  com-  We  can’t  expect  to  fill  teacher 

pete  with  other  professions  on  an  even  field.  ranks  without  paying  teachei's  the 

As  things  stand  right  now,  it  cah’t.  A  teacher  with  professional  wage  they  deserve, 

a  masters  degree  and  1 5  years’  experience  can  expect  Because  the 
to  earn  only  $26,000  a  year,  on  a  national  average.  sale  is  over.  National  Education  .Association 


Jimmy  Manis  likes  teams,  but  he  doesn’t  like  games,  built  a  solid  managerial  team  and  leans  on  it.  He  listens 
Manis  is  general  manager  of  The  Pittsburgh  Press,  to  what  his  people  have  to  say,  makes  careful,  thorough 
The  job  is  tough,  and  so  is  he.  His  newspaper  faces  plans  and  looks  ahead  for  ways  to  improve, 

competition  from  sbc  other  dailies  in  the  area— three  Now  in  his  20th  year  with  Scripps  Howard,  Manis 

with  Sunday  editions— plus  a  pair  of  shoppers.  is  dedicated  to  publishing  a  top-caliber  newspaper.  “We 

“He’s  very  decisive;  a  gcKxJ  team  leader,”  says  check  each  facet  of  our  operation  daily^  he  says.  “We 

data  systems  director  Dan  Persiani.  “He  knows  and  make  sure  there  are  no  surprises!’ 
loves  this  business  and  there  are  no  games  or  office  Jimmy  Manis.  Resolute.  No-nonsense.  The  quar- 

politics  with  him!’  terback.  One  of  more  than  8,000  people  at  Scripps 

Manis  says  he’s  a  “hands-on”  operator.  He  has  Howard  Newspapers. 
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